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I NEED HELP—Raymond Butz (right), salesman for Pennsylvania Independent Oil Co., Allentown, Pa., 
g pe 


explains some of the points about Cities Service traveling library to dealer, Charles Rissmiller, Allentown 


Library Improves Business Practices, Profits 


Forty-two traveling libraries on business practices currently are circulating throughout the mar- 
It is designed to make avail 


keting territory of one major oil company and its subsidiaries 
able to oil marketers, distributors, consignees, field and home office executives and station deal 


ers information which will enable them to improve their business practices. Page 30 





Your best “Profit Protection” for the critical years ahead 


ALEMITE 





Better-built equipment...proved longer-lasting 
GUARANTEED IN WRITING FOR OVER 2 YEARS 


itislactory 
er. Of this simple fact eve 
ibricall 
years of ser‘ 
e's insisten 
8 manufacturing standards 


highest for quality 


nowadays they again are banking on 
quality of Alemite equipment to sec 
ely through the critical years ahead. And 
why you should investigate 


ecurity before you buy. It 





STEWART 


WARNER | 
ALEMITE ™ 


Proven Dependability through 33 Years of Lubrication Leadership 





OLD STYLE OILS 
ARE ROUGH 


Grandma's washboard was rough on the clothes and 
equally rough on Grandma's knuckles, back and health. 


OLD STYLE OILS ARE AS OUTMODED AS GRANDMA’S WASHBOARD 


they are rough on modern engines . . . rough on the owner's pocketbook . . . 
rough on the oilman’s reputation . . . they sabotage customer satisfaction, good 
will, repeat sales and future sales and profits. 


OLD STYLE O'L SOLVENT Olt 


> 


COMPARE THESE PISTONS 


COMPARE THESE RINGS 


Old style oils simply cannot do the combined lubricating and 
cleansing job required of motor oils in modern, high-powered. 
high-compression, high-speed engines whose normal speeds range 
trom 45 to 70 miles per hour and are driven harder than the Model 
T owner ever dreamed of! 


Only modern, solvent refined, additive motor oils such as Can- 
tield Premium Motor Oils provide these vitally needed combined 
features which dissolve and retard gum, carbon, sludge and acid 
formation, and at the same time provide a tough, enduring. super- 
slippery film of protection for the terrific temperature, pressures, 
and rpms developed in modern engines. 


Oilmen who know and appreciate the value of customer satis- 
taction. good will and repeat sales know that modern solvent, 
additive type oils like Canfield Premium Motor Oil are a “must” 
if their business is to expand and prosper. You'll never build a 
modern, successful oil business unless you keep abreast of the 
times by providing the latest and most modern oils available. 


Mail the coupon for further details and prices. Available under 
your own brand name if you prefer. 


CANFIELD OIL COMPANY, CLEVELAND 27, OHIO 


Bulk & Package Plants: Cleveland, Ohio 
Jersey City, N. J., Memphis, Tenn., Coraopolis, Pa. 


Please send further particulars ond prices on 
Canfield Premium Motor Oil. We buy in () Tank 
Cors, () Drums, () Seoled Packages. 


Compan 
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Eliminate 


BALANCED PRESSURE TYPE LOADING VALVES 


UNEQUALLED PERFORMANCE: That's what you get 
with OPW Balanced Pressure Type Loading Valves! 
Dual poppets assure opening with ease against high 
line or static pressure 


The test of a valve is how it behaves ‘‘under pressure.” 
OPW Balanced Pressure Type Loading Valves are easily 
and quickly adjusted to meet any pressure condition 

-from low gravity to high pressure. Prompt, shockless 
closure is accomplished with minimum afterflow, Per- 
fect control is effective over entire flow range, from 
maximum to low “‘topping off" flow. The result? Full 
protection of pumps, meters, strainers, and pipe lines 
against “line hammer’ damage! 


Insure 


SHOCKLESS 
OPERATION 
Against: 


HIGH PRESSURE 
LONG LINE SURGE 


CONSTRUCTION FEATURES that support and make 
possible this UNEQUALLED PERFORMANCE: Body 
ruggedly constructed of hi-tensil OPALUMIN—en- 
during and abuse-proof as bronze —one-third the 
weight. Light — easy to install. Cylinder cap of 
bronze. Moving and stressed parts of bronze. Ex- 
tremely compact over-all dimensions. Obstruction- 
free design assures high flow and low head loss. 
The combination cap-cylinder hangs free from the 
body — is thereby protected against abuse. No 
piston rings, leathers, or gaskets used. Cylinder, 
spring cap, and lever shaft are “0"' ring sealed for life. 
All parts except bodies of Nos. 1227 and 1217 are 
interchangeable. 

No. 1227 (Angle) —2” —2," —3” —4” 

No. 1217 (Horizontal) —2” —2%4” —3” —4” —6” 


Contact your OPW jobber (in all principal cities). 
lf jobber cannot supply you mail compen. 


OPW 


2735 Colerain Ave. 


CORPORATION 


Cincinnati 25, Ohio 


Please send catalog containing full information on your 
Balanced Pressure Type Loading Valves. 


CORPORATION 


Name 


Company 


Address 


2735 COLERAIN AVE City 


CINCINNATI 25, OHIO 
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WESTSIDE SERVICE in addition to being a busy service station is also 


a very active DeSoto- Plymouth Dealership. 


THIS NATIONAL CASH REGISTER is one of the best investments Westside 
has made in office or shop equipment. 


“Our National Cash Register 


saves from 2 to3 hours 


daily in balancing out” 


“In 1948 we installed one of your 
Model 6000 National Cash Reg- 
isters in our business, and are very 
glad we did. We know it has been 
one of the best investments we have 
made in office or shop equipment. 


“When your representative first 
told us of the time it would save 
we were a little skeptical about it 
After installing the system, we 
were pleased to find out that he 
was right. The fact that we have 
our department and transaction 
totals instantly at the end of the 
day's business has been a great deal of help to us 


ME. GERALD J. SHIRE, 
owner of W estaide Service 
1284 McBride Avenue 
Little Falls, New Jersey 


“It saves from two to three hours daily in balancing out. 
Furthermore, we have the protection of the printed receipt 
going to the customer on cash sales and the printed sales 
slip on charges and money received on account.” 


THE NATIONAL CASH REGISTER COMPANY, 
4 


This is Mr. Gerald J. Shire’s evaluation of the Na- 
tional Cash Register System in use at his modern service 
station and automobile dealership. 


National Systems give information that makes money, 
and protection that saves money. They increase sales, speed 
service, build customer confidence, and give better cash con- 
trol. If you would like to go home shortly after closing time 
with cash and merchandise balanced, and knowing you have 
all the necessary facts about your daily business, see your 
local National representative. Have him analyze your pres- 
ent system, then show you how to make more profits and 
save more time! 


Waltonal 


DAYTON 9, 
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AHEAD OF THE NEWS 





DIESEL FUEL TAX—There seems little chance that 
Congress will decide to strike from the upcoming new 
tax bill the provision for extending the gasoline tax 
(due to be raised to 2c a gallon) to Diesel fue! used 
for highway purposes. The Joint Committee on Inter- 
nal Revenue Taxation, after a period of doubt, now 
seems to have convinced itself—and probably has so 
informed the House and Senate tax groups—that the 
measure would not be as difficult to administer as 
most oil people say it would. Committee claims that 
jobbers won't have to worry about collecting the tax 
from resale customers and on farm and commercial 
accounts would merely require certification from the 
user on pertions to be taxed. 


WAGE-HOUR BILL—-In an effort to speed up con- 
gressional action on the subject, Texas commission 
distributors are pressing for a home state congress- 
man to introduce in House of Representatives a com- 
panion bill to Senator Connally’s (D., Tex.) S. 1703, 
which would exempt certain oil marketers from wage- 
hour provisions of the Fair Labor Standards Act. 
Since the Labor Department will be asked to comment 
on such legislation, at least several important weeks 
would be salvaged if the agency’s opinion could be 
dispatched to both sides of Congress at the same time. 


4OBBER TBA POOL—-A lack of interest in the pro- 
position that oil jobbers organize their own corpora- 
tion to buy and market TBA merchandise was evident 
at the recent National Oil Jobbers Council convention. 
This and similar proposals for pool buying of motor 
oil and antifreeze have been made from time to time 
to some state jobber associations, but it now seems 
safe to predict that oil jobbers will not seriously 
consider them unless a detailed plan of organization, 
complete with figures, is presented. 


ANTIFREEZE OUTLOOK An upcoming govern- 
ment report on an antifreeze survey is expected to 
reveal that motorists and distributors have “no need 
to be alarmed about prospects of shortages this com- 
ing winter,” save for possible spot shortages result- 
ing from sudden cold snaps. Preliminary checks in- 
dicate there probably will be shortages of permanent 
type antifreezes, ‘as there generally is because of cus- 
tomer preference,” but alcohol should be in sufficient 
supply to handle this. 
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ON THE FENCE-—-Some marketers are wondering if 
they’re “on the right horse” in pushing sale of pre- 
mium gasoline in light of government's lead allocation. 
Some feel that as regular octane drops, there will be a 
switch to premium anyway, and any effort to promote 
premium over regular will increase that trend to point 
where TEL pinch may cause premium octane rating 
to suffer. Either that or regular will be pushed down 
even further in an attempt to maintain premium at a 
high level. Others think that since majority of cars 
will operate on regular, that portion of the market 
should receive first consideration, so these marketers 
are pushing the sale of regular and are either keeping 
its octane rating the same or, if cutting it, reducing 
premium octane the same amount. 


OIL IN BOTTLES—At least one compounder of a na- 
tionally advertised brand of motor oil is asking some 
of its customers if they will accept a part of their 
orders packaged in glass containers rather than in 
metal. On the other hand a number of oil jobbers 
report that they are still getting an uninterrupted 
supply of motor oil in cans from gasoline suppliers. 


CREDIT CARD COLLECTIONS OK_-A recently com- 
pleted survey by the journal of the American Petro- 
leum Credit Assn. indicates that petroleum credit card 
accounts are being paid satisfactorily, and more sat- 
isfactorily than department store accounts, This sit- 
uation exists despite the fact that retail collections 
generally throughout the nation were relatively poor 
during the first five months of 1951. The journal be- 
lieves the general slowness in collections is due to 
these factors: overbuying of consumer durables dur- 
ing last half of 1950; and the material increase in the 
cost of ordinary consumer purchases, particularly 
food. On the basis of these findings, the journal sug- 
gests that oil industry credit men may wish to rein- 
vestigate and reappraise their collection procedures, 
with the object of making the best appeal to the cus- 
tomer for his available money. 


RE-REFINED OIL—As a result of continuing agita- 
tion in East Coast oil jobber associations for legisla- 
tion to require labeling of reclaimed oil, a trade asso- 
ciation of compounders who market re-refined oil have 
made overtures to the National Oil Jobbers Council 
for an opportunity to present their case to that body. 
It is understood they desire to make it clear that their 
product is something quite different from the kind 
known as reclaimed oil. 
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Buckeye’s New “Twist-Of-The-Wrist” Fill Cap 


@Buckeye’s No. 871 “PresTite” Fill Cap is 
all-new ... all-brass ... the simplest 
all-around protection ever devised agoinst water 
seepage. It slips on or off quickly and easily — 
seals tightly without the use of tools. 
Location of sealing surface prevents damage 
during filling or handling. Threadless construction 
gvorantees safe service year after year. 
Here's how it works: 

A removable, durable "O” ring 
inside the “ParesTite” cap 
forms a slip-fit against the 
sealing surface on the body. 
A twist of the wrist, and the cap 
is fastened on—forming a perfect 
seal. Another twist, and it's off — 
ready for filling. Buckeye 
No. 871 “PresTite” con be used 
with or without a manhole-type 
flush box. It is available in 2, 


2%, 3 and 4-inch sizes. 


PATENTS 
PENDING 


“PresTite” design is extremely adaptable 
for tight fills. More about this . . . soon! 


BUCKEYE IRON & BRASS WORKS 
P.O. BOX 883 * DAYTON 1, OHIO 
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Snap Votes of Frantic Lawmakers 


Endarnger Defense Efforts of PAD 


By Herbert A. Yocom, Washington Editor 


When emotions rule the roost, 
there's no telling what even members 
of Congress might assay to attempt 
in any given situation 

Just look, for instance, at what 
the House almost did last week dur- 
ing the sometimes frenzied debate 
over extending the Defense Produc- 
tion Act and what it also actually 
did with respect to still another mat- 
ter during that very same debate 


That “almost” thing grew out of 
the rankled feelings «of many mem- 
bers, mainly from tae West, over 
what they regard, with some reason, 
as the Administration's failure to 
make any worthwhile use of the au- 
thority given them by the present law 
to encourage the exploration for and 
development of metal mines 

The source of that failure, they fig- 
ured, was the many overlapping bu- 
reaus and agencies, each with a finger 
in the same pie and all working at 
cross-purposes. So what did these 
members propose as their solution 
but the creation of an independent 
new “minerals” agency which would 
take over all responsibility in this 
field from Interior Department and 
the others and henceforward run the 
show all by its lonesome 

This was not all, however. Not 
content with stopping there, these 
congressmen went the one further, 
and incidentally fatal step, of seek- 
ing also to lodge in this proposed 
agency all of the existing Defense 
Act powers over oil, gas and coal 
They had no reason for it; they just 
did it, as later developments showed, 
without even thinking of the prob- 
able consequences of lodging in one 
place—and in one man—authority 
over the nation’s mineral resources 
So vast 

Fortunate it was under the cir- 
cumstances that, after a hectic in- 
terval, calmer judgments prevailed to 
deal] this amendment the fate it so 
well deserved. The notation at page 
8350 of the Congressional Record 
reads: “So the amendment was re- 
jected.” 

> . > 

The instance wherein emotions ac- 
tually dictated an action by our 
legislators occurred in the wee, small 
hours of last Saturday morning when, 
in the rush to complete work on the 
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extension bill the House adopted an 
amendment which reads as follows 

“No rule, regulation, or order is- 
sued under this act which restricts 
the use of natural gas (either direct- 
ly, or by restricting the use of facili- 
ties for the consumption of natural 
gas, or in any other manner) shall 
apply in any state in which a public 
regulatory agency has authority to re- 
strict the use of natural gas and cer- 
tifies to the President that it is exer- 
cising that authority to the extent 
necessary to accomplish the objec- 
tives of this act.” 

Patently, the amendment is aimed 
at preventing issuance by PAD of its 
proposed order banning the extension 
of natural gas service to new cus- 
tomers in certain areas and under 
varied circumstances. You would think 
that an amendment so important 
would come in for a great dea) of con- 
sideration and argument, yet it was 
rammed through-written into the 
bill—-in less time then it would take 
to tell. 

And why? Well, simply because 
the unfair campaign waged by the 
gas appliance manufacturers against 
PAD’s proposed order had so played 
on congressional emotions that they 
acted without even stopping to think 

Which is one hell of a way to run 
a railroad—or to enact laws-—if you 
ask me. 

> . > 

While DPA has gone along with 
PAD on steel for a 43,400 well drill- 
ing program this year, certain of- 
ficials of that all-powerful agency 
entertain a deep, dark doubt that the 
steel, when expended, will discover 
anywhere near as much oi] as PAD 
anticipates. Their’'s is the “we're 
running out of oil” philosophy, for 
signs as to the spreading of which 
all should be on the alert 


Though all PAD employes are 
cramped for space, it’s at least com- 
fortable these unbearably humid days 
for those fortunate enough to be 
quartered in the air-cooled Interior 
Department building. Different story, 
however, for those others who must 
work in makeshift offices in an apart- 
ment house development across the 
river, where it’s so stinking hot that 
one employe even collapsed from the 
heat last week 


MERCHANDISING 


If you are an Independent Pe- 
troleum Distributor, Richfield 
offers you a full line of top-qual- 
ity petroleum products, inde- 
pendent operation in a Fran- 
chised Territory, and SPECIAL 
services, tailored to your needs. 


Take Richfield's MERCHAN- 
DISING SERVICE for example. 
Richfield Merchandising Field 
Men, highly trained in all phases 
of merchandising and retail mar- 
keting, are always available to 
help Richfield Distributors with 
their problems. These experts 
“dig right in” . . . climb into uni- 
form with the Dealer . . . ride 
with the salesman or truck-driver 

. come up with the right an- 
swers. 


For the complete story on the 
Richfield Franchise, phone or 


write to... 


Nidal ay 


OitL CORPORATION 
OF NEW YORK 


SERVING THE EASTERN SEABOARD 


FROM MAINE THROUGH THE CAROLINAS 


7 
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Refiners Warned Pipe Line Shutdowns 
From Flood May Force Reduced Runs 


Backing up of gasoline in Texas 
and Mid-Continent refineries as the 
result of flood conditions at Kansas 
City was predicted July 15 at state 
wide proration hearing of Texas Rail 
road Commiasion at Austin 

Calling attention to fact that the 
Kansas City flood had resulted in 
Great Lakes Pipe Line products ship- 
ments from the Mid-Continent area 
to the North-Central states being 
halted for at least a week, Ralph J 
Dietler of Tulsa, Stanolind represent 
ative, told oil refining company rep- 
resentatives at the hearing 

“That means gasoline will be back 
ing up in your refineries, and force 
a measurable reduction in crude oil 
runs to stills, if not some shutdowns.’ 

Mr. Dietler expressed the hope that 
the commission would act promptly 
to reduce the flow of crude if some 
refineries find output “has no home 
going north.” 

While admitting his earlier predic 
tion of 250 million bbis. of U. 8 
crude oil stocks by now has not been 
fulfilled, he termed “ominous the 
nerease in products now in storage 

Texas’ crude oil allowable for Au 
gust was set by the commission fol 
lowing the hearing at 2,953,452 b d 
an increase of 2,623 b/d over the July 
14 permissible figure. In addition 
Texas is expected to produce about 
138,000 b/d of natural gasoline and 
condensates during August Fields 
generally will operate 24 days, with 
East Texas field operating 19 days, in 
August, the same as in July 

U. 8. erude runs to stills continued 
at a high level during the week ended 
July 14, according to AP statistics 
(see summary table on this page) 
Although runs declined 40,000 b/d as 
compared with the previous week 
they were only 88,000 b/d under th: 
all-time high mark reached in th: 
week ended June 23 

Gasoline and kerosine output at 
refineries increased, while output of 
distillate and residual fuel oils was 
jown 

Gasoline inventories declined, Gains 
in kerosine, distillate and residual 
fuel ol! stocks were substantially less 
than in the previous week 


of construction, company said, de 
pends on the currently tight mate- 
rials situation, but March 1963 has 
been scheduled as the completion date 
for the new plant. Principal con- 
tractor will be the Catalytic Con- 
struction Co., Philadelphia 

The new Sun plant will consist of 
combination atmospheric and vacuum 
distillation units and an 8,000 to 10,- 
000 b/d Houdriflow catalytic crack- 
ing unit 

Plant will be on a 120-acre tract 
fronting on the St. Clair River for- 
merly owned by the Dominion Alloy 
Steel Co. Sun purchased this prop- 
erty for development purposes earl 
in 1947 

Pennsylvania grade crude runs 
stills declined 2,919 b/d during the 
week ended July 14 as compared with 
the previous week, according to Ne- 
tional Petroleum Assn. statistics 
Comparative figures are shown below 
‘in b/d) 


Week Paded Week Paded Week Badeo 
4uty 14. 1961 duly 7, 1961 duly 15. i666 
wmaiarTy oe 336 68 2 


Tetal imports of crude oil and prod 
ucts declined 149,400 b/d to 806,800 
b d in the week ended July 14, ac- 
cording to API. Crude oil imports 
alone were down 223,300 b/d to 541, 
000 bd 

Nation's crude oll supplies may be 
increased significantly as the result 
of a new discovery well, first to show 
commercial production in the Mon- 
tana part of the Williston basin 
brought in by Shell Oil, according to 
S. F. Bowlby, Shell vice president in 
charge of exploration and production 
for the Pacific Coast and Rocky 
Mountains 

Meanwhile, Pan American Produc- 
tion Co. reported it appears to hav: 
a major wildcat discovery well in 


Martin County, West Texas, Official 
potential test of this well on 4 -inch 
choke showed 97.5 bbis. per hour of 
41.3 gravity oil from the Devonian 
formation. Well is owned jointly by 
Pan American Production (50%) 
Forrest Oil Co. (25%), Houston Oil 
Co. (12.5%: and Perry Trust Co 
(12.5%) 

District 5 (West Coast) total sup 
ply, demand and inventory move- 
ments continued in May at virtually 
the same levels as in April, according 
to a Bureau of Mines report 

Total demand of 1,125,000 bd 
equaled April demand, but there wer« 
appreciable changes in its composi 
tion in that domestic demand de- 
creased 42,000 b/d, while shipments 
increased 42,000 b/d. Report said 
the increase in shipments resulted 
from increased residua) fuel oi] move- 
ments, which were 80,000 b/d in May 
double the April shipments. Domes- 
tic demand for both residual and dis- 
tillate fuel oil decreased, while gaso 
line domestic demand increased 30,000 
b/d to 410,000 b/d 

Crude runs to still in District 5 
dropped slightly in May to 938,000 
b/d, as compared with 942,000 b/d 
in April. The principal decrease in 
stocks, 34,000 b/d, occurred in the 
cracking stock inventory. 


Two Fluid Hydroforming units are 
to be installed by Cities Service at its 
refineries at Lake Charles, La., and 
East Chicago, Ind. The Lake Charles 
unit will process more than 800,000 
gals. per day, and the East Chicago 
unit will handle about half this vol- 
ume, M. W. Kellogg Co, has been 
authorized to proceed with design and 
engineering 

Refinery in England First unit, a 
60,000 b/d crude topping still, has 
gone on stream at new Fawley, Eng- 
land, refinery of Standard Oil Co 
(New Jersey) originally scheduled 
to begin operating in 1952. When 
completed, plant will have a capacity 
of 115,000 b/d 


Summary of API Report on Refinery Operations 
(U. 8, tetele—B. of M. baste) 


Vreduction 
Crude runs daily avg 
Foreign crude included 
Percent operated 
Gasoline 


Week Baded 


6,561,000 


Week baded Increase oF 


duly 14 duly 7 Deerease 
(Figures in bbls) 

6,601,000 
575,000 521,000 


94.7 95.3 


40,000 


21,985,000 21,837,000 
2,362,000 2,276,000 
8,695,000 9,014,000 
9,033,000 9,308,000 


124,157,000 
25,863,000 
72,306,000 
43,239,000 


U. 8. crude oil and condensate pro- 
duction was up 2,400 b/d to an av 
erage of 6,171,200 b/d for the week 
ended July 14 

A new refinery at Sarnia, Ont., to 
process 10,000 to 15,000 b d of crude 
oll is planned by Sun Oi] Co. Start 


Kerosine 
Distillate fuel oil 
Residual fuel oii 
Stocks 
Finished & unfinished gasoline 
Kerosine 
Distillate fuel oil 
Residual fuel oil 


275,000 


126,758,000 2,601,000 
25,446,000 417,000 
69,608 000 + 2,698,000 


42,857,000 + 382,000 
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Research apparatus 
that 
cannot be 
duplicated 


— the many unusual pieces of 


apparatus which have been devel- 
oped during the past quarter of a cen- 
tury at the Ethyl Laboratories, there 
is one that it would be extremely diffi- 


cult—if not impossible—to duplicate. 


That is our collection of human minds, 
each with the unique knowledge and 
experience needed to make progress in 
a highly specialized field. Only such 


continued on next page 





Research apparatus that cannot be duplicated 


minds can fully grasp the complex, inter- 
related problems of fuel hydrocarbons, 
intiknock ingredients, lubricating oils, 
engines, and engine operating condi- 
tions. And only such minds can be of 


substantial help to the petroleum in- 
dustry. 


Ethyl has been building its research 
ind service teams for over twenty-eight 
years. Many of our original people are 
still with us. They form the nucleus of 


in organization which now includes over 


ETHYL 


NEW YORK 


Experience 


FARM SERVICE 


FUEL RESEARCH 


ROAD RATINGS (indoors) 


PREMIUM GASOLINE PROMOTION 


n preceding page 


four hundred fuel, antiknock and engine 
specialists, and one hundred and fifty 
representatives in the field. These peo- 
ple are not only individually capable, 
but they have worked and developed 
together as a team so that their collec- 
tive value to Ethyl customers is far 
more than the net total of their individ- 
ual capabilities. 


Most important to you, this Ethyl 
team works for you every working hour, 


every working day of their lives. 


CORPORATION 


17, 


NEW YORK 





SAFETY SERVICE 


GASOLINE TESTING 








PLATE 819 
(Bronze) 








POPULARITY @csed 
om PERFORMANCE 


The McDonald Plate 819 “Fasflo” 
popular fuel oil hose nozzles ever created because it em- 
bodies every feature that fuel oil suppliers asked for in a 
comprehensive survey. Combines rugged design with light 


ranks among the most 


weight. Offers effortiess operation, chatter-free opening 
and closing and fastest attainable volume of flow. Avoil- 
able with or without inlet or outlet check valve, in 1” and 
1%” sizes. Don’t even think of modernizing your delivery 


equipment without investigating this most practical and 
efficient of all hose nozzles. One of a complete lise- 
full particulars on request. 

NOTE: Special 14" «x 1%” ~ ae Bushing con be furnished for 
Plate 819 for use with 1%” 


A. Y. M<DONALD MFG. co. 


The Home of the Swing 
DUBUQUE. IOWA 
There's @ McDonald Branch or Distributer Neer You 


M£ DONALD 


Chatter Proof FUEL OIL NOZZLES 
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[m Pickin 
a Winner: 


-+ Say over 
1,000 
NEW 
Sinclair 


Latest count shows more than 1,000 dealers 
have switched to Sinclair Products in six 
months. Ask them why. They'll tell you 
Sinclair has the products that make repeat 
business, backed by advertising that 
makes new business. They'll tell you about 
the pulling power of the World's First 
Anti-Rust Gasoline — about Sinclair 
Litholine. They'll tell you they like the 
way Sinclair treats them. 
Get on the winning Sinclair team. 
Contact your nearest Sinclair Representative 
or write Sinclair Refining Company, 


630 Fifth Avenue, New York 20, N. Y. 


INCLAIR 
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Representative samples of J&L's 
complete line of steel shipping 
pails showing (top to bottom) 
the ring seal, closed head and 
lug covers. 


FOR DEPENDABILITY All types of closures, finishes and decorations 


Heavy-duty ICC Light -gage Drums Lightweight Steel Pails for 


USE J&L STEEL DRUMS AND PAILS ies 


You can keep down the costs of loss-in-transit claims by shipping 
in J&L Drums and Pails. They are built 
to take your products to your customers 
safely and to protect them in storage. 


J&L STEEL BARREL 
COMPANY 


A Swbsidiery of Jones & Loughlin Stee! (orperation 
CHRYSLER BUILDING, 
NEW YORK 17, NEW YORK 


PLANTS 


Bayonne, NJ. + Cleveland, Ohio + Philodeiphic, Pa. 
New Orleans (Gretna), la. * North Kansas City, Mo, 
Port Arthur, Texas «+ Toledo, Ohio 


30, and 15 Drums for Foods, Chemicals. 


al. capecity and Chemical and Otle— 1-10 gal 
00 Ib. Grease Powdered Capacities 


Materials 


J&L Steel Barrel ¢ ompany 
Chrysler Building 
New York 17, N.Y 


Please send me a free copy of your booklet 


“It’s Safer to Ship in Steel.” 
Name 
Compan 


Address 





There's No Better Way 


to sell VLE "A ” 


What: happens when a hood goes up 7 


Put your product where lifted hoods can mean 


It’s not always just a quart of oil that’s sold 
when a car hood is lifted at the service station. 
Fyes that read oil gauges spot the need for new 
spark plugs, fan belts and filters, too. That's why, 
today, there are volume sales of automotive items 
at what once was merely the corner gas station. 

Wondered how to get your product into the 
best service stations of the nation? It's done by 
convincing the oil companies and oil jobbers 
You need the support of the whole organization, 
too, from top official down through headquarters 
and field divisions. You need the confidence of 
sales and merchandising crews which train service 
station personnel and know that successful TBA 


sales records depend upon quality merchandise 


National 


lifted sales curves for you. Tell your story from 

top to bottom of oil company and oil jobber 

organizations through National Petroleum News 
. the oil industry's marketing magazine! 


Planning to build sales through service stations? 
W rite for helpjul, new fact-booklet titled “TBA”. 


es 
ener ont. t= =, 


/ & UI £ is the oi! industry's designe 
/ : tion for tires, botteries and 
e@ccessories now being sold in plonned 


\ progroms directed by oii companies and 
oll jobbers, conducted through the no 


tion's best service stations, promoted by 
Vo Petroleum News 


~ 


~— _ 
————— 


Petroleum News 


ee 


estas a a della ave 


1213 West Third St., Cleveland 13, Obie... Offices in New York, Philadelphia, Chicago, Houston and Los Angeles 
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STRONGER, MORE FLEXIBLE when 
reinforced with Du Pont ‘‘Cordura’’ High Tenacity Rayon 


Some air hoses give more satisfactory service 
than others. Why? If you look on the inside, 
you'll probably find they're the ones reinforced 
with Du Pont Cordura* High Tenacity Rayon. 
They're lighter and strong as a towrope. They 
won't kink or snarl, and they'll take a lot of 
abuse without splitting or cracking. They're 
the hoses your servicemen find it easiest to 
handle... 


Why does rayon make such a difference? 
Yarns of “Cordura” rayon are much stronger 
than yarns of natural fibers commonly used 
They enable manufacturers to make an air- 


hose full strength yet thinner with fewer 


plies. And thin hose is more flexible, is less apt 
to bruise or split. This kind of hose serves you 
better. 

Now that it’s so important to get maximum 
service from everything you buy, be sure to 
ask your supplier to give you hose reinforced 


with Du Pont “Cordura” High Tenacity Rayon 


SETTER THINGS FOR SETTER LIVING THROUGH CHEMISTRY 


Next time specify hose reinforced with 


STRENGTH at Low CosT 


Barge - loading hose reintorced 


with “Cordure” rayon is lighter, 


Pressure Lube hose reinforced 
with “Cordura” rayon withstands 
constant pressure 


Fuel-truck hose reinforced with 
“Cordure™ rayon is tougher and 
lighter. 


Pump hose reinforced with Cor 
dura” is stronger and lighter 


Car-wash hose reinforced with 
Cordura” rayon won't kink or 
snorl 





Have you got (this 
behind your sales efforts ? 


Superior petroleum products always getting Public acceptance and demand for Gulf prod- 
better, is the basic reason for Gulf’s continuing ucts is one of the many important reasons 
success with, consumers why more than 8400 dealers have been work- 


Backing up the sale of every Gulf product ing hand in hand with Gulf 10 years or longer 


assuring a profitable future for the entire or- 
ganization—is the huge, modern Gulf Re- 
search Center. Here, about every imaginable 
type of research is done—from “‘strictly ex- 
perimental’ to product testing 

Like every other part of the Gulf organi- 
zation, research stands firmly behind every 
Gulf Dealer his assurance that the prod- 
ucts he delivers to his trade are the best 
science can produce. The result is a customer 
loyalty second to none lovalty that pays 
off again and again in profitable sales 


GULF OIL CORPORATION +- GULF REFINING COMPANY + GENERAL OFFICES, PITTSBURGH, PA. 
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IN FARM DELIVERIES 
“Neptune Meters 
are Standard on 
all our equipment” 


RESULTS OF OUTSTANDING PERFORMANCE 


NEPTUNE METER COMPANY 
50 West 50 
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Here's more proof of the sustained accuracy and low mainte- 
nance costs you too can obtain with Red Seal meters! With only 
one moving part in the measuring chamber, non-wearing capil- 
lary seal, and no distortion due to pressure, Red Seals hold 
amazing accuracy over millions of gallons. Calibration is sensi- 
tive, easy, positive—won't ‘‘drift."’ Ask your Neptune represen- 
tative or jobber for complete details. sea 





th Street *« New York 20, N.Y 
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More and more companies 

are building profits and 

saving greasing time by 
going the lithium-base 
“multi-purpose route” 


Company after company has had the same happy 
experience. They have dropped cup, water pump, 
chassis, wheel bearings, universal joints, and other 
single-use lubricants from their inventory... 
speeded up their service . . . eliminated costly 
mistakes . .. multiplied profits. 


INLUCITE 21 is superior to each special grease it 
replaces. INLUCITE 21 can help you cut labor costs, 
slash maintenance time, reduce grease inventory and 
provide long-lasting protection. 


INLUCITE 21 is the registered trade-name of the 
original lithium-base 

lubricant made under 

our exclusive patent- 

ed process. 


INTERNATIONAL LUBRICANT CORPORATION 


NEW ORLEANS, LOUISIANA 


Manufacturers of Quality Lubricants 
AVIATION « INDUSTRIAL * AUTOMOTIVE + MARINE 


Wsth Research Comes Ouality, With Ouality Comes Leadership 
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OPENING SESSION of the National Oil Jobbers Council convention held in Adantic City, N. J., July 16-19. 


the head table are, left wo right: H. F 





Horning, Minneapolis, secretary; John Harper 
ington counsel for NOJC; Kathryn Smith, secretary tw Mr 


NOJC Approves National Cost Survey 
In Bid for Higher Jobber Margins 


By FRANK C. STURTEVANT 
NPN Staff Writer 


ATLANTIC CITY, N. J.-It ap- 
pears at last that the oil jobbers of 
the United States are embarked on a 
comprehensive cost survey, sponsored 
by a national organization authorized 
to represent all of the important 
state jobber associations The Na- 
tional Oil Jobbers Council, at its con- 
vention held here July 16-19, voted 
approval of a national cost survey 
to be conducted by a firm of public 
accountants 


J. F. Adrian, chairman of the Con- 
tracts Committee was authorized to 
put the project in motion at once 
He reported that a suitable cost ques- 
tionnaire awaits only final revision 
before being put in the mail. Jobbers 
to whom questionnaires are sent will 
be told that the information they 
provide should be sent direct to the 
firm of accountants supervising the 
survey; that it will be treated by 
them as confidential, to be used only 
for the purpose of compiling statis- 
tics; and that no signatures are re- 
quired on the completed question- 
naires 


Start of the project culminates 
years of discussion in oil jobber cir- 
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cles over the need for figures to back 
up the claim so frequently advanced 
that present day jobber margins do 
not give jobbers an equitable share 
in the larger profits which have been 
generally realized in recent years by 
integrated companies A more im- 
mediate cause for launching the cost 
survey is the stand taken by Otis H 
Ellis, Washington counsel for NOJC 
He has told NOJC, and has repeated 
his statement before at least half 
of the component state associations 
that he can never present a worth- 
while case for jobbers before gov- 
ernment bodies or committees unless 
arguments are backed up with facts 

At last week's convention Mr. Ellis 
addressed some further remarks to 
presidents of state associations con- 
cerning the importance of the cost 
survey, and the difficulty they could 
expect to encounter in persuading 
individual jobbers to disclose their 
costs and earnings to anyone De- 
spite this long-standing reluctance to 
part with figures, which has been the 
chief obstacle in the way of all past 
cost surveys, the state presidents 
were urged by Mr. Ellis to exert 
themselves personally to get the 
questionnaires completed and turned 
in. Cost statistics of adequate scope 
and reliability are the only possible 
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Standing in back of 


New York, president; Otis H. Ellis, Wash 
Ellis; Kathryn Kinsey, a visitor 


starting 
larger 


point for a 
jobber 


campaign for 
margins, he said 


Support Pledged..A part of the 
closing meeting was devoted to ex 
pressions of opinion from each of the 
states represented as to the 
effective means of enlisting jobber 
participation in the cost survey 
Among those who gave assurance of 
energetic support was Leslie R. Neal 
Jack Neal Sales Co., San Antonio 
Texas, who said that as head of the 
Texas oil jobber group he will im- 
mediately call a board of directors 
meeting to plan personal contacts 
with jobber members of the Texas 
association. Similar assurances were 
given by C. H. Arnold, Haggart’s 
Service, Inc., Fargo, N. D., president 
of the Northwest Petroleum Assn 
and ‘in varying ways by representa- 
tives of all but one state 


More Steel Needed A shortage of 
products similar to that of 1947-48 
will develop in the months ahead, 
Bruce K. Brown, deputy PAD admin- 
istrator told the council. His state 
ment echoed in many respects what 
Interior Secretary Chapman told the 
Senate Interior Committee in Wash- 
ington on July 17. (See NPN July 
18, p. 23.) 

I am not speaking of rationing,” 
Mr. Brown said, “but in the face of 
a 10% a year increase in demand it 
is obvious that we cannot keep up 
without an adequate supply of steel 
There is now more crude available in 
some producing areas than can be 
moved to market,” he said, “due to 


most 
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HOLDING AN INFORMAL DISCUSSION prior w the National Oil Jobbers Council convention in Adantic City, are, left to 
rucht: (seated) Wyle Sealter, Coastal il Co. Savannah, Ga.; (rear) George Hofmayer, secretary of the Texas jobber group 
Morris Parker, Central West Oil Ce South Bend, Ind., and president of the Indiana association; E. Keith Edwards, secretary of the 


Illinois assoxsation; and Joe Wells, secretary of the Independent Oilmen’s Assn. of New Eng!and 


We may get a ate an Independent marketer to fill President of the United States agre« 

steel in the fourtl th ost of head of this division ym lower duties in the forthcoming 

but 1 see no rea 4 resolution calling for the removal negotiations with Venezuela so as to 
will get enough r reduction of the present import better insure adequate supplies 


equitable distributior mf ore luties on crude and products was rude and products for the people of 


esented by Robert W. Hadlick, se« the United States and their allies ir 
ill be the responsibility of retary of Missouri Petroleum Assn times of peace as weli as war 

reated PAD Marketing m behalf of the council's Imports Fuel Oil Worry— Apprehension on 

said Mr. Brown Continu Committee, and passed unanimously the part of jobbers as to whether 

a policy of having adequate rey The resolution points out that the they will receive an equitable share 

entation in PAD from Independent lomestic petroleum industry no long vf the available fuel oil supply this 

eg of the industry, Mr. Brow: needs the protection of duties set oming winter, prompted Otis H. El- 

that “we can at present levels, and asks that the lis, Washington counsel for the group 

to query 19 major oil companies con- 

erning possible changes in their at- 

titude on allotments to jobbers. Na- 

ture of the replies from the 17 com- 

panies which responded was held in 

confidence, as agreed, to be used only 
as guide for committee action 


cts during the expected pt 


Commenting on new tax legisla 
tion now before the Senate Finance 
Committee, Mr. Ellis called attention 
to a provision in the gasoline tax 
which makes each wholesaler liabk 
for 0.5c tax on each gallon in bulk 
storage on the effective date of the 
tax The floor tax will not apply 


» to dealers, he said 
‘a ‘Good Faith’ Bills Opposed—It was 
recommended by Mr. Ellis, and sub- 
sequently so voted, that the council 
oat | - withhold support of the so-called 
“good faith” bill now before Con- 
gress, thus reversing the stand tak- 
en by NOJC in prior years. The bills 
Cooley, Front Royal, Va.; Dave Catterton, who got his medical discharge about a seek to crystallize into law the Su- 
week before the convention; Robert A. Kent, president of the Kansas jobbers; and preme Court decision in the Standard 


: 
JUST IN TIME—The Virginia Petroleum Jobbers Assn. secretary got out of military 
service in time to attend the NOJC convention in Aciantic City. Left to right: J. § 


AL. Fedsell, formerly of Edsell Oil Co., Neosha, Kan of Indiana case which declared that 


18 NATIONAL PETROLEUM NEWS 





THE WEEK’S Oll NEWS 





SEVERAL PENNSYLVANIA JOBBERS participated in the National Oil Jobbers Council meeting at Adantic City, July 16-19 


Left to right: H. V. Spitzer, and Albert Kaye, Allied Oil Co., Philadelphia; G. I 
town, Pa., and president of the Pennsylvania Independent Petroleum Assn.; 


R. F. Haller, Automotive Service Co 


it is not price discrimination to meet 
in good faith, a price quoted by a 
competitor. Mr. Ellis conceded that 
the principle involved is a sound one 
but pointed out that jobbers today 
are faced with a “competitive situa- 
tion in the taking of commercial ac- 
counts” by major oil companies to 
an extent which suggests that the ap- 
plication of the principle by the ma- 
jor oil companies could be so elastic 
as to endanger jobbers’ existence 

End-use control of fuels, as well as 
an accelerated program for produc- 
tion of synthetic fuels from coal will 
continue to be sought by both gov- 
ernment officials and the coal indus 
try, Mr. Ellis said, under the guise 
of a “national fuel policy.” 

PAD Wants Independent—Mr. Ellis 
added his recommendation to that of 
Mr. Brown that jobbers seek one of 
their number as a candidate for head 
of the PAD Marketing Division. He 
estimated the job will carry a salary 
of $10-11,000 per year, and will re- 
quire full time in Washington 

The jobber council is slowly but 
surely gaining national recognition 
as a power in the petroleum industry 
Mr. Ellis told the convention He 
said that in places where formerly it 
was necessary to fight for a hearing 
the “aid and opinion of NOJC is now 
being sought.” He said that some 
material results are beginning to be 
felt by many individual jobbers and 
that the future should bring to job- 
bers a more equitable participation 
in the profits of the oil industry 

Co-ops Criticized In a talk on co- 
operatives and their growth Joseph 
F. Leopold attorney for the National 
Tax Equality Assn. pointed out that 
30% of the nation's “productive 
wealth” is in the hands of tax-exempt 
institutions and that the present rate 


, Reading, Pa.; Harry Hilts, secretary of the 


of growth will bring the share up to 
50% in 15-20 years. He also called 
attention to the fact that many 
people including farmers who belong 
to co-ops have been led to think that 
co-ops do pay taxes.the same as other 
businesses. On the matter of writ- 
ing to Congressmen, Mr. Leopold said 
that the writer ought to do more 
than express an opinion for or against 
a measure He should in addition 
let his Congressman know that fail- 
ure to act will result in efforts by 
the writer to further the election of 
representatives with different views 


U.S. Readies Supply Plan 
To Meet Iran Oil Cut-Off 


WASHINGTON Measures are 
now nearly ready which may ulti- 
mately see the U. 8. contributing up- 
wards of 300,000 b/d of oil] to relieve 
the shortage growing out of the cut- 
off supplies from Iran 

That contribution would be in the 
form of both crude and products, 
with the former in part representing 
the increased domestic production re- 
quired to offset whatever diversion 
is made to western Europe of Middle 
East crude now being imported by re- 
fineries along the Atlantic Seaboard 
(about 160,000 b/d) 

Products shipments from the U. 8 
already are averaging nearly 90,000 
b/d, and are due to go rapidly high- 
er as soon as the government puts 
its stamp of approval on a “plan of 
action” drawn up by American over- 
seas operators. The plan was sub- 
mitted in revised form this week, but 
will have to pass muster with both 
the Defense Production Administra- 
tion and Justice Department 


Phillips, Juniata Valley Gas & Oil Co., Lewis 
Jim Stevens, secretary of the Pennsylvania association 
Empire State Petroleum Assn., New York 


Coercion to Keep Prices Up 
Is Illegal, McGrath Warns 


WASHINGTON Attorney Gen 
eral McGrath said July 17 the Jus 
tice Department is concerned over re 
ports that some manufacturers and 
distributors have attempted to force 
their resellers to maintain minimun 
resale prices although they have not 
signed “Fair Trade” contracts 

He said the recent decision of the 
Supreme Court in the Schwegman 
case apparently has given rise to 
various attempts to prevent price 
competition by nonsigners. In this 
case, the court outlawed provisions 
of state fair trade laws which re 
quired nonsigners, as well as signers, 
of fair trade contracts to maintain 
minimum selling prices 

Declares Mr. McGrath 

“Those who are engaged in pr 
grams or schemes of the following 
type, involving commodities which 
flow in interstate commerce, should 
know that they may be subject to 
criminal prosecution agreements 
among competing retailers to maintain 
and adhere to specified minimum 
prices; agreements to coerce and in 
duce wholesalers or manufacturers 
through threat of boycott or other re 
prisals, to refrain from selling to 
price-cutting retailers; agreements to 
coerce or induce manufacturers or 
wholesalers to enter into so-called 
‘fair trade contracts’; agreements to 
coerce or force retailers to sign such 
contracts; agreements on the prices 
or margins of profits which would 
be set forth in such contracts and on 
methods to require producers or 
wholesalers to specify certain prices 
7” markups in such contracts 
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Oil Industry Moves Fast in Battle 
To Resume Operations After Flood 


Kansas and 
Kansas City area this week were be 
ginning t whip facilities int such 


Ou mpanies in the 


shape in some cases that operations 
resumed..in others there was 
se that operations will be re 
story of how 


accomplishing this 


sumed very soon. The 
the industry is 
tremendous task is told in detail by 
NPN's Midwest editor on p. 27 

By NPN press time, the situation 
could be summed up about like this 

Indiana Standard (later joined by 
Sinclair) was still distributing prod 
ucts to ympanies without supplies 
tue to the flood (see photos above 

Gireat Lakes Pipe Line Co. notified 
shippers it would begin acceptanc 
shipments July 24 to all 
terminals except Kansas City 
having been shut down since July 16 


of gasoline 


after 


] opened to 


Main lock at Alton, I 
23 after three 


barge operations July 
jay idle pe riod 

At Kenneth, Kans, Sinclair work 
ers converted a storage unit on a 
pipe line to a distribution point with 
in 24-hour period to substitute for 
Kansas City terminal flooded out, en 
products 
to its own units in states served fron 
Kansas City, as well as to other oil 
companies 


} 
I 
3 


abling company to supply 


Sinclair, reported hardest hit of oil 
companies in flood area, said its 
jamage included: tanks damaged, 70 
80 railroad cars submerged and ware 
house flooded in Kansas City; bulk 
plant destroyed at Chanute; bulk 
plant and four stations wrecked in 
Topeka; loss of bulk plant and two 


stations in Lawrence bulk plant 


OPEN TO 


supply 


ALL COMERS for product 
in Kansas city area after flood 
hit were loading racks at Indiana Stand- 
ard’s Sugar Creek refinery, untouched by 
waters Shown here are trucks of 
Phillips Petroleum, Heathwood Oil Co., 
Hi Lewis Oil Co 

Kaw Transport Co 


Indiana Standard and 


WAITING FOR SUPPLY a 
Creek was a day-and-night line of tank 


Sugar 


trucks and transports which at one time 
extended for six blocks. Indiana Stand 
ard authorized shipment of 2,500,000 gals 
of product from Sugar Creek w other 


companies in Kansas City area 


flooded and two stations in Man 
hattan seriously damaged; pipe lin« 
terminal at Coffeyville 
undetermined damage at Junction 
City, Abilene, Salina, Ottawa, Em 
poria, Hutchinson, Leavenworth, At 
chinson and intermediate points 
Battenfeld Oil & Grease Co.—Lost 
two warehouses by fire but says it 
will resume 


flooded; and 


operations as soon as 
electric power is restored 

Penn Central Oj Co. Several 
buildings washed away and all com 
pany records lost, as well as numer- 
ous tanks and containers in 20-ft 
flood water 

Mid-West Oil Co.--Warehouse de 
stroyed, several tanks washed away 
and compounding kettles knocked 
down 

Inter-State Oil Co. 
tainers washed away 

Meanwhile, at St. Louis, flood crest 
passed without doing material dan 
age to oil company installations 

(For other damage reports see 
NPN July 18, p. 24) 


Tanks and con 
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Hopes for Tax Equality Brightened 


As Lawmakers Hit Co-op Exemptions 


WASHINGTON The possibility 
that something may be done soon to 
equalize the tax burden between pri- 
vate businesses and competing co-op- 
eratives flamed brighter last week 
when proponents of co-op taxation 
apparently found themselves a strong 
ally in Sen, Robert A. Taft (R., Ohio) 

His declaration on July 20 that he 
doesn’t “see the basis alt all” for 
exempting non-cash patronage divi- 
dends from co-op taxable income 
seems to bolster considerably the 
line-up in the Senate Finance Com- 
mittee against co-op tax exemption 
Chairman George ‘(D Ga.) is on 
record in favor of certain changes in 
co-op tax treatment. Senator Wil- 
liams (R., Del.) is sponsor of an 
amendment to the House-approved 
tax bill which would subject to full 
corporate taxes all co-op earnings 
not actually distributed in cash to 
members. And throughout the Senate 
tax hearings Senator Milliken (R 
Colo.) has indicated dissatisfaction 
with present co-op tax privileges 

Mr. Taft's assertion was all the 
more surprising in view of his stat« 
ment the previous day that “I do not 
see any argument against patronage 
dividends . . and I do not think 
there is the slightest chance that 
Congress is going to tax patronage 
dividends.” 

He apparently had been under the 
impression that only cash dividends 
were tax exempt until informed by 
a Treasury Department spokesman 
that patronage dividends are non-tax- 
able if made in cash, script, stock or 
credit memorandum 

Co-op Viewpoint.Carrying the co- 
op banner before the committee last 
week was F. V. Heinkel, president of 
the Missouri Farmers Assn., who as- 
serted that “it is principally the 
methods used by co-ops to finance 
their activities which give rise to the 
present attacks upon income tax 
treatment Seeking to show that 
such attacks are not justified, he 
said co-ops are “practically com- 
pelled” to secure funds from patrons 
and members, because it is “prac- 
tically impossible” to sell securities 
to “ordinary investors 


NTEA Rebuttal—_This position was 
assailed by J. J. O'Connell, an at- 
torney for National Tax Equality 
Assn., who declared 

“There is no legal obstacle to the 
enactment of legislation which would 
subject the earnings of co-ops to fed- 
eral income taxes exactly in the same 
manner and to the same extent as 
the earnings of other corporate busi- 
nesses 

As for Treasury's insistence that 
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patronage dividends are similar to 
rebates or discounts used by privat« 
businesses, Mr. O'Connell said 


“The trade discounts, rebates, price 
adjustments, etc.,. used in ordinary 
business practices, differ from pa- 
tronage dividends in that they are 
not contingent upon the existence of 


TYPE Vv 
$-galion, 11%"" 
diameter drum 
5-gation, (AAF) 
10”. diameter 

drum 


STEEL CONTAINERS 


TvYPe Vi 
3%-gel, 25-tb. 
grease pol 
5-gol, 35-» 
grease por 


net profits. They are not used to si 
phon net profits out of the corpora- 
tion and deliver them to the owners 
of the corporation. The ordinary re- 
bate relates only to the transaction 
that gives rise to it, while a patronage 
dividend, since it is a distribution of 
profits, depends upon the debits and 
credits from all the operations of th« 
business during the year.” 

The issue of tax equality between 
co-ops and private business also drew 
support on July 23 from the Council 
of State Chambers of Commerce 








OlL AND GREASE CONTAINERS 


for Government use and overseas ship- 
ment must meet Army-Navy specifi 
cation JAN-P-124A, Amendment | 
Type V, illustrated here, is the tight- 
head oil drum; Type VI is an open 
top, lug-cover grease pail 


CHECK WITH 6. P.&F. ON PACKAGING FOR 
ALL GOVERNMENT CONTRACT PRODUCTS 


G. P. & F. has the experience and fa 
cilities to produce a wide varicty of 
steel containers that will give your 
product full protection . . . get it to its 
destination safely. All G. P. & F. con 
tainers are designed right . . . built right 
for the purpose intended. 


ADVANTAGES FOR CIVILIAN PRODUCTS ALSO 
The same qualities that make G. P.& F 


containers meet Government specifica 
tions, insure dependability and safety 
for civilian use. They add extra sales 
appeal to your products, too, and they 
have extra utility values. Containers 
are finished in solid colors or litho 
graphed with your own design when 
desired. Hot dipped galvanized, tinned 
and terne coatings also available 


rere east te My 
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OPS to Revise Los Angeles Station, Refinery Prices 


listricts 


The Los Angeles orders 
approved by Price Stabilizer 


News Bures 

WASHINGTON ..A apellout of re 
finers “rack” prices and service sta 
tion gasoline ceilings in the 
geles Basin area was completed here 
this week as OPS turned 
tion to similar projects in three other Specific 


Los An te per 





WITER-FLO A wersacile uni thar 
Ges sed. 1D. hose with variable 
O.D. Outside brass sleeve « 
available in graduated bore 


STREAM-FLO COUPLING A non 
leaking, non. wicking one time 
coupliag that provides uare- 
sercted flow 


22 


and expected to be issued publicly 
by the end of this week, reportedly 
give station operators a margin of 
gal. om regular grades of 
gasoline and 5.5c per gal. on premi- 


its atten um 


dollars-and-cents ceilings 
for “rack” sales are being set to pro- 


already vide “relief” for independent refiners 
DiSalle in the Los Angeles area, OPS aides 


_ INTERNATIONAL 


SUPER-GRIP 


RE-ATTACHABLE 
COUPLINGS 


Designed for use on Commercial 
Hose, Propane, Butane and other 
extremely High Pressure applications 


Frankly, we don’t know how much pres- 
sure SUPER-GRIP will hold. On every 
test high-pressure hose burst before the 
coupling showed signs of leakage. 

The 3-piece Super-Grip design grasps the 
hose firmly but gently, effectively sealing 
hose and coupling over a broad area. 
Assen.bling and tightening the coupling 
automatically contracts flat spiral grip. 
Simple to assemble, no special tools are 
needed 

Wherever rubber hose is used in the 
handling of liquid petroleum products, 
Super-Grip couplings give safe assurance 
against leakage and save costs. 


Write today for catalog and prices. 
The INTERNATIONAL METAL HOSE Co. 


A Division of The Gabriel Co. 
CLEVELAND 3, OHIO 


said The Los Angeles regulations 
will be issued as supplements to Ceil- 
ing Price Regulations 13 and 17 

OPS now plans to get started on 
spellouts for gasoline prices all up 
and down the West Coast 


Fast Coast Orders For other 
areas, OPS has two other spellouts 
under way. One, just about complet 
ed, will set specific ceilings for No 
2 ofl and kerosine in the Massachu- 
setts area The other, just being 
started, aims at fixing dollars-and- 
cents ceilings along the New York 
Barge Canal for gasoline, No. 2 oil 
and kerosine 

To help draft these additional or- 
ders, OPS expects to set up a local 
advisory committee for each area 


Residual Prices.Last week, OPS 
clarified its residual fuel oil ceilings 
at East Coast ports by making plain 
that delivered cargo lots are entitled 
to the same range of increases as 
the agency already has authorized for 
barge lots 

The clarification was made in 
Amendment 3 to CPR 17, which re- 
placed Amendment 2, effective July 
24, 1951 

Under the new proviso, ceiling 
prices for cargo lots, or tanker loads 
an advance-—-without question—in 
amounts ranging from l17c per bbl 
at Panama City, Fla., to 3lc per bbl 
at Searsport, Me 

Also, provisions of the Amendment 
$3: (1) permit sellers at inland points 
who customarily based their residual 
prices on the designated East Coast 
points to increase their ceilings in the 
same amounts regardless of the 
points from which their residual sup. 
plies originate, and (2) authorize an 
increase of 17.5c per bbl. to sellers 
n Puerto Rico and the Virgin Islands 
to offset higher tanker costs and a 
recent boost of 10.5c per bbl. in im 
port duties 


Here are increases authorized for 
cargo lot deliveries of No. 6 Commer- 
ial Standard Specifications Fuel Oil 


Deliar per 42-gallon 
Barrel 


rr 
lacreases in Delivered 
Atlantic Coast Ports Carge Prices 
Searsport, Maine $0.31 
Portiand, Maine 1 
-ortemouth, N. H 1 
tt, Mass 
Harbor Area 
ver Mass 
partes » | 


rovidence Harbor 


Amendment 3 also specifies that 
* same ceilings applicable to barg« 
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lots will 
bunkers 


cover deliveries to ships 
In addition, Wilmington 
N. C., has been eliminated from the 
specific pricing table and, instead, 
sales at Morehead, N. C. are substi- 
tuted 
Here is the way the table for spe- 
cific ceilings on deliveries to ships’ 
bunkers, barges, and tank car-truck 
now looks (in dollars per bbl.) 
ships 
Bankers (ar er 
(eu Lighterage) Traaspert 
or Barge Track 
2.51 LS 


Atiaatic Coast Ports 
Searsport, Maine 
Portiand, Maine 


Providence 

New 

New Haven 

Bridgeport Conn 

New York Harbor Area 
Philadeiphia Harbor Area 2 
Baltimore, Md 

Norfolk Va 

Morehead City 

Charleston. 8 

Savannat a 
Jacksonville Fia 
Miami, Fle 
Tampa, Fila 
Port St. Joe. Fila 
Panama City, Fla 
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Unions Threaten Strikes 
At Two Esso Refineries 


NEW YORK— Labor unions at two 
large Esso Standard refineries plan 
votes this week on whether to call 
strikes. Esso was thus faced with 
possible shutdown of both its Bay- 
way, N. J., refinery (3,300 workers 
130,000 b/d capacity) and its Bay- 
onne, N. J., plant (2,500 workers 
35,000 b/d) 

The Bayway union is Independent 
Petroleum Workers of New Jersey 
Representing Bayonne workers is 
Standard Refinery Union, In 

Both unions will simultaneously 
take a strike vote over a three-day 
period beginning July 31 

Union Demands_—_Basically the un- 
ions want an arbitration and griev- 
ance clause in their contracts. This 
would provide for a three-man arbi- 
tration board, with one member from 
management, one from the union and 
one outside member. The board would 
arbitrate on grievances, working con- 
ditions and seniority clauses, with de- 
cisions binding on both Esso and the 
unions. The unions also want higher 
pay 

Generally, Esso objects to arbitra- 
tion on the grounds it transfers ul- 
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timate authority for running the re- 
fineries to an outsider, not familiar 
with plant operation. It maintains its 
wages are fair 

New Jersey State Board of Media- 
tion is attempting to mediate a set- 
Uement to avoid work stoppages. 


FPC Admits No Jurisdiction 
Over Phillips Gas Activity 
WASHINGTON Federal Power 
Commission expects an appeal to be 
taken to the Supreme Court from its 
decision July 18 that it does not have 


jurisdiction over Phillips Petroleum 
as a natural gas company, and hence 
lacks authority to regulate natural 
gas sales in the field by Phillips 


FPC apparently believes that the 
Wiscorsin state government and De- 


troit city officials will ask the high 
overturn the commission's 


court to 
ruling 
FPC 


said the commission 


proceeding” it has no 
over the oil company 


GILBARCO builds a better 
BULK PLANT PUMP! 


ROTO-PRIME 


WITH ALL 8 OF THESE IMPORTANT FEATURES 


POSITIVE SELF-PRIMING on 
suction lifts Self-evacvating 
ogans! discharge pressure 
No reservoirs or relief valves 
No gear reductions, operates at 
standard motor speed 

. Designed fo. outdoor service 
without protective covering 
Mechanical sea! for trouble-free 
operation and freed from 
leakage 
— : ™ 
oil lubricated 
Ball-bearing equipped for long 
weor ond efficient operation 

. Capacity 50 te 500 gpm. 








ROTO-PRIME PUMPS by Gilberce are com- 
plete units—with base, electric motor, coup- 
ling built-in check valve and mechanical seal. 


ROTO-PRIME 


Self-Priming Centrifugal Pumps 
GILBERT & BARKER MFG. CO. 
West Springfield, Mass. 

Toronto, Canada 





“coon- 
cluded in executive session that under 
the law and facts of record in the 
jurisdiction 
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DESCRIBING OIL'S NEEDS for steel at last week's hearings before Senate Interior 
Committee were (left w right) Bruce Brown, PAD deputy administrator, and In 
terior Secretary Oscar L. Chapman, PAD administrator. They said oil industry needs 


more steel than amount allocated by DPA 


DPA Has Hard Time Explaining Why 
It Cannot Give Industry More Steel 


WASHINGTON 
tion Admini atior 


Produc 
wheeled in one of 
biggest last week but only 


Defense lustry’s one-million-b d 


program. Mr 


expansion 
O'Mahoney also could 
draw no satisfactory answer to the 
question of “what weight" DPA was 
giving to the supply threat posed by 
| industry received its fair shar the Iranian difficulties 


blanks were fired tn trying to con 
Senate Interior Committee that 

th 
f third quarter steel allotments 
Melvin I Anashen 
“uiministrator and 


The best Mr Anshen ould offe 
the committee in the way of defense 
was that certain other industrie 

ch as railroads, were in greater 


acting deputy 

hairman of DPA's 

requirement mmittee, did not have 
uch ua o u i I cat 

ch 1 k on July 19 in placa d of assistance than was oil, which 

the aroused minittee than did had been 
a ee 


very high level 


. perating at a 
easer DPA officials earlier u 


eek (see July 18 NPN, page 23) 
addition to supporting the 30 
slash dealt the oil industry fo D., N. Mex.) apparently didn’t think 
quarter, Mr Anshen als nd much of the idea that 
some doubts that oil would re was 


during 1950 


Among others, Senator Andersor 
because oil 
progressively expanding last 
requirements for year ts needs should be leas this 
Nationa duc year and it should be penalized or 

and Steel Div a other indus 
tentatively” pared ries that allowed themselves to lag 


lotments in favor of 
said, has 

lown the minimun re nd now have to be rejuvenated 

PAD Furthermore, he told Mr. Ansher 


from 2,135,000 tons to 1,826,000 tons ilroads still haven't done much 


juirements as submitted by 


Mr. Anshen maintained, however, that mverting freight 
lecision has not yet been mad 0 | to wood or other ma 


construc 


mn what reduction, if any will be t's a known fact you 
made in PAD'’s requirements requ 
Senators Wonder Why The con 
mittee, headed by Senator O'Mahon« also was assailed for permit 
LD Wy t k asc hiefly v : P r 


Mr Anshen because il was 


with anyth 


elatively high level of con 


rroduction in the fac« 


tr 


goods 


the few defense-supporting industries ; 


| 
7 
“u @i 


tments given the 

Senator Wherry (R., Nebr 
pointed out that DPA “took away 
the sam me, Defense Mobilizer Wil steel from the Platte Pipe Line at the 
son had expressed support for the it ame time there are 


whose third quarter allotments wer industry 


ut below average 1950 use, while, a 


acres and acres 
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of new automobiles standing in D 
troit that can't be sold 


DPA Explanation..Mr. Anshen as 
serted that his agency was trying to 
avoid such “drastic” cuts in consumer 
goods production that might compel 
mass unemployment Furthermore 
he said, these goods use a light steel 
that can't be produced from the sam« 
mills turning out heavy plate steel 
which is the “key” item for oil and 
other defense industries. On the latter 
score, he added, DPA was making 
every effort to convert strip mills to 
heavy plate output 


Such production, Mr 
clared 


Anshen «de 
has been boosted from about 
1,350,000 tons during the last quarter 
of 1950 to about 2,200,000 tons dur 
ing the third quarter of this year 
largely as the 
conversions 


result of strip mill 


The conversion rate was challenged 
however, by Deputy PAD Bruce K 
Brown who said his agency was un 
aware f “any mills that had been 
converted from strip to plats 

As for other aspects of the mate 
rials picture this past week 


Tank Cars.A “critical 
of pressure cars has resulted from the 
lagging tank car construction pr 
gran warned 
NPA. They sav non-pressure car out 


shortag 


manufacturers have 


put is running three months behind 
schedule, with pressure ar produc 
tion dragging by additional weeks 
NPA has allotted sufficien for 
monthly yutput of about 850 cars 
but the manufacturers report they ar 


inable to find enough heavy 


Imported Steel 
quiring title to foreign steel before 


Manufacturers a 


arrives in the U. S. may now use 
to augment their authorized produ 
tion schedules under the 
materials plan, according t 
ruling from NPA. However 

litional steel does not entitle n 
facturers to more than their 
ments of copper and aluminur 
steel products—except for steel 


tening devices such as nuts and bolts 


Cans..DPA has cleared the wa 
for NPA to use as much steel as is 
necessary to keep all tin plating mills 
yperating at full capacity. This might 
result in easing the pinch on tin cans 
and thereby permit can makers t 
give oil and other blackplate uss 
a better shake. Meanwhile, NPA ha 
arranged for the Federal Trade C 
mission to investigate compliance 
manufacturers and packers with 
order M-25, with particular 
on inventories 


PAD Organizatien—_—_C 
manufacturing vice pres 
Shell, will become acting 
PAD’s refining division of 
and is slated to take over as t 
on Sept. 1, when Reid Brazel] returns 
to the presidency of Leonard Refin 
eries, Alma, Mich 








EDITORIALLY SPEAKING 





Jobber Council Works for Stronger Industry 


The importance and strength of the National Oil Job 
bers Council was well evidenced at its midsummer meet- 
ing at Atlantic City last week. It plainly appeared that 
the Council had well come of age and easily rated with 
the leading groups of the oi] industry. The meeting also 
showed the value that the Council is and can be to the 
whole industry 

There were four days of as sound discussion on jobber 
and industry marketing problems as one would find even 
in the higher circles of the API It would have done 
some of the top brass of the majors and of the API good 
could they have been present 

As it was, there was an informal discussion between 
several of the heads of the Oil Industry Information Com- 
mittee and jobbers of NOJC where the API's public re- 
lations campaign and the relationship between Inde- 
pendent marketers and the majors, were discussed 
thoroughly—-entirely outside of prices. The discussion ran 
for several hours the evening of Monday before the 
NOJC’s programmed meeting opened. The points dis- 
cussed were not new, they have all been printed for a 
long time in NPN and elsewhere and they have been dis- 
cussed at practically all jobber meetings 

But the discussion gave the heads of the OLIC commit- 
tee the jobbers point of view, frankly, critically and at 
first hand. The OIIC men did not argue the points but 
listened and asked questions to elicit the information 
they needed for better understanding of the competitive 
situation in oil marketing. What was said to the OTIC 
men was also said in the following days on the floor of 
the main meeting and in various committee reports, so 
NPN's news report on the main meeting is substantially 
a report of the session with the OIIC. (See p. i7.) 

It was a “gripe” session that the jobbers present 
felt helped to clear the understanding of the OTIC men 
as to the importance of the jobber in providing real 
competition in oi] marketing, competition that should be 
strengthened and even extended, competition that should 
be a part of the basic policy of every major oil com- 
pany, but also competition which should be met in a 
fair and intelligent way and not in a manner that sends 
the Independents to the law enforcing agencies with com- 
plaints and pleas for some legal action 

The spector of “divorcement™ which many major of- 
ficials have lately been making speeches upon, was 
brought out by jobbers who have not been among the 
radicals of the Independents. The discussion showed a 
strong belief on the part of some of the jobbers that oil 
marketing by the majors is highly subsidized from pro- 
fits from other branches of the industry One man 
thought the subsidization came from the producing ac- 
tivities of the majors, another from the pipe lines and 
others from refining 

The criticisms of the majors showed what a poor job 
the majors have done in getting over to the industry 
the facts of their own operations. The jobbers who 
thought subsidies came from production did not know 
that the majors bought most of their crude oil, those 


who credited pipe lines for providing subsidies did not 
know that the law for some years has required the In- 
terstate Commerce Commission to set pipe line rates 
so as to provide only a limited profit and those who 
blamed refining had no figures whatever to base their 
opinions on 

What guided the critics were the total profits of the 
majors that are not broken down by departments but 
which bulk so large that they just are “big” and, there 
is no question but that many people in this country, and 
in the oil industry are afraid of “bigness 

The majors’ defenders, according to the comment at the 
NOJC meeting, do not seem to be getting very far with 
the Independents by their present arguments on behalf of 
“bigness”, regardiess of how sound and true those argu- 
ments may be they have not eliminated the fear that 
“bigness” is hurting competitors and does so in some 
“unfair ways 

It would appear that the majors might make sure 
that their competitive methods are what business men 
generally, and public officials, call “fair and reasonable 
and then sell that “fairness” to their competitors in 
the industry and then to the public, in the meantime 
making sure that no major’s representative slips over 
the line of “fairness 

Read the story on this meeting for some of the de 
tails of the indictment Independent marketers bring 
against the majors, details that have been or that soon 
may be presented to departments of government for 
possible action 

Frank and free discussion of marketing problems, dis- 
cussions that are taken back to the jobber associations 
of the various states, work for the health and efficiency 
of the industry. No one who could have listened to this 
one at Atlantic City last week but would, the writer is 
sure, have said the session is what the industry has 
needed, and who would not, we are sure, but have said 
further that the National Oil Jobbers Council and their 
member state jobber associations, are a fair and worth- 
while constructive force on behalf of the whole oil in- 
dustry 


Chapman's Fight to Get More Steel for Oil 
Shows How Industry Must Battle for Rights 


It is indeed most heartening to see Interior Secretary 
Chapman as our petroleum administrator for defense, go 
to bat so vigorously as he has to get the oil industry a 
reasonable amount of steel for its mobilization purposes 

The Secretary has taken this job of getting steel 
most seriously He again renewed his attack on the 
problem last week Supporting him, in a committee 
hearing, were Senators O'Mahoney (D., Wyo.), Ander- 
son (D., N. M.) and Wherry (R., Nebraska.) All four of 
them insisted that the oil industry had to have sufficient 
steel or there would not be much of a war but a lot 
of civilian hardship in the bargain 

NPN has had occasion to criticize Chapman for failure 
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at times to move effectively and in the right direction on should not try to win this war, if that is what it is, but 
behalf of oll and of supporting some of the socialistic allot the steel to please the maximum number? 
schemes for the oil industry hatched in Washington; Furthermore Deputy Administrator for PAD Bruce 
ditto @ little for Senator O'Mahoney: while in regard to Brown flatly denied the accuracy of one of Anshen’'s 
Senator Wherry when he put on his barnstorming vaude- statements as to the steel situation. (See news story p 
Ville show two years ago during the heating oil shortage 24 this issue NPN.) 
NPN frankly said he obviously was more interested in The oil industry should not stand on any ceremony 
the show than in getting anything done because he just with some of this intelligentsia braas in Washington, as 
would not tell the truth of what the oil industry was do- it did too often in the highly collegiate atmosphere in the 
ing because the truth would have spoiled his show We last war. If the agency with whom oil men are dealing 
are glad to note a reformation in him. So far as Sena- is playing horse with the oi] men, handing it polite alibis 
tor Anderson is concerned NPN knows nothing about and expecting it to go and sit in a corner, the industry 
him but welcomes him to the ranks of those who are owes it to itself and to this country to brush aside all 
trying to get @ square deal for the public so far as their such high brow, New Dea! hoopla and make these people 
petroleum supplies are concerned listen, even though they have to shout so loud as to be 
heard on the California coast. Too often oil men pussy 
the oll industry is concerned, is a little hard to say footed and were polite, even obsequious in the last war 
. ; . and each time the industry and the country did them 
There is a real shortage in steel supply. The industry selves harm 
recognizes that it must be rationed but the way civilians The first battleground for this war, as all the washing 
ag cut the rationing asked for by the one author- of dirty linen so far has only too well indicated, is in 
et eaped a ies eae Sacco a thos reagan hee See Se ee ee org et 
. : the stooges of Stalin unearthed down there so far have 

not shown any gentleness or consideration for the feelings 
of the citizens of this country 

Hence neither should the country be particularly con- 

Last week before Senator O'Mahoney and his In siderate of the feelings of those high up who are respon 
terior Committee, Melvin L. Anshen, a professor fresh sible for the hiring of these stooges and who from the 
out of a college faculty but chairman of the Require start of the various “Deals seem most loath to fire 
ments Committee of DPA, testified that allotting steel them 
these days was like balancing the family budget, that 


What the trouble is in Washington so far as steel for 


the usual fumbling for which Washington bureaucracy 
and the Fair Deal-New Deal bureaucracy particularly 
has long been noted 





the greatest allotment was not necessarily channeled to 
So far as a man thinks he is free—_Emerson 


Editorials are written to stimulate discussion 
That aroused a derisive anort from O'Mahoney who because it is only through broad and thoughtful 
wanted to know if the decision was based on semantics liscussion that a nation, an industry or a com- 
which is Washington collegese for words. But it should pany can arrive at sound decisions 
also arouse a challenge from every citizen if the same NATIONAL PETROLEUM NEWS always welcomes 
loudy and ineffective thinking is going to curse this comments on its editorials 
uuntry from Washington as it did in the last war, even Please write Warren C. Platt, Editor, 1213 
though the thinking comes from professoria] cloisters? West 3rd St., Cleveland 13, Ohio 
Is the professor telling the military that they really 


eta Orders for the Oil Industry which would effectively block the 


PAD move 


* . Sa ' v« 
(Issued from July av through duly 24.) bay Se oe ES COs & ; The amendment reserves control 
This description defense rders 


ports are entitied to same range c over gas to regulatory agencies nor- 
ss authorized for barge lots. Sellers at inland , , 
ponte at nerease ellings in same amounts mally controlling its use (see Wash- 
egardiess of point where residual fuel origit ington Comment, p. 7) 


ates Pr ’ Lies and Virgiv Islands car 


increased tanker The bil] as approved by the House 
now goes to a conference with the 
Senate to work out a compromise 
measure 


: . Certainly the provision that I have 

PAD Will Restr Ag. 
ict Gas quoted ithe amendment) will do 
Unless Congress Says No nothing to help the gas transmis- 
sion companies secure the line pipe 
O yy WASHINGTON Interior Secre they need to complete the projects 
Defense rs duction Administrat y tary Chapman July 23 told his gas Neither will it help augment gas sup- 
Wane age . — — ) ‘ advisory council that PAD is going ply in those areas which may be crit- 
Price Stabiligatios ahead with its order to restrict gas ically short during the peak of the 
expansion uniess Congress ties its coming year Secretary Chapman 

List of Orders one . : said 


Lawmakers Protest—In the July 


the most vital uae 














des a Weekly summary of government 
nay effect NPN readers We 
readers etting ue AnOw 

tted 


OFS —4 flee — Price Stabilization 
crn i Amd Residual! Fue : < 
Hiends, et His statement, coming as advisory 20 vote in the House on the control 


group met behind closed doors to bill, three congressmen—-Representa- 
What Orders Do consider a revised draft of proposed tives Brown (D., Ga), Eberharter 
Office of Price Stebilizetion regulation, was prompted by adop- (‘D., Pa.) and Springer (R., Il.) 


RESIDUAL re na ont. WHOLESAL run tion in House duly 20 of an amend- took the floor to commend the amend. 
Ne nend arifies ma ment to Defense Production Act ment 


26 \L PETROLEUM NEWS 











INTERPRETING THE OIL NEWS 











Oil Bounces Back from Flood Blow, 
Praises Indiana Standard Sharing 


By Leonard Castle, Midwest Editor 


The oil industry suffered millions 
of dollars of damage in the gigantic 
flood which swept eastward across 
Kansas and reached the zenith of its 
destructive power at Kansas City 
There have been few times in the 
past 90 years that the industry gen- 
erally has suffered such a crippling 
blow at one location as it did at Kan- 
sas City. 

But, with the resilience and ingen- 
uity that are a part of its tradition, 
the industry moved with all possible 
speed to start the vast job of locating 
lost tanks and returning them to 
their proper sites, of cleaning and re- 
pairing motors, pipes and equipment, 
of rebuilding warehouses and offices, 
of getting petroleum supplies moving 
again into the vast avea of the Mid- 
west normally supplied from Kansas 
City. 

Hardly had the flood water started 
to recede from inundated terminals 
and bulk plants before planning teams 
were fighting through to the wreckage 
to determine what had to be done 
and how rapidly it could be accom- 
plished in order that no serious short- 
age of supplies would result 


The industry may well be proud 
of the fact that except for the flood- 
ed areas themselves, there was no 
pinch of products and no serious 
shortage is anticipated later. The oil 
companies supplying their customers 
from Kansas City say there'll be plen- 
ty for everyone. Considerable credit 
for this situation must go to Great 
Lakes Pipe Line Co. whose tank 
farm and pumping station at Kansas 
City were covered by 12 feet of water 
But its terminals in. Nebraska, the 
Dakotas, Minnesota, Iowa and Illinois 
were filled when the flood struck 
and the company succeeded in start- 
ing movement of gasoline through its 
lines within eight days of being forced 
to shut down. 

> > . 

Midwest oil men also were outspoken 
in their expression of gratitude to 
Standard Oil Co. (Indiana) for divert- 
ing the production of its 38,000 b/d 
refinery at nearby Sugar Creek, on 
high ground, to supplying the emerg- 
ency needs of other oil companies, as 
well as its own needs, in the Kansas 
City area. Sugar Creek furnished 
well over 2,000,000 gals. of products 
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to competing companies during the 
critical days. 

In effect, Indiana Standard over- 
night told the stricken companies to 
“come and get it, we'll worry later 
about who owes what.” That this 
attitude was of vital importance, both 
to the industry and the consuming 
public, is shown by the fact that 80% 
of all petroleum supplies in Kansas 
City come from the Argentine and 
Fairfax industrial sections, both of 
which were in the heart of the flood 

One prominent Independent made 
this observation: 

“An interesting sidelight on the dis- 
astrous flood of Kansas City was the 
action taken by the Standard Oil Co 
(Indiana) at their Sugar Creek re- 
finery. With all rai) and termina) fa- 
cilities out of commission, they made 
desperate efforts to serve other sup- 
plying companies cut off by the 
flood. This shows the true spirit of 
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unselfishness, which so often is dis- 
torted by the ‘do-gooders’ in and out 
of the oil industry. To try to assume 
on 24-hour notice the entire responsi- 
bility of supplying a large consuming 
area such as Kansas City, with lim- 
ited facilities, deserves congratulations 
from the public and a “Thank You’ 
from the oil industry.” 

> . . 

Charlies G. Divinny, division man- 
ager of Mid-Continent Oil Co., com- 
mented that “Indiana Standard and 
the Sugar Creek refinery kept our 
stations filled and our customers sup- 
plied. They are the only ones who had 
any gasoline in this immediate area 
that we could draw from and they let 
everyone have it. If it hadn't been 
for Standard’s refinery we would have 
been out of gasoline for the first few 
days. Standard really saved our bacon 
for us.” 

W. D. Rumel, assistant division 
manager for Continental Oil Co., who 
also is co-chairman of the Missouri 
Oil Industry Information Committee, 
observed 

“Indiana 


Standard carried us 


« through, otherwise we would have 


been down completely. We are very 
grateful to the Sugar Creek refinery 
for taking care of us in the emerg- 
ency.” 





Supplier Practices Called Harmful 


Even Though They Toe ‘Legal’ Line 


Guest columnist this week during the vacation of Raymond E. Bjork- 
back, NPN Eastern Editor, is James E. Stevens, executive secretary of 
Pennsylvania Petroleum Assn. Mr. Stevens’ comments are his own per- 
sonal views. 


By James E. Stevens 


Notice is taken of the widespread 
interest in and grave concern over 
the type of competition that now ex- 
ists in the industry. 

Public relations literature of the oil 
industry stresses the fact that the 
industry is keenly competitive. 
Though not stated in so many words, 
the implications are that the competi- 
tion is free competition. The term 
‘free competition”, in turn, implies 
“fair competition.” 

Many oil men believe that while 
there is undoubtedly very active com- 
petition, at least in the marketing 
segment of the industry, there is 
much that’s unfair. Legally perhaps 
it may be difficult to prove the un- 
fairness, and yet such things con- 
stitute a continuous source of fric- 
tion, retarding healthy relationships 


between competing elements in the 
industry. 

The aggressive supplier is usually 
guided by lawyers well-versed in the 
laws governing competition, so it's 
not surprising that when an attempt 
is made to trace to their source 
many things which on their face ap- 
pear law violations they are found 
all too often to stop just short of 
that point. It may be that legalisti- 
cally the hands of the malefactors 
are clean, but on moral principle the 
conduct of many marketing organ- 
izations leaves much to be desired 

Here are some situations that are 
suspect 

Of all of the enigmatical prac- 
tices to be found in the marketing 
of petroleum products, the most baf- 
fling from a common sense view is 
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the so-called local price war. In dry 
throughout the great forested 
areas of the United States it is com 
non to read almost every day of 
freah outbreaks of forest fires 


SOBA IT) * 


The present must be the dry sea 
the industry. It's an epidemk 
lamage, there's little dif 
ma of volume v 
t is submitte that 
situations were ieft t 
irse unaided by outsice 
f nature and the 
ckhetbook f the few 

noon settle the 
has shown, however 
that \ ompanies sooner or 
later ’ into the 


all that 


picture, and with 

pport, the fight goes on 
Practically unlimited funds 
from outsice 


and of 
hange the color of what 
« claimed to be free ompetition 
Then ther is the practice of all 

man marketing departments of 
egrated 


mpanies charging ren 


rvice station operations 
regard to invested capi 
h rentals do not, in most 

represent an adequate or fair 
returt Also many direct retail op 
erations f sore 


sidized by 


suppliers are sub 
supplying necessary equip 
nent at cost or for a nominal figure 
that does not even pretend to repre 
Strictly legal 


sent minimum costs 





PACIFIC COAST 


perhaps, but moral principles suffer 

Another source of misunderstand- 
ing between marketing elements is 
the practice, by a few volume-hungry 
marketing units of integrated com 
jobbers and 
agents on commercial accounts. The 


panies, of bypassing 
questionable element here is not 80 
taking of commercial ac- 
counts as such but the bypassing of 
existing distributio 


much the 


organizations 


Within the past several months 
another situation which has been de 
veloping to an alarming degree, is 
the increasing frequency of incidents 
n which marketing divisions f in- 


egrated companies gobble up Inde- 


pendent bulk plant operations 


The disturbing feature is that in 
all too many cases there is reason to 
believe the Independent marketing 
operation has becor unprofitable by 
reason of the competitive tactics of 
me or more large marketing organ 
izations One or two isolated inci 
dents of a purchase of an Independ 
ent jobbing operation would be one 
thing, but there are so many being 
reported these days as to suggest 
more than a coincidence 


The total adds up to a far from 
pretty picture Serious attention by 
all marketers is indicated. Industry 
statesmanship of a high order is a 
necessity 





Self-Serve Keeps Customers Working 


Despite Mass Swing Back to Service 


By Frank Breese, West Coast Correspondent 


Lane survivor of the self-serve 
movement in the San Francisco Bay 
area is a huatiing serve-yourself sta 
tion operated by two young business 
men, Peter Gring, Jr and Davidg 
Bud) Morphy 

Their installation is at 2101 Sar 
Pablo Ave., at Wall St., in El Cerrito 
ithe little hill), a residential com 
munity about 
Oakland 


seven miles north of 
across the bay 
Francisco. San 


from San 
Pablo is an artery 
carrying a heavy volume of north 
and south-bound state traffi« 
Although some 25 multiple-pump 
stations have sprung up in the Bay 
area in the two and a half years 
since the first one appeared there 
only the Gring-Morphy operation ex 
ets as pure self-serve. There have 
been other self-serves and a number 
of semi-serves, but since last winter 
they have gradually shifted to ser, 
ice. For one thing, the price differ 
ential separating them from the ma 
jors has been reduced. In general 
the differential is about 2c per gal 
private-brand 


betweer stations and 


majors. One group of independents 
once semi-serve, not only pumps gas 
oline and checks oil, but has intro 
duced windshield-cleaning and is in 
stalling air and water hoses at the 
pump islands 

NPN called on Mr. Gring to find 
out about this unique situation. His 
partner, Mr. Morphy, lives in Pasa 
dena (near Los Angeles) while Mr 
Gring lives in Burlingame (below 
San Francisco). Both have other in 
terests, so the self-serve is an ab 
sentee operation for them. “Fortu- 
nately, we have a reliable manager 
so we don't have to spend much time 
at the station,” Mr. Gring remarked 


Mr. Gring said that as far as he 
knew, their's was the only straight 
self-serve in the Bay area. Asked 
if they made any concessions in 
service, he replied “No. We won't 
touch a car. We won't serve women 
Even when it rains, we won't serve 
anybody. Damnedest thing you ever 
saw.__.people getting out of their cars 
in the rain, pumping their own ‘gas 

‘We don't check oil either. If peo 


ple don't know how, we'll do it the 
first time to show them 

Even with the seeming trend t 
service, Mr. Gring said they wer 
not contemplating it. He said the sta 
tion was a money-maker, and they 
see .no reason to change it. The hug 
gallonage of two years ago is dow! 
now, a trend experienced by aimost 
every self-serve in California 

Asked what made his station ¢g 
in the face of the trend, Mr 
cited some reasons 

1. Established clientele-_He claime 
that regular 
97 of the 
from a iarge 


Gring 


customers constitut 
trade. They are drawn 
neighborhood housing 
levelopment populated by low- and 
medium-wage earners 

2. Special premiums 

3. Maintenance and appearance. Mr 
Gring believes a neat station has a 
lot to do in attracting people. His 
was spic and span throughout 

He took special pride in the con 
fort stations. This reporter has never 
seen any cleaner restrooms anywhere 
The women's 
are as elegant as the 
of a first-class hotel 

Mr. Gring said they try to get 
good-looking girls as attendants 

For a pleasant atmosphere, they 
are making arrangements to pip 
in music, both for the station and 
a tiny nine-stool restaurant at the 
base of the lot 

A credit system has been set up for 
business firms that have become reg 
ular customers. Cash-and-carry busi 
ness is preferred though, said Mr 
Gring 

The station never 
manned by a crew of 12 

Asked about the overnight shift 
Mr. Gring remarked: “It's not only 
a customer-convenience it makes 


rooms very spacious 
powder roonr 


closes and is 


money 

Mr. Gring emphasized that they 
adhere to the original self-serve the- 
sis that it’s a gasoline deal and noth 
ing else. Motor oils and limited TBA 
are stocked. “They are strictly for 
customer convenience said Mr 
Gring 

Advertised as “a major gas,” it is 
a re-brand gasoline supplied by Mo 
hawk, which buys from General Pe 
troleum and Richfield. Brand name« 
is “Jet-Go 

Retail prices are: Jet-Go regular 
22.9c per gal. (including 6c state and 
federal taxes); Jet-Go premium, 24.% 
and Jet-Go aviation, 25.9c. They ar 
roughly 2c under going major quo 
tations of 24.9 and 27.3c. The “avia 
tion,” said Mr. Gring, is for big cars 
and hot rods 

With two years experience, they 
have had a full chance to study the 
business. Asked what changes they 
would make in the layout if they 
had it to do over again, Mr. Gring 
replied, “We might place the pump 
islands (five of three pumps) diag 
onally, at an angle, instead of ver- 
tical to the highway (San Pablo) 
Outside that we'd do it just the same 
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NPA Sees 15,000 Truck-Trailer Output 
For Third Quarter, with More Later 


By LEONARD CASTLE 
NPN Staff Writer 


CHICAGO Production of truck. 
trailers during the third quarter of 
1951 should total at least 15,000 ve- 
hicles, based on the amounts of steel, 
copper and aluminum authorized the 
industry under the recently initiated 
Controlled Materials Plan, according 
to E. J. Laicas, chief of the Truck- 
Trailer Branch, National Production 
Authority. The 15,000 figure is ap- 
proximately the same as the second 
quarter production 


Speaking at the third annual sum- 
mer meeting of the Truck-Trailer 
Manufacturers Assn. July 13, Mr 
Lucas said it was hoped that fourth 
quarter production can be stepped up 
to approximately the first quarter 
yutput of 19,629. In establishing allo- 
cations, Mr. Lucas explained, NPA 
does not specify how many of the 
various types of trailers are to be pro- 
duced, leaving that question for the 
industry itself to decide on the basis 
of its demand 


In championing truck-trailer pro- 
duction Mr. Lucas explained he is 
acting in the best interest of the na- 
tion's economy trucks in 
over-the-road transportation afford 
the only means of transport wholly in- 
dependent of other transportation 
agencies. Trucks alone can and do 
haul food from farm to consumer, and 
all manner of manufactured 
from their raw material source to 
their various processors and finally to 
the ultimate user 


because 


goods 


Moreover, he said, truck transporta- 
tion cannot be effectively interrupted 
by any form of enemy action 
tage or even bombing. Scarce ma- 
terials allotted to truck-trailer pro- 
duction actually produce up to nin 
times the ton miles of transportation 
as material diverted to the other prin- 
cipal forms of land transportation, he 
said 


Highway Use Study—-Harold F 
Hammond, manager of the Trans- 
portation and Communications De- 
partment of the U. S. Chamber of 
Commerce, proposed that a $1,000,000 
study be instituted to determine how 
much each type of highway user 
should pay of the $5.6 billion a year 
needed to bring America’s roads into 
proper condition 

The answer to this question, he 
said, can be obtained only through 


sabo- 


broadscale study, requiring perhaps 
several years and financed through 
support of all types of highway in- 
terests. 

‘To get such a study under way, 
it is proposed that industry leaders 
in the highway field form an advisory 
committee which could prepare the 
research program, raise the funds and 
take the necessary steps to put the 
study into action,” Mr. Hammond de- 
clared 

“No matter how the highway finan. 
cing problem is approached, the an 
swer eventually centers on the need 
for more user revenues, such as regis- 
tration fees and fuel taxes, to do the 
job. The National Chamber recognizes 
the fact that highway users should 
pay the larger part of the cost of high- 
ways of genera] use, namely, the pri- 
mary road system. The contributions 
of highway users to the cost of build- 
ing and maintaining highway systems 
should be through collection of spe- 
cial taxes or fees based on logical 
standards reasonably commensurate 
with the value of the use.” 

Public Needs EducationI. E. Sol- 
berg, chairman of the North Dakota 
Highway Users Conference, said that 
the nation’s citizens need to be edu- 
cated to the importance of truck 
transportation. Ignorance and com- 
placency of the people have allowed 
government interference with free 
enterprise to go beyond the point of 
mere regulation “until the industry is 
confronted daily with varying vehicle 
size and weight laws, lack of vehicle 
reciprocity among states, restrictive 
but often unnecessary safety laws 
hampering taxes and dozens of other 
curtailing influences erecting the 
product and the transportation to be 
performed by truck-trailers.” 

The education program, Mr. Solberg 
said, should have eight objectives: 

1. The farmer must learn that high- 
way transportation provides oppor- 
tunity for him to buy or sell in his 
own choice of markets and to enjoy 
products once available only to the 
‘ ity dweller 

2. The worker learn that 
highway transportation permits him 
freedom to work where he wants, live 
where he wants and go where he 
wants, because industries great and 
small have been created by transpor- 
tation and afford opportunities that 
otherwise would not be available 

3. The consumer must learn that 


must 


highway transportation means deliv- 
ery to his door of almost anything 
made or grown anywhere in the world 

4. Those concerned with public 
health must learn that highway trans- 
portation has lengthened life by 
bringing jobs, education, security and 
medical care closer to all people 

5. Those concerned with national 
defense must learn that highway 
transportation makes every communi- 
ty a potential supply arsenal and pro- 
vides indispensable mobility of men 
supplies and weapons 

6. Industry must learn that trucks 
and trailers are vital supply lines and 
distributive tools 

7. Other forms of transportation 
must learn that highway transporta 
tion is a necessary link in their own 
services 

8. Elected officials must learn that 
highway transportation is necessary 
to and desired by their constituents 
and thac reasonable laws and regula 
tions, instead of legal regimentation 
are recessary to industrial progress 


Products Pipe Line Planned 
Between Big Canada Cities 


TORONTO, Ont Three oil compa 
nies.British American, Shell Oil of 
Canada and McColl-Frontenac——ar- 
participants in a 40,000 b/d oil prod 
ucts pipe line which Trans-Northern 
Pipe Line Co. plans to build to con 
nect Montreal with Ottawa, Toronto 
and Hamilton 

The main 10-inch line, 400 miles 
long, will traverse the north shor 
of the St. Lawrence River and Lak« 
Ontario. It will have terminals at 
Cornwall, Prescott, Brockville, Kings- 
ton, Belleville, Port Hope, Toronto 
Clarkson and Hamilton. A six-inch 
44-mile line will serve Ottawa from 
a junction near Cornwall 

The line will carry finished prod 
ucts from the three participating 
companies’ refineries at Montreal 
East 


PAD to Report Pipe Needs 

WASHINGTON.PAD’s survey of 
oil transportation, to be issued soon 
reportedly will disclose a need for 
laying about 6,500 miles of new crud 
oil trunk lines by the end of 1952 
plus around 1,000 miles of extensions 
to existing systems. This would be 
in addition to the 4,400 miles of new 
products lines Secretary Chapman 
said last week also are needed. Among 
other things, the plus-200 page report 
is expected to point up, too, a neces- 
sity for a great buildup of storage 
capacity, mainly at the secondary 
level and beyond 
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ing Library Shows 


Cities Service Takes 


To Help Them Improve 


ON THE ROAD 


Arranged in eight files. the traveling library 


devotes three sections to dealers, one to dealers and distributors, 


one to schools, one to salesmen, one t executives and one 


users. Each file contains material designed to answer specific 


questions ot offer workable ideas in improving oil marketing 
methods. Entire unit fits neatly in trunk of car and can be dis 


plaved from this point if necessary 


By HOLGER RIDDER 
NPN Staff Writer 


Do you want more business’ 


, 
Do you want more money? 
Do you need more 


Almost exception, every 
Independent oil marketer, distributor 
consignee and dealer will answer yes 
to all three questions. Then he will 
add one of his own, “How do I do it?’ 

One major oil company and its sub 
sidiaries have launched a program 
which it is hoped will tell how it is 
done 


capital? 


without 


For about six months now a large 
number of Independent 
service station dealers 
distributors and major company field 
personnel have been introduced for 
method of 
mproving their business practices 


marketers 
consignees 


the first time to a new 


By virtue of 42 traveling libraries 
of business now making the circuit 
in various sections of the country 
these men are give the opportunity 
of learning how to realize greater 
profits and generally upgrade their 
company standing in a community 
w the individual's rating with an em 
ployer 

The word 
might be considered somewhat of a 


library in this caac 


misnomer since each library is not 
loaned as such to one individual 
or company for e@ specified period 
thereby limiting its circulation. The 
library in this instance is a traveling 
on business education, From 
this showcase the marketer, dealer 
oil company division manager or 


show case 
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home office executive can select ima- 
terial which will answer specific 
questions he may have regarding his 
business or job 
Wide Coverage—For example, the 
library covers such business functions 
as 
1 Sales 
2 -Purchasing 
Financing; 
Training and personnel 
Products and operations 
Records and accounting; 
Promotion 
Plan and improve 
Inventory 
Cities Service Co., after two years 
of study, found that small business 
men need help and that they are the 
first to admit it. It also found that 
every small businessman has individ- 
ual problems and he needs clear 
direct and quick information if he is 
to help himself The study also 
showed that these businessmen for 
the most part in their search for in- 
formation didn’t know what to ask 
for, or where or how to get it 
Also, it was shown that some of 
these businessmen are handicapped by 
lack of money—-they can't afford ex- 
pensive projects. Business schools are 
not accessible to many of them, and 
others say they don't have time to 
study and absorb volumes And it 
was found that often poor business- 
men see no need for improving their 
business, and so close their minds to 
anything in that direction. These are 
cases where the small businessman or 
marketer must be shown there is 


room for improvement and how he 
can benefit from such improvement 

Seeking the answer to the prob- 
lem, Cities Service, through its sub- 
sidiary, Petroleum Advisers, Inc 
searched through American business 
literature for all types of informa- 
tion from hundreds of authoritative 
sources, such as schools, colleges 
banks, Departments of Commerce, 
public and business libraries and 
trade journals 


All-Purpose Library—In compiling 
material—_before it was developed into 
a library——-the Training Development 
Department of Petroleum Advisers, 
Inc., attacked the project with a view 
to making the material concise but 
comprehensive; to apply to many dif- 
ferent situations and types of men; to 
be good, yet inexpensive; and “in a 
form suitable for business use—toilet 
reading.” 

Once assembled, a method of pre- 
senting the material to executives, 
salesmen, distributors and dealers was 
needed. What was needed was some- 
thing which would enable business- 
men to see, feel, examine and choose 
materials for their needs at their 
place of business And then—most 
important of all—they should be able 
to get this material without delay 


So, 42 traveling libraries were set 
up, and are now in use in various 
sections of the country 

The library weighs less than 40 
Ibs. and is carried like a suitcase in 
the trunk of a car. It contains &4 
types of business information selected 
from 25 sources 

Fifty-three of the items are free 
nine cost less than 25c; five leas than 
$1 and five are between $1 and $5 
There are technical correspondence 
courses and one on small business 
management for $17.76 The most 
expensive course is corporate business 
administration at $242.50 

Information ranges from a series 
in picture form on “How to Be a 
Dealer's Helper,” to “How to Finance 
Expansion” for a company president 
Library material is indexed three 
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How to Increase Profits from Oil Operation 


Business Information to Distributors, Regional Men 


Methods Used in Selling, Purchasing and Financing 


Nn ) 


TRAINING CONFERENCE—Thomas Bowes (holding “Salesmanship” book) conducts a training conference for Cities Service dis 
tribution personnel in the Philadelphia Division. Under managership of J. P. Wisdom, division head, traveling library was presented 
to Cities Service distributors and resulted in placement of orders for more than 1,000 pieces of material 





By the year or by the mile, 
you're ahivinga bargain when you.. 


The first-cost of a transport tank is a small 
factor compared with its sustained earning power 


I; § not what you pay for a transport tank, but 
what you get for what you pay that makes the dif- 
ference between price-tag tinsel and a profit-mak- 
ing value. It's the long-run economy, the lower 
cost of use per year, that makes Heil tanks the 
choice of experienced haulers everywhere. 

Naturally, it costs more to build a transport 
with Heil quality features. But if they aren't in 
the tank when you buy it, you'll pay for them later 
anyway, By whatever standards you measure value 

enduring reliability, sustained earning power, 
annual profit — a Heil transport is the real bar- 
gain in petroleum hauling equipment. That is why 
Heil tanks are usually the last ones in a mixed 
fleet to be replaced, and even then bring higher 
resale price s/ 

Heil transports are built up to a standard — not 
down to a price, There is no compromising with 





quality — no leaning on laurels. That's why there's 
a lot of tomorrow in Heil trailerized tanks today 
— why their sustained earning power has made 
them the most wanted transports — why you can 
divide their price tag by more years of dependable 
service and haul with Heil for less! 

There can be no more convincing proof of the 
profit-making performance of Heil tanks than the 
fact that three out of every four sales of Heil tanks 
are repeat sales to satisfied users And almost every 
major oil company in the world is using Heil tanks. 


THE HEIL co. 


DEPT 3771, 3037 W MONTANA ST. MILWAUKEE 1, WISCONSIN 
Fectories. Milwaukee — Hillside, N J 
District Offices. Hillside, Weshingten, 0 C. Atlante, Milwovkee, 
Detroit, Chicage Minneapolis, Konsos City, Dollies, 
Los Angeles Seorttle 
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TRANSPORTS Inc 


A Dynomi< stra:n-gauge tests, used by Heil 
since 1946, accurately measure stresses in 
every part of the tank. Actuol road ond 
lood conditions in punishing research prove 
the soundness of the Heil design 


B Reinforced, deep-dished heads and 
surge plotes in Heil tonks ore integrated 
with the perfectly formed shell to moke 
lightweight tanks stronger than o 24-inch 
|-beam 


Cc Heil Transports ore now aveoilable 
with either of twe proven tondem-axle 
running gears - Heil-Hendrickson of 
Newaoy - the most satisfactory tondem- 
axle assemblies in use today 


D Simple cross valves are monifolded to 
form an accessible, compact, lightweight 
unit of unsurpessed efficiency, Compore 
this Heil manifold with the cheaper gote- 
valve assemblies used on other tonks 


i\ 
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E Safety cotwolk is aon integra! port of 
the tank — not on added number Adds 
strength without weight Entire top is 
non-slip treed Flashing and ‘‘straight-thry 





droin tubes keep tank sides ond ends clean 


F Manhole covers and fill-capt ore light- 
weight, non-breckable, pressed stee! Ex- 
clusive, triple-octing, spring-loaded vent 
relieves vacuum and excess pressure, pro- 
vides emergency venting in case of fire 


and prevents loss of load if tonk overturns 


G Non-rocking fifth wheel, introduced by 
Hell in 1936, is sofest, simplest unit in use 
today Steadies the lood — eliminotes 
leed concentration, and weeoring ports 
Normal swoy ond roll on curvés is ob- 
sorbed by tractor and trailer springs 


TANK LEADERSHIP 
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us rue HEIL co. 
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FOR FIFTY YEARS 





TRAVELING LIBRARY 





AID FOR DISTRIBUTORS 


William Morell, secretary-treasurer, Pennsylvania Independent Oil Co., 
distributor, raises a question about the library 


George Johnson, (right) 


Allentown, Pa., Cities Service 


regional manager of dealer promotion for Cities Service, 


Philadelphia, shows how the traveling library operates and how it can answer many of distributor's operating questions 


ways for fast reference-according 
to men, work or problems 


How Library Can Be Improved, En- 
larged—Provisions have been made to 
improve and expand the library. On 
the back of the form used to order 
library material there is space to re 
quest information on topics not in 
naterial 
permits notations of such things as 

l Materials 
added 

2. Problems for which information 
should be found 

+ Materials which should be 


cluded in listed This space 


which should be 


nated 

4 Presentation ideas or 
to distributors nsaigneers 
which have proved successful 

5...Materials which should 
vised up to dat 

6.—Testimonials as to value of the 
library or any part of it 

Methods of Introducing Library— 
Arkansas Fuel Oil Co. followed this 
procedure for presentation to con 
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pany executives and salesmen: (1) 
explained why library was developed 
(2) showed all material in the library 
3) showed how library can be pre 
sented to distributors and dealers 
how it can be used to answer needs 
and how library can be improved and 
enlarged 
Presentation to 
lowed the same procedure but in a 
more brief manner District mana 
gers were aware of individual weak- 
nesses of their distributors and ma 
teriais of specific 
shown first 
many 


distributors fo 


interest were 
Arkansas Fuel reports 
distributors participated in 
alls on their dealers when the library 
was presented 

Presentation to dealers was sim- 
pler and in most instances only five 

ms were shown. The “Penny Record 
Book” proved especially appealing and 
nearly 30 dealers bought one when 
they were shown how it could help 
them analyze sales and plan programs 
to net them a higher profit each year 


Baltimore Division, Cities Service 


(Pennsylvania)—Library was intro- 
duced at two-hour session and 
adopted by sales manager Plans 
were made to explain program at a 
sales meeting to be followed with 
salesmen making a survey of dealer 
weaknesses and beginning the pro- 
gram from that point. Next, the li- 
brary was introduced at dealer meet 
ings, with the library subsequently 
being taken into the field to contact 
dealers and distributors 


Newark Division — Question was 
raised here whether the library 
would interfere with dealer training 
school. It was explained the library 
would complement the program 


New York Division — Experience 
here showed that a mailing of li 
brary catalog to distributors brought 
practically no orders, emphasizing 
the need to take the library directly 
to distributors and dealers 


Cities Service (Delaware) — Divi- 
sion manager was advised to go over 
all training material and be prepared 


NATIONAL PETROLEUM NEWS 





TRAVELING LIBRARY 





to present library at sales meeting 
Next step was to explain to company 
salesmen that library's main purpose 
is to “solve problems and to stimu- 
late self-improvement.’ Salesmen 
were told library should be used con. 
tinuously in rotation, each keeping 
it long enough to show each dealer 
and distributor he contacts twice a 
year 

Salesmen were urged to spend at 
least an hour with each distributor 
going over library material, select- 
ing first material which might prove 
most interesting to him 

For dealers it was recommended li- 
brary be presented preferably to the 
dealer in his place of business, though 
it could be presented at a dealer sales 
meeting Experience here showed 
that it is best to designate someone 
in each division to receive and fill 
promptly requests for materials, since 
dealers and distributors will be en- 
couraged to obtain self-improving in- 
formation if orders are filled quickly 

During the first month, orders were 
received for 485 separate pieces of 
training and educational] material, in- 
cluding: 

“How to Sell”—22; 

“More Transportation for Less Ex- 
pense”’23; 


“Oil Analysis—Gerin Tester’20 


“Cisco Cleaning’’—-50; 
Explaining the Gasoline Engine” 
>: 


50; 
“Good Oil Saves Gasoline”—50; 
“We Live by Combustion’..50 
“Improving Business Management” 


“A Set of Small Business Aids” 
15; 

“You're Wise to Change Oil 56; 

“Business Management and 8S. 8S 
Operation”-—15. 

Reception of the library in the field 
has been good, Petroleum Advisers 
reports, listing some of these com- 
ments 

Arkansas Fuel Oil] Co.—During 10- 
week period library was presented to 
marketing vice president, advertising 
and promotion manager, wholesale 
sales manager and nine division man- 
agers in Louisiana, Texas, Arkansas, 
Tennessee, Mississippi, Alabama, 
Florida, Georgia and the Carolinas; 
19 district managers, TBA, lubrica- 
tion, industrial and commercial sales- 
men reviewed the project; it was ex- 
amined by 14 distributors, 21 re- 
tail distributors and 53 dealers 

Company personnel liked library 
but asked if distributors and dealers 
would use it. Distributors, who had 
the library presented to them as an 
“earnings promotion plan” rather 
than a training method, answered this 
by reporting a need for such educa- 
tional material in their operation 

Retail distributors generally were 
less enthusiastic about the library and 
felt “it’s the company's job, not 
mine.” Retail distributors, it was 
found, also lagged in business plan- 
ning and practice and lacked know- 
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ledge of how to help dealers 

Dealers, on the other hand, indi- 
cated they needed such assistance 
but didn't know how to get it. Field 
experience showed they were co-oper- 
ative when shown how to get help 
For example, when library material 
was described, dealers were indiffer- 
ent or unresponsive but when shown 
how to put the material to use they 
displayed interest and became co-op- 
erative. 

Cities Service (Pennsylvania) — 
Dealers and distributors to whom li- 
brary was presented order many busi- 
ness aids. For example, nine of 11 
distributors contacted ordered the 
“Petroleum Educational Institute 
Course” costing $37.50 each 

Library was introduced to manage- 
ments of Philadelphia, Boston, Balti- 
more, New York, Newark, Richmond 
and Pittsburgh divisions. Time re- 
quired for presentation for a division 
staff was about 2% hours. Since it 
was introduced in Philadelphia more 
than 1,000 pieces of training material 
have been ordered 


Cities Service (Delaware )—Library 
was presented by L. T. White of Pe- 
troleum Advisers, Inc., and complete 
libraries with suggestions for intro 
duction and promotion were sent to 
regional and division staffs in Chi- 
cago, Cleveland, Kansas City, 5t 
Paul, Milwaukee, St. Louls, Okla. 
homa City, Fort Worth, Cedar Rapids, 
lowa, Bloomington, Tl, Mishawaka, 
Ind., and Grand Forks, N. Dak 


‘Library’ Has Wide Choice 
of Self-Training Material 


Listed here are some of the mate- 
rials made available through Cities 
Service's traveling libraries and the 
cost to the user upon ordering each 
item 
Dealers—How te Attract and Picase 
Customers (File 1): 

“Brevity Visuals”--free 

“Customer Benefits’—free 

“Customer Relations”——free 


MANAGEMENT LEVEL—George Johnson, regional director of dealer promotion 

(right), and Howard Leathem, regional sales manager, Cities Service (Pennsylvania), 

Philadelphia, discuss various aspects of the traveling library and how it operates in the 
field among distributors and dealers 
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Dealers—How to Sell 
TRA (File 2): 

I Listened and Learned $3.00 

Service Man's Guide $4.00 

The ABC's of Laibrication Serv 

$4.00 

a) “Servicing 
missions $1.00 

TBA Sales and Service Manual 
$5.00 

Automotive 
Dealers—Know 
taes (File 3) 

Pe trole um 
Bhort Cours 


More Ol & 


Automatic Trans 


Antifreezes 1M 
Products and Their 
Educational Inatitute 
$15.00 
Dealers and Distributors—Improv ing 
Business Management (File 4): 
Management of a Small 
$17.76 


Improving Business 


Busi 
ness 
Manage 
ment free 
Small Business Information Pub 
licationa 10k 
EFatablishing 


Service Statior 


Operating 
Small tusi man and Hi 
Bank 
‘inesaman and Sources 
i tusiness and Government 
Regulations lik 
Smal! Businessman and His Finan 
ial Statements fx 
Retail Policies 20 
Distribution Cost Analysis 1k 
Opportunities in Selling 2% 
A Set of Small Business Aids 
free 
Penny Record Book 
How t 
port free 
How to 
Cities Service 
Your 
Petroleun Educational 


$3.65 
Read a Financial Re 


Invest free 

Dealer free 
Business free 

Institute 


Complete Course $37.50 


Schools: Courses, Texts, Films (File 
5) 

$1.00 

Automotive Ve 


Petroleun 

Principles f 

les $1.50 

General Motors 
Pictures free 

A Catalog of Films Applicable t 
$3.00 

Information 


Catalog of Motion 


Petroleum Refining 
Petroleum tasi 
Sources 10 
Business Management and Serv 
Station Operation free 
Distributive 


Vocational Educa 


tion free 
Salesmen—How te Sell, Combustion, 
Pieets, Industries (Pile 6): 

How to Sell free 

More Trar 


penne free 


portation for Less Ex 
Cities Service Combustion Special 
ats 12 different items fre« 
Cities Service Heat Pr 
Manual free 


Salesamanship Course $40 00 


Exvecutives—Duties and Development 
(Pile 7) 
Things You 


Should Be Do and 


Know ree 
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RESEARCHER—L. T 


business research for Cities Service Oil 


White, director of 


Companies, developed and promoted 


Business Builders,” the traveling library 


Functions of the Sales Execu 
free 
raining Salesmen fre« 
Preparation and Use of 
men's Manuals free 
Supervisory Training 


Sales 


Studies free 
Designing a Plan for < 
ting Salesmen fre« 
Training Dealers 
Techniques of 


. 


ership Th 


Sompensa 


$1.50 
Conference Lead 
Business Reading List free 
Alexander Hamilton Institute 
$242.50 
Forward free 

Salesman Pay free 

Financial Investment 
free 


Course 

Step 
Course 
U sers—Automotive, Farm Industrial 
(Pile 8): 


The Automobil 
tree 


Users Guide 
Combustion Control free 
Cities Service Farm Book free 
You're Wise to Change Oil Befor: 
It's Spoiled free 





Fuel Taxes Analyzed 
RAPID CITY, 8S. Dak 
Evolution of Motor Fuel Tax 

Evasion” will be the subject of 

an address here July 1) by 

Frank V. Martinek 

vice president of Indiana Stand 

ard. Mr. Martinek, who is chair 
man of the Centra! Gasoline Tax 

Evasion Committee, will speak 

before the Northwest Central 

States Gasoline Tax Adminis- 

rs Conference His talk 


assistant 


sever relat 


ng to motor fuel tax law ad 
ninistration during the July 30 


meeting 











“Automotive Combustion and Lub 
rication’ free 
When to Drain Oil 
*“Oilie Adventure 
$20.00 
A Year's Record of Motor Truck 
Operation free 


PAD Confers on Mexican Oil 


WASHINGTON Secretary Chap 
man and his top PAD assistant 
Bruce K. Brown, flew down to Mex 
ico July 24 to inspect the facilities of 
Petroleos Mexicanos 


$1.00 
Aids sets 


They are going at express invita 
tion of President Aleman 

Along with a tour of Pemex facili 
ties, Mr. Chapman and Mr. Brown 
ure expected to discuss with Mexican 
Wficials the 
Pemex and what amounts of petr« 
leum Mexico could provide for West 


ern Hemisphere security 


steel requirements f 


Refining Dividends Rise 


WASHINGTON 
ed cash dividends paid by oil refir 
ing companies during the first five 
months of 1951 totaled $203,300,000 
an increase of 7% over $190,100,000 
for the Jan.-May period 1950, accord 
Department 


Publicly-report 


ing to Commerce 

teport showed, however, that bulk 
of the increase was accounted for in 
first quarter, with payments during 
April and May 1951 at $8,400,000 and 


$3,600,000 respect vely 


Financier Innocent of Fraud 


NEW YORK Feder 
July 20 acquitts 


th respect » stoc 
oducing and Refining 
Rubinstein made a 
about $3,000,000 fron 


beratior 


LP-Gas Safety Described 


How to prevent LP-gas 


f 
Vacuum b 
Printed 


page illustrate 


is des 


facts about 
eaks from 
what to do 


stresses that LP 


and when 


Safety 
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Floods Hold Back Supplies; Prices Firm 


Aside from the ups and downs retail gasoline prices 
quotations for refined products generally were unchanged 
in principal markets the past week, but were feeling 
the effects of supply dislocations in some areas 

Floods that curtailed shipments from many Mid-Con- 
tinent refineries made for firmer prices in northern 
areas of the Midwest, according to reports. Quotations 
of several Chicago tank car marketers for distillates 
were higher, generally in amounts ranging from 0.125 
to 0.25 per gal 

At the Gulf, offerings were reported “opening up 
particularily on gasoline for forward shipment. However 
prices remained firm in the face of continued demands 
of foreign buyers cut off from supplies at Abadan in 
the Middle East 

East Coast prices were “steady” despite two factors 
that might tend to ease quotations at water terminals 
fuel oils in storage were accumulating rapidly; and Gulf- 
East Coast spot tanker rates hit a new low in the cur- 
rent downward move. Heavy fuel offerings in quantity 
appeared at New York for the first time this year 

A new low in freight rates from the Gulf to New York 
was scored with the fixture of Polaris Gem, a clean 
10,500-ton tankship, at $2.85 per ton (USMC flat rate) 
This rate, the lowest single voyage spot charter since 
Aug. 30, 1950, was lower by $1.14 per ton than mid-July 
Gulf-New York fixtures ($3.99 per ton—-USMC plus 
40%}, and $5.70 per ton lower than this year's high of 
$8.55 (USMC plus 200°) at which fixtures were made 
late in January and through early March. 

Decline of $5.70 per ton, from $8.55 to $2.85, represents 
a sharp reduction in cost of shipping various refined 
products from the Gulf as pointed up in following table 

Freight Freight 
Cost at (ost at 


$4.55 $2.45 
per ton per ton 


Amount 

of 
Decline 
Per Ga 

Gasoline 3 0. Te 

Kerosine 

N 2 fue 7 O Oe 
Per Barre 

No. 5 fue 1.238 $0.413 $0. 826 
Bunker 1.315 $0. 438 $0,477 


1. Die 
O S6« 1. T2e 
1 


72 
ah 


Changes in wholesale gasoline prices on the upside 
were reported by three major marketers Standard of 
Ohio at Akron, Atlantic Refining at Philadelphia, and 
Socony-Vacuum in parts of New England 

Sohio'’s regular-grade gasoline prices at Akron were 
increased, effective July 18, as follows: Consumer tank 
wagon, 18c, up 0.6c; dealer tank wagon, 14.5c, up 1.6c 
and retail prices at company-operated stations, 18c, up 
1 These prices are ex 5.5c state and federal taxes 

Sohio said that prices in Akron have been “de- 
pressed” since March 6, 1950, and still are below those 
at other points in Ohio. At other principal points in the 
state, the company's prices, ex taxes, are: consumer 
tank wagon, 19c; dealer tank wagon, 15.5c; and 19.8c.at 
company-operated stations 

At Philadelphia, Atlantic Refining announced 2c in- 
crease in its dealer tank wagon prices for gasoline, ef- 
fective July 24, to 12.4c for White Flash (regular) and 
14.9c for Hi-Are (premium). Prices are ex 6.5c taxes 


Socony-Vacuum announced that, effective July 24, it 
restore the prices to dealers of prior to May 25 


for Mobilgas 


would 
(regular) and Mobilgas Special (premium) 
generally throughout New England, except Connecticut 
and Springfield, Mass., area Changes amounted to lk 
per gal. increase in dealer prices for regular and 0.% 
for premium, company said 

No sooner did a gasoline retail price war clear up in 
one locality than one broke out in another, according 
to reports of several marketers. And, discussing the most 
probable cause, one major refiner pointed to the fact 
that during each week thus far in July, east of California 
refineries have been producing gasoline at a rate 1,000,000 
bbls. greater than the indicated demand 

Gasoline inventories were highest, relatively speaking 
in the northern Midwest 

In Minneapolis, retail gasoline prices were down as 
much as 4c per gal. at some service stations in what 
looked like a repeat performance of last year's price 
war, according to NPN sources 

Major and private brand stations reportedly were sell- 
ing regular-grade gasoline at prices ranging from 17.4 
to 19.5c (ex 6.5c state and federal taxes), and the situa- 
tion was described as “both confused and patterniess 
Trade sources said 214c (ex taxes) was “normal” for 
the city 

Other reports to NPN indicated that retail gasoline 
price wars were clearing up in Oklahoma City and several 
points in New England 

City-by-city status of prices in localities where reduced 
postings have been prevalent follows (prices are exclusive 
of state and federal taxes, indicated in parentheses) 

Allentown, Pa. (6.5c)-Retail and tank wagon prices 
for regular gasoline off lc generally in weekend price 
slash. Most stations reportedly posting 16.4c for regular 
gasoline. Pre-war “normal,” 20.4c. Tank wagon price of 
several marketers cut Ic per gal. to 12.4 

Buffalo, N. Y¥. (5.5c) ‘Low” prices continue un- 
changed, with about 10% of city’s stations at 18.2c for 
regular. Prices at other stations range up to 20.7% 

Hartford, Conn. (5.5c)-—Reduced prices for regular 
still posted at many stations, generally from 13.4c to 
15.4c. Price war low was 10.4 

Manchester, N. H. (6.5c)--Regular-grade retail prices 
from low of 15.4c, have started back to “normal.” Prices 
up 2 to 4c, ranging from 17.4 to 19.4c, with some at 18.4 
Trade sources say 19.4c is “normal.” 

New Jersey (4.5c)-—-Retail situation still “unstable.” 
About 60% of stations in state post regular-grade gaso- 
line at 19.9c, so-called “normal,” with remainder at prices 
ranging from 15.4c and 20.4c. Price for regular at two 
large multi-pump stations in Linden, on main highway 
south of Newark, unchanged at 15.4c. General reductions 
ranging from 1 to 2c to 17.4c and 18.4c recently made 
in Trenton, state capital, spread there from Eastern 
Pennsylvania. Camden retail gasoline prices continue 
“off normal.” 

Oklahoma City, Okla. (8c)—This city’s long retail 
gasoline price war appeared to be nearing an end, with 
most stations posting higher prices. The majority of pri- 
vate brand stations now have prices ranging from 15.9 
to 16.9c for regular gasoline, while most major-brand 
stations are posting prices ranging from 17.5 to 18c, NPN 
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Summary of Daily Gasoline Prices (July 17 through July 23) 


Meter Gasctine ©) Oct. BR (Premtem) 


Monday 
4usy 23 
¥ shpt. to Tesa.aN M. deat 75-13.25 
WwW. Tea (ror mm. te fest 
Terr dest 
Com W 


Moter (rasotine 80 (et Vremian> 
Tea «For shpt Tex. aN M. deat 
Kh (Premium) 


basis 
Tex aN M. dest 
Tex aN M. deat 
Thay 
Truck Tha 


Meter Gasetine #46 Get. KM (i Premtam) 
N Tee Tes @N.M dest 
“ t Ten 2N M deet 
B. 1 ‘ nap 

Meter (asetine 4 (ret 
N. Tem (For ahpt Te 
WwW Tea 
r Te 
(ent “w 


Meter Gasoline #2 Oct. K (Regular) 
Otlahema ‘Group 3 10.375-10 75 
p t to Tes @N M. dest 10. 75-11.25 
to Tex &2N.M. dest 
k Tos 10.5-1142 10.5 
Tes Truck Trep 10.75 10.75 
Meter (asctine #6 (et. KH (Regular) 

Oe lar Group 3 10. 375-10. 62542 ‘ 
Midwestern (Group 3 baste 10. 375-10.875 10.37 
N Ten. (Por shpt. te Tes 4N M. deat 10.75-11 
W Tex (Por ehpt. to Tex &4N M. dest 1112 
Moter Gasetine 66 Oct. M & below 

Oklahoma (Group 3 

Mid western 

dest ne 


“ dest ns 


Cent “ 


Meter (asetine Of Oct, KR (Preetem) 
New York harbor 
New York harbor, barges 
Philadeipt 
barges 


barges 
Motor (iaseline 66 Oct, K (Premium) 
Ne y 


wk harbor 
rte barges 


Baltir re barges 


Moter Gasoline 85 Oct, BR (Regular) 
New York 
New York he a barges 
Philadelpt 
” adelptt barges 
Raltimore 
Baltimore barges 


Motor (asoline 

Western Peane . Bradford Warren 
” Oct R , 
4 Oct R 

Weatern Peena., OFF City 


” Oct KR (Prem 
a4 Oct R 


Weetere Penna... Pittehorch 
o0 Oct FR m 
4 Oct RK (Regular 
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° etter 


Priday Tha: 
daly daly 
12. 75-13.25 


W edaceda) 
duly is 

12.75-13.25 
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12 


10. 375-10. 75 
10. 76-11 
| 


:10.375-10.62512 ; 2 3) § ‘2 (3)10.375-10. 625.2 


75 4) g g & (4)10.375-10.875 
10. 75-11 
1142) 


9.625-10 


10. 375-10.5¢3 
9. 875-10.5 


-10.5 





sources said. During the price cutting some postings 


were as low as 14.4 


Philadciphia, Pa. (6.5c)—New low reached with “about 
six small private brand stations” posting 11.4c per gal 
for regular. Prices at other stations generally unchanged 
with postings ranging from 12.4 to 14.4c, and majority 
at 13.4c. Complaints of “squeeze” on margins growing, 
and increasingly difficult to find operators willing to take 
vacant stations 


Providence, R. L. (5.5c)--Cut prices reported “clear- 
ing up.” Advances in regular from l5c to 16.4c made at 
some stations, and from 16.4c to 19.4c at others. Pre- 
price war postings generally were 19.4 

Reeling, Pa. (6.5c)—-Most local stations have followed 
Northeastern Penna. “pattern off le over weekend to 
16.4c for regular 

Wilkes Barre, Pa. (6.5c)—-Regular prices unchanged, 
with most stations “about 3c off" at 17.4c, with some 
slightly tower 
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ATLANTIC COAST 
No. 6 Fuel Offerings Appear 


An easier supply position on heavy fuel oil was the 
principal development in East Coast terminal districts 
during the third week of July. Prices generally were 
reported unchanged, and trading for the most part was 
in the doldrums 


The appearance of No. 6 oil offerings in lots ranging 
from 5,000 to 40,000 bbis. was the first tangible evidence 
this season that fuel oil in storage was accumulating 
rapidly. The offerings were made by “reluctant” sellers, 
fdr the opinion was general that fuel oils sold to new 
buyers now would be difficult to replace in the fall or 
winter 

One offering of 30,000 bbis. of low sulfur heavy fuel 
was disclosed at New York Harbor, and the price was 
said to be $2.45 per bbl. Most harbor suppliers quoted 
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Explanations of Price Tables 


The reader's attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
38 and the price tables appearing on pages 41-46 
of this iasue 

The letter “X" indicates a change in prices; if 
the change is on the low of the price range, the 
“X" is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the bigh; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X”" 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X" 
to the right of the new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 44, all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals 











heavy fuel at $2.45 to their regular trade, and three sup- 
pliers reported quoting $2.60 per bbl. for barge lots of 
1% max. sulfur oil. 

Prices for the most part were described as firm. How- 
ever, the rate of increase in both light and heavy fuel 
inventories tended to make suppliers cautious, particular- 
ly with spot charter rates from the Gulf currently in a 
sharp decline. Gasoline quotations for tank car and trans- 
port lots were “spotty,” and to some extent reflected 
“uneasiness” among retail gasoline marketers in general 


No large offerings of distillates as yet have been re- 
ported despite the fact that inventories are increasing, 
percentagewise, over those of a year ago, at a faster 
rate than heavy fuel. Sales for the most part were made 
to regular secondary customers. One major supplier com- 
mented that he no longer feared a shortage of No. 2 fuel 
during the coming winter 

No sales were disclosed. The average gasoline marketer 
had sufficient material made available by his regular 
supplier against contract to obviate his need of entering 
the spot market. 


GULF COAST 


Supply Eases for Most Products 


With the exception of heavy fuel, offerings were ap- 
pearing in increasing volume at the Gulf during the past 
week, according to the reports of refiners. Full cargo lots 
“at the lows” still were hard to find, for foreign com- 
panies affected by the Abadan slow-down continued ready 
buyers at “premiums” (over the lows), trade sources said 

Quotations of refiners were reported unchanged, and 
generally were within 0.5c range for gasoline and kero- 
sine, 0.25c for gas oils, and 15c per bbl. for heavy fuel 

A number of cargo-lot sales for export reportedly were 
made, but the details were not available. However, one 
large foreign buyer declared he was making “almost 
daily purchases” in cargo lots, and cited several new 
quotations he had received on gasoline and kerosine. Quo- 
tations for 70-72 oct. leaded gasoline were said to have 
eased somewhat. Compared with a recent sale at 10.75c, 
some material was reported offered at 10.5c. Quotations 
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of refiners of 70-72 oct. leaded gasoline, some of which 
applied to regular customers only, ranged from 10 to 
10.75¢ per gal 

The opinion of most trade sources was that signs were 
at hand of larger supplies in the offing. The gasoline 
buying season, owing to the lead time required for cargo 
purchases, was drawing to an end. In addition, the grow- 
ing incidence of “distress” tankers and idle barges re- 
flected rapidly accumulating fuel oil supplies in East 
Coast and Midwest terminals. Heating oil buyers were 
described as “less anxious” to make commitments than 
they were a month ago. 

Sale of 50,000 Dbis. of kerosine at 9c per gal. was dis- 
closed, and other lots were said to be available to the 
general trade at prices ranging from 8.75 to 9c. Refiners 
reported quotations for kerosine ranging upward from 
8.5c, with this price applying to regular customers of one 
major supplier 

Heavy fuel continued “extremely tight,” according to 
reports. On the other hand, there no longer was evidence 
the headlong rush of buyers to find bunker “C” fuel at 
what trade sources called “high premiums.” A steady flow 
of No. 6 oil from inland refineries has tended to equalize 
the recently heavy demand with supply, it was said 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Supply Picture Changed by Flood 


Disrupted rail and barge transportation and estimated 
five-day halt in Great Lakes pipe line shipments began 
to alter the supply picture for the entire upper central 
states region, according to refinery sources last week 

Although gasoline was plentiful in refining areas, most 
refiners placed a firm grip on inventories at points of 
consumption and showed willingness only to make ex- 
changes to balance out shortages at other points. 

Some refiners said inventories at Great Lakes pipe line 
terminals were adequate to tide them over for any “rea- 
sonable” period of shutdown of the line. However, others 
said supply problems in gasoline could crop up along 
further reaches of the line before delayed tenders could 
reach their destinations 

While inter-primary borrowing was disclosed at two 
points in Iowa, one refiner said disrupted “normal” aven- 
ues of transportation would call for immediate move- 
ment of gasoline and light fuels from non-regular sources 
of up to 1,000,000 bbis. by barge for Minneapolis-St. Paul. 
Despite current retail price war in Twin Cities (see p 
37), two refiners declared primary supplies of premium- 
grade gasoline there already were tight. 

Open market trading remained generally quiet with 
spot buyers keeping an eye on distillate stock reports 
and waiting for prices “to come down.” Tank car mar- 
keters, on the other hand, said their suppliers were ask- 
ing higher prices for distillates, and they, in turn, had 
raised thier quotations 0.125 to 0.375c for range oi] and 
No. 2 fuel. 

Marketers disclosed sales of No, 2 fuel at price rang- 
ing from 7.875c to 8.125c, Group 3, and range oil at 
8.5c and 8.625c. Refiners’ quotations for No. 2 ranged 
from 8 to 8.5c and for No. 1 fuel from 8.5 to 9c. 

No, 6 fuel was quiet with two marketers reporting one- 
car sales, one at $1.60 and the other at $1.65 per bbl. 
Group 3. Several trade sources said heavy fuel was 
tight in many spots because of recent large shipments to 
the Gulf. Others asserted that non-return of dirty tank 
cars had caused material to build up at some Mid-Con- 
tinent refineries. 

Reported sales of gasoline were limited to nine cars 
of cycled regular-grade at 9.75c, Group 3 basis, and 
“several” cars of 60 oct. white (third-grade) gasoline at 
9c. Midwest refiners quoted refined regular-grade gaso- 
line from 10.375 to 10.875c and third-grade at 9.625 to 
9.875c, Group 3 
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CENTRAL MICHIGAN 
Prices Steady for All Products 


Prices v t y all products in Central Michi 
gan iaat wee ‘ refine re ee mproved demand for 
gasoline 3 nere * in sumn i jemand for dis 

obvbers Heavy fuela were quiet 
transactions were lisclosed by re 
i had bought No. 6 fuel over 

FOB Central Michigan, for 

buying approximately 


100 000 um-grade gasoline 


for shipment 

Michigan 
Quotations t ’ vorted by refiners for No. 6 

fuel ranged from 7 te cp gal.. and for 90 oct. prem 


delivered Central 


im gasoline fror ) FOB Central Michigan 


CHICAGO DISTRICT 
Stocks Appear Adequate Despite Floods 


Flooding of tank farm and river docks in St. Louis 
area was seen by major and Independent river terminal 
/perators as having little effect on changing “brim full 
status of inventories in Chicago District, according to 
reports last week 

Trading remained slow and few spot sales were dis 
closed Although inventories of light fuels were high 
few suppliers appeared to be anxious sellers Unless 
light fuels ease at the Gulf, Independent terminal op- 
erators said they would be unable to accept any more 
mtracts for the season from local jobbers even though 
they were without a supply source for next winter 

Independent trade sources, nevertheless, said there 
were “good prospects” that effect of flood and full stor 
age tanks along Mississippi and Illinois rivers would 
loosen supplies as product backed up at refineries 
around St. Louis. They saw little chance, however, of 
supplies easing at the Guif for northern terminal buyers 
n time to serve Chicago area's early winter needs 

Prices for No. 5 fuel ranged higher early in the week 
when supplier reported increase of 0.1c a gal. in his price 
Quotations ranged from 8.25c to 8.5c, FOB Chicago Dis 
trict, up O.le on the low. Sale of “a few thousand gal 
lons’” of No. 5 fuel at 8.05c, delivered Chicago, was dis- 
closed by a trader 

Inter.refinery purchase of 2,000,000 gals. of regular- 
grade gasoline was reported, but price was not revealed 





Crude Oil Prices 
No changes were reported in crude oil prices 
during week ended July 21. For complete crude 
price achedules see p. 47-48 of this issuc 











MID-CONTINENT 
Floods Disrupt Market 


Kansas floods threatened to disrupt the entire market 
ing picture for awhile in the Mid-Continent the past week 
with transportation north almost completely out and re- 
fined products inventories high at most plants. At end 
of week, however, marketers reported some improvement 
n rail transportation. Trading waa quiet, restricted by 

k of transportation, and refiners’ quotations generally 
inchanged 

With Great Lakes Pipe Line shipments to North Cen 
tral states halted and rail traffic through Kansas held 
up by floods, gasoline and heavy fuel backed up at 
fineries during week 

An unconfirmed sale of 100,000 bbls. of No. 6 fuel, to 
ye shipped from Oklahoma to the Gulf Coast, was r« 
ported during week Meanwhile, although heavy fue 
was plentiful because of lack of transportation, few of 
fers were reported in market “under published prices 
One Oklahoma marketer said he had been unable to find 
under 1° sulfur No, 6 fuel at less than $1.70 per bbl 
FOB Group 3 basis, for resale. Majority of Oklahoma r¢ 
finers continued to quote No. 6 at $1.75 per bbl 

Local gasoline business in most areas remained good 
but all sources agreed the northern picture was “very 
lark 

Lubricating oils remained in good demand against 
tracts, according to most reports 


WESTERN PENNA. 
Wax Easier; Other Products Firm 


Aside from further easing in wax, prices for all prod- 
ucts were reported firm in Western Penna. the third 
week in July. No letup was indicated in heavy demand 
for lubricating oils, and light products generally were 
steady 

White crude scale wax was freely available. Product 
has backed up considerably at some plants, trade sources 
said, although one declared the rise in inventories was 
no more than usual for the season. Late in the week, a 
broker reported buying one lot of scale at 5.25c per Ib 
for resale, and reports were current that 5.5c-—the low 
quotation reported by refiners for sales to the trade—-was 
being shaded. Offerings or sales at under 5.5c, however 
could not be confirmed 

Despite several factors that might tend to ease the 
supply of lubricating oils, most trade sources declared 
that cylinder oils and bright stock were “impossible” to 
find for spot shipment. Export inquiries for lubes re- 
portedly have fallen off somewhat, and scarcity of con- 
tainers and difficulties experienced in obtaining export 
licenses, all have tended to hold down sales to foreign 
buyers. However, most refiners said they were heavily 
backlogged with orders from the domestic trade 

Gasoline shipments were heavy, according to most re- 
finers 

Fuel oils, contra-seasonally, were in good demand 


Oil Price Index Unchanged 


WASHINGTON Bureau of Labor Statistics’ wholesale 
oil price index for week ended July 17 showed no changes 
from previous week. Index based on Platt’s OJLGRAM 
quotations, is compared below with corresponding week 
a year ago (1947 equals 100) 


duly . in 1956 
Products 


Residua 
1 at 
Natura 
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Prices at Refineries and Terminals and by Tank Wagon 
PRICES IN EFFECT JULY 23 


Prices herewith are reproduced from Pilatt's OILGRAM Daily O10 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
te reporting of] industry prices everywhere 


Prices shown in tables are sales prices or quotations or genera! offers 
or posted prices by refiners. by pipeline termina! operators, and by 
tapker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport. barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 


guaranteed; for subscribers’ private use only and not for resale oF 
distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of Grm prices but give O/LGRAM the prices they otherwise 
would quote to the trade in genera! and which they confine to thetr 
regular customers only, and such prices appear in the price tables. 
Octane ratings are ASTM; Research Method ratings, indicated by letter 
R. are minimum ratings; Motor Method ratings are indicated by letter 
M. For further details of price conditions apply to any NPN—OILGRAM 
office or see back of any OJLGRAM Price Service invoice 





Gneries or terminals; 


shown ; 


for crude oil 


OKLAHOMA 
93 Oct 


and 


im cents per gal, 
wax and petrolatums in cents per pound; ex all fees and taxes; 
tte products lawfully produced and transported; re- 
ported as received by O/LGRAM and National Petroleum News but not 


eoeetp « 3) 
Prem 

R Prem 

R Prem. 

R Prem 

R Ree 

R Reg 

R Reg 

M & below 


MIDWEST (Group 3 basis) 


93 Oct 
90 Oct 
88 Oct 
84 Oct 


82 Oct. 


80 Oct 
60 Oct 


N. TEX. 


83 Oct 
90 Oct 
88 Oct 
86 Oct 
84 Oct 
&2 Oct 
80 Oct 
60 Oct 


Ww. TEX. 


93 Oct 
90 Oct 
88 Oct 
86 Oct 
4 Oct 
82 Oct 
80 Oct 
60 Oct 


ge. TEX. 


93 Oct 
90 Oct 
88 Oct 
86 Oct 
4 Oct 
82 Oct 
80 Oct 
© Oct 


CENT. 
93 Oct 
88 Oct 
4 Oct 
82 Oct 
80 Oct 
60 Oct 


ARK. 
88 Oct 
86 Oct 


88 Oct. 


6 Oct 


KANSAS 


90 Oct 
88 Oct 
86 Oct 
82 Oct 
80 Oct 
@ Oct 


WESTERN 


rem 

R Prem 
R Prem 

R Reg 

R Reg 

R Reg 

M & below 
(Por shpt. to Tex. 
R Prem 

R Prem 

R Prem 

R Prem 

R Reg 

R Reg 

R Reg 

M & below 


R Prem 
R Prem 

R Prem. 
R Prem 
R Reg 

R Reg 

R Reg 

M & below 


(Truck Transpt.) 
R Prem 

R Prem 

R Prem 

R Prem 

R Reg 

R Reg 

R Reg 

M & below 


Ww. TEX. 
R Prem 


R Prem 
R Prem. 
R Reg 
M & below 


R Prem 
R Prem 
R Prem 
R Reg 
R Ree 
M & below 


PENNA. 


Bradford-Warren: 


90 Oct 
86 Oct 


R Prem 
R. Reg 


Prem 
Reg 


‘Prem 
Reg 


cf 25, 1951 


(For shpt. te Tex. 


(3)11.375-11.75(2) 


10. 375-10. 75 


(3) 10.375-10.625(2) 


9.625-10 


3)11.375-11.875 


(4)10.375-10.875 


9.625-9.875 
& N.M., dest’ns.) 
12.75-13.25 
(2)12-12.75 
12 
11.7 
11.25 
75-11 

10.8 


. Geat’ne.) 


12.5 


12(2) 
1212) 
11.25 
11 
11(2) 
75-10.5(3 


12 

11.75 
11.75-12.5 
il 5-11.75 

10.75 
10.5~11(2) 


9.875-10.5 


(Treck Transpt.) 


(For shipment te Ark. & La.) 


11.75 


10.75 
9.625 


(Fer Kansas destinations only) 


(2)11.6-11.8 
11.6-12.625 


(2)10.6-11.625 
9.6-10.875 


75-1412) 
75-13 


75-13.9 
75-12.912) 


13.9(2) 
12.9(2) 


except per bbi 


where § sign is 
publishing office 

Price Service, Inc 
subscription rate 


CENTRAL MICHIGAN 

(FOR Central Michigan refineries) 

”) Oct. R Prem (2)14-16.5 
13.5-14.25 
(3)13-13.5 

82 Oct 12.25-12.5 

Str. run gasoline exel 


Detroit shpt (3)10.5-12.125 


OH10—Quotations of &. O 
Obio points 


83 Oct. R Reg 


for delivery te 


14.9 


CALIFORNIA 

Los Angeles dist 
#0 Oct. R Prem 
80 Oct. R Reg 


13.3-16.5 
12-1412) 
San Fran. dist 


Oct. R Prem 
80 Oct. R Reg 


16.25 
14.25 
San Joaquin Valley dist 


© Oct. R Prem 
80 Oct. R Reg 


16. 26. 
14.25-14.5 


WESTERN PENNA. 


Prices are for sales made 
reported, 


or offers reliably 
to jobbers & compounders only 
Viscous Neutrais—No. 3 col 
Vis. (180 at 100°) 420-425 f 
0 pt 


Vis. at 70° F. 200 


(143 at 100°) 400-405 & 


2 p.t 


Bright Stocks 
145-155 vis. at 210°, 
10 p.t 

15 p.t 

25 p.t 


540-550 &., No. 8 col 
32.5 


31.5 
(2)30-31(2) 


Cylinder Stocks 
600 8.R. Giterbd’! 
650 BR. .. 

600 fi 

630 «a 


aragon 


EXPORT 
onumminc ONS 


For complete price service delivered daily from nearest 
New York 

1213 West 
im U. &.: 


Cleveland and Houston, ad 
Sra St Cleveland 13 
$150 per year 


MIDOONTINENT LUSES 


FOB Tulsa basis. Bright Stocks, 
Neutrals, vis. at 100°, 0-10 pp 


Neutral Otle—C conventional 
Pale Otis Cel, 
60-85 vis 
56-110 vie 
150 vie 
180 vis 
200 vis 
250 vis 
via 
vie 


1 
i 


oe & Ge Ge we ee te 


150-160 vis 
0-10 pp 
10-25 p.p 
120 vis. D 
o-10 PD 


Bright Stock—Selvent 
150-160 vis, 0-10 p.p., 05 v.1 


Neutral Otle—Seolvent 
170-180 vis.. 98 v.i 
200-210 vis., 90-95 v.i 
300 vis 66 v.i 


Cylinder Stocks 


600 «.r., olive green 


SOUTH TEXAS (Neutral Otis) 
(Vis. at 100° F. FOB 8. Tex 
Gomestic and/or export shipment ) 
PALE ONS: 

vis. 


100 e (2) 


200 o* . ‘2 
300 

500 

Tso 3- 

1200 K «2 
2000 


tor 
Tank Car 
Buyers 


HIGH QUALITY 





Ohio 
payable in advance 


OILGRAM 
dress Piatt's 
Annual 


15.542) 
15.512) 


16.5-17.5 


7.5-18 
7.5-18.5 
18-19 


18.5-19 5 
1 


9 20 


refineries for 


12-12.514) 

)13-13.514) 
14(6) 
1516) 
16(6) 

)17~17.543) 


2)18-1914) 
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Refinery & Terminal Prices (Continved) 


(SOUTH TERAS cont'd.) 


LPG PRICES 


(Of refiners, FOR refineries, tn conte per gsi., 
tank care of transport trucks) 
Com le Com Indas- 
mereial dustrial mereial § trial 
Diet rtet Prepane Prepane Betane Butane 
N Y¥. Harber ? 
Phitadeiphia 
Baitimore 
Hastings 





THIS 
iS YOUR 
MARKET PLACE! 


A card advertisement in 
NPN's Market Section 
every week will bring you 
continuous 


quick and 


sales at low cost. 


WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 











wee Fluorescent color for 
S$ solvent extracted and 
COLOR additive lube oils. 
GASOLINE — petroleum Colors 


PATENT CHEMICALS. INC 
PATERSON 4. N. J 


PRICES IN EFFECT JULY 23 


KEROSINE, GAS & FUEL OlLS 


ORLAHOMA (Greep 3) 

11-43 ww 

12-44 wow 

Range oil 

S& & above D.1. Diesel 
1 tue 


oe 
ry? errs? 
eseececece 


» 2 fuel 
o 3 fuel . 
o. 6 tue (6)$1 


fr 


MIDWESTERN (Group 3 basis) 

11-43 ww 

244 ww 

Range j 

& & above D.1l. Diesel 9 

N 1 fuel 5-9 
2 tue 4.5 


No. 6 fuel $1.7514) 


N. TEX. (Por shpt. to Tex. & N. ae oad 
1143 ww 9.512) 
244‘ ww 10 
Dt 25-10 
2 fue 


« 
6 fuel (2)$1.75-1.85 
TEX. (Por shpt. to Tex. & N. M, dest’na.) 


9.2% 
” 


Diesel 


(4)$1.75-1.85(2) 


CENT. W. TEX. (Truck truspt.) 
11.45 wow 95 
* & above D.I, Diesei 8.75-9.25 
UG gas oil 5 
fuel 25 
fuel & 
> fuel 
» 6 tuel $1.75-2.00 
ANSAS (Fer Kansas Goatngiiens eniy) 
64 ww y 10.5 
12 & below Diesel g 9.625 
i & above Diesel 9.875 
fuel . eves 10.25 
fuel . 9.875 
fuel . . 
fuel $2.325-2.40 
fuel . ° $1.75--2.00(2) 


{ 
( 


(Fer igus te Ark. & lta.) 
ww . 
or fuel 

fuel 52 & below. 

fuel 58 & above 

fuel 

fuel 

fuel 

fuel 

fuel 


WESTERN PENNA. 
Bradferé-Warren 
Kerosine 

No. 1 fuel 

No, 2 fuel 

No. 3 fuel 

m-40 gravity 


PRM owe ve 
SoeR Ss GG 


on Olty: 
Kerosine 
No. 1 fuel (2)10. 75-11 

No. 2 fuel (3)10.5-10.75 
No, 3 fuel . 10.5 
36-40 fuel 10.5 


(2)11-11.5 


Pittebargh : 
210. 75-11. 75 
£10. 75-11.62 


210.375-11.37 


N 1 fuel 
N > fue 


CENTRAL MICHIGAN 
(FOB Centra] Michigan refineries.) 
Range 
“9 
7Ww 


OH10O— Quotations of 8 Ohio for delivery te 
Ohio points 

Kerosine 11.9 

No. 1 fuel 11.7 

No. 2 fuel 10.7 
Diesel (Light & Med.) 11.7 


CALIFORNIA 

San Joaquin Valiey 
40-43 wiw 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100 


Los Angeles 

40-43 wiw 

Heavy fuel (PS 4090) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


San Francisco 

40-43 wow 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


NATURAL GASOLINE 


‘Group 3 & Breckenridge prices are to biend- 
ers on freight Basis shown below Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 


Grade 26-70 5.5( Quotations) 


FOB BRECKENRIDGE 


Grade 26-70 5( Quotations) 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New Yerk 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JULY 23 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


83 Oct. R 
Ree othe 


Prices to jobbers & distributors im tank car 
and/or truck transport lots FOB refineries 
pipe line terminals and inland waterway barge 
terminals 

92 Oct. R 
Prem. 

13.85-15 

13. 75-14.9 

14.95-15.2(4) 

12.9-15(2) 


90 Oct. B 85 Oct. BR 
ot Rea woline 
(3)12.85-13.6 
(2)12-13.4 
(2)12.7-13.7(6) 


Keresine 
Ne. 1 Feat 

(18) 10. 1-10.2(2) 
10( 18) 








13.625-13 1513 


13.85-14.35 
13.75-14.25 
14.7-15.2 
12.9-13.25 
12.8-13 


10.4(9) 
10.3(10) 
10.244) 
9.7 


12.7-13.7(2) 


12. 625-12. 7512 11.9-13.5 


ia 
ul 


ul ape ° 10.3(14) 


10.415) 


12.7-13.7 
12.3-12.475 
11.5 
11.25-11.5 


11.25-11.5 
12.3-12.6 


No. 2 Fuel 

Heavy Fuel Otis 
No. 5, low sulfur 
No. 5. high sulfur 
No. 6, low sulfur 
No. 6, high sulfur 


«2)1 (2)14.7-15.2(3) 
13.3 
9.26-10.25 
9-90.25 
11 
11.103) 
10.4(4) 
10.319) 
9.7-10.15 
9. 7-09.96 
10.5¢7) 
10.4(2) 
10.2(10) 
10.1(10) 
11.145) 
10.4(9) 
10.318) 
11.1(7) 
10.9(T) 


12.5 
12.25-13.3 
(2)12-12.25 
13.3-13.6(2) 
13.6 


in 
12.5-13.5(2) 


WAX 


WESTERN PENNA. 
White Crude Seale: 
122-124 A.m.p 
124-126 A.m.p 


a 
Philadelphia 
do barges 
Pt. Evergiades 
Portiand . 
Providence .. 
Savannah 
Tam oe 
Wiimington, 
N.C 


(T.C., Balk) 13.7 


13.6 


15. 15-15.2 
15.0 
13.6(3) 
14.8-15.3(3) 
4.7-15.2(3) 
13.63) 
13.4(3) 


13.7-13.8 
12.614) 
12.8-13.8(3) 
12.7-13.7(4) 
12.3-12.6(4) 
12.414) 


12.8-13.8(2) 
12. 7-13.7(2) 
12.3-12.6 
SEABOARD 12.3-12.4 
Meiting points are AMP, 3° 
EMP Prices are for carioad lots; domestic 
prices are FOB refinery scale in bags or 
bbis., fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
in bags or cartons 


13.3-13.4 
higher than 
13.15-14.55(2) 13.15-13.2 12. 15-12.55 12.15-12.56 10.517) 


Dieset O88 Light Dieset 
Ne. 6 Fuca Ne.6Fuct Shore Piantse Ships’ Bunkers 
(@-10 p.t.) £.) (00 cet., 66 G1.) (45 cot., 46 24.) 
(12)§3.23-3.56 (6)9.5-8.6(2) $3.90(5) 
(12)3.20-3.46 
3.75 


Crude Seale 
124-126 white 


N. ¥. Demestic N.Y. Expert 
72) 7(2) Gas House 


Ne, 3 Fuci 

N.Y. Harb.(19)9.1-9.2 

do barges. (18)9-9.25 
Aibany ... 9.4(12) 
Baltimore 9.2(10) 

do barges . 9.115) 
Baton Rouge a4 

do barges 
Boston . 
Charleston 
Houston 

do barges 
Jacksonville . 
Miami 
Mobile 
New Haven 
New Orleans 

do barges . 
Norfolk 
Pensacola .. 
Philadelphia. e 

do barges . 


Pt. Everglades 
Portiand 
Providence .. 
Savannah ... 


Fully Refined: 
123-5 

123-7 «. 
128-30 

130-32 

133-5 

135-7 

138-40 

143-5 

t4¥-51 


45 9.804) 


3.2313) 9.615) 3.9014) 
3.20(3) 
. 8.8 3.49 
9.715) 
9.512) 
(2)8.5-9 


3.0413) 
3.90(2) 
3.4016) 


9.3(14) 
9.415) 
8 626-9 
a«(2) 
10.1(6) 4.24215) 
4.24213 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 
Stoddard solvent 
Cleaners naphtha 
V M.4P_ naphtha 
Minera! spirits 
Rubber solvent 
Lacquer diluent 
Benzol diluent 


3 365 
8.7-9.1(2) 3.49137 
11.375(3) 3.18 2.82(2) 3.9013) 
11.875(2) 
11.875(4) 
10.875(4) 
11.875(3) 
(2)12.125-12.625(2) 
(2)13.125-13.625 


3.10-3.25(3) 3.1006) 3.90(5) 


: 214) 


3.24(2) 
2.76(2) 


39-4 oT 
4.24215) 
4.2015) 
3.90(3) 


WESTERN PENNA. 
on City: 
Stoddard solvent 


Tampa ; 
Wim’ ta.N.C 


Pittsburgh: 


Stoddard solvent 1513) 


Ne. 6 Feat Banker 
Neo. 6 Fue Max. 1% hued 


Ne. 6 Fuct 
OUlO—Quotations of 8.0. Ohio for delivery to No, 6 Fuad Ne Sulfar 


Obio points: 

V.M.&4P. Naphtha . 

Mineral spirits & stoddard solvent 
Rubber solvent 


&. TEXAS (Truck Trnspt.) 
Stoddard solvent 


CENT. W. TEX. 
Stoddard solvent 


(Track Trnept.) 


KANSAS (For Kans. 
Stoddard solvent 


Dest's. only) 


ATLANTIC COAST 
V.M.aPr Mineral 
apbiba 


Spirits 


16(5) 
(4)15.5-16 
15.512) 


N 


. 1714) 
-(3)16.5-17 


. (13) $2.45-2.50 
2.80 
2.48(6) 


Pt Evergiades 
Portiand 

ence .. 
Savannah 
Tampa .. 
Witm'tn,N.C. 


(Cuarnatee Max. 1% 
$2.45(13) 


2.4504) 
1.85 


$2.60-2.63(2) 
260 

2.5115) 

2.3113) 

1.85 

1.45") 

2.2816) 

2.2212) 

1.90 

247 

1.85(3) 

2.4014) 

2.10 

2.4518) 

2.22¢2) 

2.51 

2.47(2) 

2.3114) 

2.1614) 


Setfur 

Barges 

$2.60(3) 
2.60 


Shipe’ 


$2.45(10) 
2.4514) 
1.8542) 
2.6115) 





2.16(5) 





indicated by the letter “R", are minimum ratings 


Research octane ratings , 
“M 


octane ratings, where used. are indicated by the letter 


16.544) 
16.514) 


17.513) Motor 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT JULY 23 


GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Carge prices are FOR ship at U 
other refiners. «xport agents. or 
indic@tes the number 


Aviation (asetine 
@rede 115/146 


Grade 100/150 
Grade 61/98 


(MIL-¥ 6572) 


Motor (sasotine 
92 Oct 
00 Oct 
a5 Oct 
a3 Oct 
7 Oct 
76-72 Oct. M 


(Premium) 
(Premium) 
(Regular 
(Reguiar 


Leaded 


Reresine & Light Furcte 
41-43 kerosine 
N 2 Fue 

Dieert & Cas Oils 
43-47 Diese 


48-52 
53-67 


index 
ndex 
ndex 


liewe 
Diese! 


Meavy Fucte—< argoes 
No. 6 Fuel, 0-10 p.t 
ker © Fuel 
eearch octane ratings 
here used, are ind 


indicated 


n 
tanker terminal 
of companies quoting 


by the lette 


ented by the letter “M 


Gulf, minimum of 20,000 bbis., 
yperatora 
that price 


and are by refiners only to 
The Ggure im parentheses after each 


26 
4 of 


1 


S48. 375 


$2.35(2)-$2.50 
$1. 751 2)-$1 .85(3)-$1 90 
> “ar are minimum ratings 


Motor Method 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Ot) Co., Ine 


os are per bbi. of 42 | 
* ot f any 


ty applies for gra 


Arabian 
Qatar 
Arabian 
{raq 


8. gals 
FOR point 


Ras Tanura 
Umm Said, Qatar 37-37.9 
Sidon 
Tr 


indicated 


FOR Point 
Saud 


Lebanon 
at Lebanon 


exclusive of local port or other governmental charges 
for gravities shown; 
* below and above those shown.) 


2e per bbi. differential per 
AFI 


Gravity 
36-36.9 


Effective 

Date 
Nov. 1 
Nov. 1, 1950 
April 1, 19651 
April 1, 1951 


| Arabia 1950 


36-36 9 
36-36 


AVIATION GASOLINE PRICES 


tank cars, barge 
uherwise noted.) 


District 


New York, N. ¥ 
Boston, Mass 
Portiand, Me 
Philadelphia, Pa 
Baltimore, Ma 
Norfolk Va 
Charleston, 8. « 
New Orieans, La 
Hourton, Tex 


(Baton Rouge 


truck transport lots 


Grade 106 
17. 6-18 
18.2 


aviation gasolines meet Specification 
130 Grade 01/98 


6 16.1-17.2 
16.7 


Grade 80 


15.6-16.2 
15.95 


46 15.85 
35 15.6 
5 15.75 
5 14.75 
15.75 14.5-15 


LAKE PORT TERMINALS 


) Oct FF 
“6 0 ' 

Kerosioe 

Diesel Fuels 
No. 1 Fuel 
No. 2 Fuel 
No. 5 Fuel 
No e 


PETROLATUMS 


WESTERN FENNA 

(Bbis., carloads; tank car, 1 
Gnow White 

Léily White 

Cream White 

Light Amber 

Amber 

Red 


44 


Ba flaio 


4 
il 
1143) 


Cleveland 


10.3610 95 
11.35-11.7 
10 .35-10.96 
8.6514) 
8.414) 


PACIFIC COAST 


tn Ships’ Bankers, Diesel Fuel Bunker C Pueci 
or Deep Tank Lots) (P.S. 200) (PS. 400) 


San Pedro, Calif $3.4415) (4)$1 

San Francisco 3.6514) (3)$1.75 
Portland, Ore 3.86(4) (3)$2 

Seattle, Wash 3.8614) (3)82.00-2.15 


U. S. DOLLARS PER BBL. OF i589 LITERS 
Banker 
(Ships Bankers) 
Mexican Guif 
$1.95 8 


Pacific ( cast 





28 YEARS OF RELIABLE 
Oll PRICE REPORTING 


This, in just @ few words, ils the story of 
Platts OILGRAM Price Service. 

Since 1923, it hes been recognized 
throughout the industry as the foremost 
daily oil price reporting agency. tt hos 
constantly been top monogement’s major 
source of oil price information, and with 
good reason. 

. « « « OILGRAM hes the lorgest staff of 
oll price experts employed by any off 
price reporting ogency. 

- « OILGRAM is the most complete, 
most comprehensive price report ovoilable 
to the oil mon. 

. « « OUGRAM hes the complete con- 
fidence of its subscribers. More than 
ninety out of every one hundred oil men 
who once subscribe renew their subscrip- 
tions yeor ofter year, 

If you are dependent upon daily oil prices 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber. 
We invite you to accept o week's Trial 
Subscription with our compliments. There 
is no obligotion on your part whatsoever. 
A letter of request on your compony 
letterhead is oll that is required. 

Write today to: 


Platt’s 
OILGRAM 


Price Service 
1213 W. 3rd St., Cleveland 13, Obie 











HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETER 
NV 


NATIONAL PE 





Oil PRICE SECTION 





effect July 23, 1951, as posted by principal marketing companies at 
Tank Wagon Prices thew headquarters offices, bul subject to later correction 


inepection fees per gal., included in both gasoline and kerosine prices, 
Prices for gesclime de not imclude tazes; they > unless otherwise specified are as follows 
imepection fees as shows i next column Gasoline ; 1/20c; Fia. 1/8e; TM. 3/1000; Ind. 
seperate column, include 1.5¢ federal, and state taxes; aise city ; ; ; f : 2/1000; 
county tazes as indicated N : ; [ ; . ; . I/fe; &. D. 
@iso do not inciude tazes; ; 
footnotes. Discounts, if any, are shown tm /ootnotes. : ; lowe 1/50; Mich. 1/5e. 


sso Paseo (s:asoline 
$T (Regular Grade) 
TW. Taxes 


San Fran., Cal... 
Les Angeles 


Atlantic City, N. J 


Alientowr 
Altoona 

Erie 
Greensburg 
Harrisburg 
Philadeiptia 
Pittsburgh 
Reading 
Scranton 
Wilkes Barre 


Sever vr + 


. : 
Charleston, w 
Honolulu, T. H Fairmont . 
WOliamsport Fairbanks, Alaska. Parkersburg 
York Juneau Wheeling ° 
Wumington, Standard Charlotte, N. C 
lel 5 K Hickory 
Brdgpt., Conn Mt. Airy 
Hartford Raleigh 
New Haven Salisbury . 
Boston, Mass Charieston, 8. C 
Fall River Columbia : 
Springfield Spartanburg 
Worcester New Orleans, La 
Prov., R. I Baton Rouge 
Camden, N. J Alexandria 
Newark Lake Charies 
Albany, N.Y Shreveport 
Binghamtor New Iberia 
Buffalo Knozville, Tenn 
cimira Memphis ..... 
Rochester Chattanoogn 
Syracuse Nashville 
Watertown Little Rock, Ark 
Baltimore, Md 
Richmond, Va applies to motor fuel 
Charlotte, N.C g only; avgas taxes are 1.5 federal, 2.5 state 
Jacksonville Salt Lake—6.5¢ gas tax applies to motor 
Fia 5.2 oe o* fuel only; avgas taxes are i.5c federal, 4c gals. & over 
Miam! 4.6 5 oe state. Steel bbis 
> Honolulu—8.0c¢ gas tax applies to motor fuel Baitimore, Md 
Mineral Spirits V. 3 only; avgas taxes are 1.5e federal, 4c terri- 3,600 gal 
Philadelphia, Pa. ny ‘ — ° torial. Standard paneer aeate ou yt » , 
- “ec . ex ic territorial liquid fuels tax. All : Washington, D 
Pitteburgh .«....«+++ 20.0 21.0 prices are ex Hawaiian gross income tax of 2 c. 
Heavy Fuci Ofs—T.W. 1% to resellers, 25% to consumers. 
Ne. 5 Ne. 6 Notes: 
Philadelphia, Pa. ...... 8.48 6.00 Gasoline—For other deliveries of Chevron 
Notes: (Regular) and Chevron Aviation 60/87, add to 
Kerosine—Thru Penna. & Del., add 2c per 400-gais.-and-over price 1.0c for 40-199 
gal. for t.w. deliveries of less than 25 gels 0.5¢ for 200-399 gals., except for deliveries to 
at one time. Camden—Add ic for deliveries of Marine trade in Alaska (excluding Chevron 
100-299 gals., 2c for less than 100 gals Aviation 80/87) where 0.5e differential applies 
Mineral Spirits prices also apply to Stod- to 40-399 gal. delivery; for less than 40 gals 
dard Solvent add 4.0c gal., except at Honolulu add 4.5¢ for 
Effective dates: » July 12: «” July 14 less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
CONT'L (%._B. Prices are Continental's = © = qamans ts py TBR, 
tankwagon prices. Current selling (Regular) for 
eo prices may vary from those shown . 
because of local conditions.) > 
Demand 


werent tt) 


enone 
Career eeueee 
ervsenoeoornwu4ee 


ne 


San Fran., 
Les agg 


SSSSSSeF Sees tstnaereaeee 


H SeEVeeeeesreseEeerVrevgssesFoerrrreeroerr eee 


Fresno . 
Phoenix, Ariz, 
. Nev 


et ek a eet et tt 
e+ weweee www 


“4aeen Gere 
ieee ee evs 


ce 


. — 
: @covusrevecese 
Sonwneovw oes en 4K OOUuUKnweeCorruerroee4uvee 


rear e rave w 
Senwnwweeeounenwevew 

Sree ocuucurweoe? %° 

ecee4+eHuee: 


< 
vs kr 
oo oS 1 


& over.. 


eveso 4 oO 


Chariotte, ®. c.. 
Hickory .. 
Raleigh TT 
Charleston, s. Cc 
Columbia * 
gals. e Spartanburg ° 
80/87 pn delivered prices, 2.0c for 91/96, Taxes: Louisiana herestes prices 40 act In- 
5.0¢ for 100/130, and 6.00 for 115/145. clude le state tax. 
oe = except at Salt Lake Notes: 

ity, apply to veries of 40-199 gals. For Kerosine & No. 1—Atlantic Cit er 
other deliveries: less than 40 gals., add 4c; for deliveries of 300 gals, or mere; waa Te tor 
ee a deduct 3c; 400 gals. & over, 100-209 gals., 2c for less than 100 gals, 

uct 4c; tank car-truck trailer, deduct 5.5. 

Sait Lake City posted tank truck price is for 

minimum 40 gal. deliveries. 


Standard Diesel/Furnace Off & Standard 
Stove Oll—T.T. prices are for deliveries of 400 © WMAPERIAL pr 2 
O19 = OM Gascine 
; eos 


- 
rf 
et) 


UHewrovowueaogrna 
SRRFRR LPT g 


Denver, Colo 





Sait Lake U 
Twin Falls, Ida.. 
Albuquer.. N.M 
Roswell) 

Santa Fe . 
Muskogee, Okla 
Oklahoma City .. 


148 
15 
of) 


i 
tf 


gals, 
12 than 40 gals., 
12.1 


12 


Hamilton, Ont 
Toronto . ee 
TEXAS Brandon, Man. 
3 Winnipeg 
Gasoline tax column tncludes these city taxes: co. Regina, Sask. 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; WwW. 7.W. Saskatoon oe 
Cheyenne, ic; Casper, ic Dallas, Tex. ... 12.80 Edmonton, Alta. 
Netes: Fort Worth ..... 12.80 Calgary 
T.W. prices are to consumers and dealers Wichita Falls ... 94 
12.80 
13.85 Halifax, N 
12.80 Charlottetown, P.E.1. 
12.80 St, John’s, NO4. . 1° 
= a (*) Price is for Esso Extra (premium) 
12.80 Taxes: 
12 80 Gasoline taxes are provincial taxes 


FUEHOVOKseFSeO448aNe 
See FPF eS eH4Ontaasaasaaa 
SOSVSSOREEFEssEseee 


BENNENE ERE EENE 
@eeeeaGrorVoree 

PURBSBESRAESEE 

seoceccertoreeces cee 


cooececeseooece 


Dallas, Tex.. 

Ft. Worth .. 14.0 

Houston 14.0 

San Antonio. 14.0 Notes: Notes: 

Notes: Dealer t.w. prices apply also to all classes Prices are per imperial gal. which i 1.3 
T.W. prices are to all classes of dealers and of consumers with minimum delivery of 50 U. 8. gals. — T.W. prices are to divided & 

consumers gals undivided dealers. 


San Antonio .... 
Port Arthur 


ecoocoveocooso 
SeEEeEeeoeueeoue 
Eee EeeEeoeocra 


a4 
cooo 


be pe et ee 
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Tank Wagon Prices (Continued) 
SOCONY VACUUM 


its 


New York City 
Mea 
Brows 
Kings 


Queens 
Rocher 


“Serer ere 
eevee: 
sssees # 


ee e44a- 


weouneaeasee 


cone CwUrear 
evce 


10 


10 


4a“ Cane-CERe SP Owenee 4 Veuenreeee 


welwaws 


Ruffalo N.Y. © Syracuse 
18.5 21.0 
8 - 


sales tax applicable to price 


for deliveries of 300 gals. 
O5e for t.w deliveries of 800 gals. or 
* 0.50 for deliveries of 300 gals. or more 


M<aP. pr steel barrels. Jamestown t.c. prices are delivered € t.c. prices are FOB bulk terminals 


OHIO STANDARD 


Aviation (sasotine (ons Sehice X Tane (iasotine 
Sobto ( Regular-Grade) 
Ke 





Avia 


if 
if 


Saft 


ecocooce 
8sssse 


Portamout 
Toledo 

Youngstowr 
Zanesville 5.4 26 


BSSSSessssss 
SEUESEseEEreE seers 


24 
26 
26 
26 
26 
26 
26 
26 
26 
26 


ba 9 
20 ” sad 
an purchase aviation gasoline lees 4c _ State Road Tax by supporting purchase with State Tax Exemption 


ecoscscooocoecooso 
ssospnpeseel 
SP nee ee eeee 
FVEVEVEEEEEseoereere 
SEEEeEEeserare 


eocoocoeo 
ESSSSBSBSSsss 


Taaee: Nangar 
A-l0O te 


Discounts: Bol \ on contract to hangar operators and resellers, 2¢ off consumer t.w 


cer ne ‘ 7 Prices with asterisk (*) are for t.w. or drum deliveries of 100 gals. or more; less than 100 gals., 0.5c higher. Prices at 
ther points are for tw. or drum deliveries of 50 gals. or more; leas than 50 gals 0.5¢ higher 

Naphthas To ntract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 gals., 0.75c; 2500 to 4909 gals, ic; 
» more gals, 1.5¢. Lucas County: leas than 50 gais., tank wagon price, 50 to 249 gals., 0.5¢ a ic; 500 gals. or over 1.5¢ 


(third-grade) gasoline prices are same as X-Tane unless otherwise noted. 5.5. prices are at company-operated stations 
e July 15 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of Kentucky Crewn Gase- 
Indiana bulk plants where the company’s prices are publicly posted 


Standard a a — 
Red Orown (Reg. Grade) Covington. Ky ~ 
Red Orr's. Red Cr’n —_____—_Stanelex Furnace (1)———_—__—_ ent — 
Cons Dir, Gasoline Kerosine 1- . 10174 175-399 400 gals.  oanenine 
T.W Taxes . oaks gals. gals. & over one 
Chicago, 15.5 5 Jackson, Miss 
South Bend. Ind g 5 Vicksburg 
Detroit, Mich g 0 Birmingham, Ala 
®%. Paul, Minne 5 Mobile 
Dee Moines. la ny Montgomery 
. Lous, Me ? 5.2 5 Atlanta. Ga 
Wichita, Kans 5 
Omaha, Nebr 5 
Fargo. N. D 5 
Huron, 8 I 1 ? 5 
Milwaukee, Whee 7 5 


5 
5 
5 
5 
5 
5 


we re 
AIO SHSSe2e2eee 


Co4eeo~uHKnwue 


Jacksonville, Fila 
Miami 
Pensacola 
Fuet Otls—T.W.—Chicago, In. Tampa 
Stanote 


SCOnNweoe 
SCSSRFCUHUSBEHen~se- 


x 
Furnace O88 Cc Taxes: 
“4.5 1-749 gals Gasoline tax column includes these city @ 
750 gals, & over .... county taxes: Mobile, 2c city; Birmingham, ic 
ounty; Montgomery, ic city & le county; Pen- 
2 i3.8 sacola, le city. Other taxes not included in 
400 gals. & over , 13.3 > > i kerosine ie Montgomery 
in seippi, kerosine @.5¢ 


Louts, Mo... gasoline tax inclues le city tax Des Moines, Ia.. kerosine and furnace of) 


prices do not Include ¢¢ state tax. State sales, cecupation, consumer & use taxes to be added Consumer t.w 


prices are same as net dealer 
where applicable prices 
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Prices = & per bel. of 42 U. &. pale. at the well, except Canadian erude prices ae noted. 


CRUDE OlL PRICES 





Mid-Continent, Texas, New Mexico, Louisiana, Arkansas, Rocky Mountain and Other Fields 
“a a tae 
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effective as 
noted r 





te NPN. 
ORLAHOMA 

Schedule A: Chrter, Continental, Gulf, Mag 
nolia, Phillips, Shell, Sinclair, Stanolind 0. P 
Texas Co.; Pure for ali feids except Keyes 
Sehedule BD: Pure (12-12-49) for Keyes Field 

KANSAS 
Sehedule A: Carter, Continental 
lips, Pure, Shell, Sinclair, 
Texas Co 


Gulf, Phi 
Stanclind O. P 
TEXAS 
Nerth-Nerth Central 
A: Continental, Gulf, Magnolia, Sin 
Stanolind, Texas Co 
Central 
Sinclair 
Central 


clair, 
Past 

Sehedule B: Humble, 
ot 

Sehedule A: Humbie 


Sehedule A: Gulf, Humble, Magnolia, Phillips 
Texas Co. 


East Texas 
$3.65 Fiat Price: Atlantic, Guif, Humble, Mag 
Solia, Phillips, Shell, Sinclair, Stanolind, Tex- 


as Co 
est Texas (Soeur) 
Sehedule C: pA, Gulf, Humbie, Magnolia, 
Phillips, Shell, Sinclair, —o Texas Co 
West Texas (S 

A: Atlantic, Gulf, umbie. Magnolia, 

Sinclair, Texas Co 
West Texas 


Shell, 


‘ & Others) 
Schedule D: Atlantic, Gulf, Humble, 
Pan American 3-15-50, 
clair, Stanolind, Texas Co 


Magnolia, 
Phillips, Shell, Sin- 


Nehedule American, 


County Area) 
Magnolia, Pan 
Co. 


Continental, & Stanclind OP 


., Sinclair 
7-14-49. 
Galf Coast 
(Hastings & Others) 
F (20-40 gravity): Atlantic, Gulf 
Humble, Pan American, Republic, 
Sun, Stanolind 0.G., Texas Co 


Sehedule 
7-11-49, 
Sinclair, 


(Amahune & Others) 
G: Gulf, Humble, Magnolia, Pan 


American, Phillips 2-1-51, Sinclair, Sun, Texas 
Co. 
Gulf Const 


(Refugio & Others) 
Sehe@ute HM: Atlantic, Humble, Republic, Sin- 
clair, Phillips, 3-1-49 


Gulf Coast 
Heavy & Others 
Sehedule I (34- cre 
Magnolia 7-11-49, Sinclair 
9 


) 
}: Humble 7-8-49, 
7-12-4 


7-14-49, Texas Co 
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Gait Coast 
(Heyser & Others) 
Sehedule 1 (20-40 gravity): Continental 
tle, Magnolia, Pan American, Republic; 
7-13-49 


Hum 
Sun 


(K 
Schedule J: — Bun 
Miscetiancous 
Agua Duice (aepuniie) : 
Alief (Pure) . . 
Aransas (Atlantic)—e above. . 
Bazette (Humble) .. . 
Benavides & E. (Republic) 
Boynton (Humble) .. 
. Schedule K 
Cayuga cond. 
Chapel Hill, ° 
Chapel Hill, 50 & Above (Gulf, Sinelair) 
Charlotte (Humble) : .Bched 
Clark (Humble) 
(Sun) ..... pesese 
N. (Shell, 1-1-48) .... 


ell cit 
TESST wees 


Earl Lee (Pan Am 

Schedule K 
7-6-51)—te below 

Schedule 
Gist, 35 & above (Atlantic, 5-1-50) 2.7 
(Atlantic, 8-23-49) 
Hawkins (Humble, 4-25-49) .... 
Hilbig (Humble) 

ble) 


Forest Hill (Pan Am 








Midway Lake (Pan Am 


McCoy (Shell, 5-1-48) 
(Magnolia 


Pine Mills (Pan Am, 7 
Pita (Humble) 


Pittsburg (Gulf) . 


= 
wens 


7 
SustsSueBsnls8n 


(Shell) 


Pile 


Tenney Creek (Humble) .. . 2 

Tomball (Humbie, Magnolia, 

Van (Humble, Pure) . 

Willamar (Pan American “-1-80) 

Yates (Gulf, Humbie, Shell) .. 

Zoborski (Humble) . 
New Mexico (eur) 

©: Atiantic, Continental, 

Phillips, Shell, Sinclair, 


oO 
2.03 
2.48 
20 
2.35 
2h 


Nehedule Humble 
Magnolia, BStanolind 
Texas Co 
New Mexico 
(Pullerten & Others) 
D: Humble, Magnolia, Phillips 
Texas Co. 


PENNSYLVANIA GRADE 
(Dec. 9, 1950) 


Alleghany, N. ¥. (Beep, Tide Water) 
Bradford, Pa. 


(Beep, Tide Water) 


Shell 
Sinciair, 


weueuwwse 
SsBSesses 


complete schedules may be obtained on request 
to NPN) 
Bay 
Adams (Heavy) & Dep River - : oy $2 42 
Buckeye (11-1-49) & Bentley (2 275 
Leonard—T-16-49: 


&: 


Coldwater & Isabella |... |. 


ee KENTUC KY. on 
Ashland, 


5 pe “~~ we we 
ss 22 3 


* ieiatacg has 
Cleveland, O. & Others (@. 6. Ohio). 
Clinton Co., Ky. (Ashland 0. & 
° 5-46-49) ... 


Prt tt 4 


po 0 pe ne po po ne ne te ne 
328S232323 











Prices in & per bi of 42 U. &. gals. at the well, except Canadian crude prices as noted 
Arkansas Sweet Dist. (Sandstone) MONTANA 


Brady (Phillips) ‘ 
Schedule Mi Arkansas Fusl, Beso Standard . » La cond. (Texaco, | Gat Creek (Continental 5-1-50) 
NM. Loewisinne Arkansas Sweet igeon, La. (Republic) ....... pam Bank ——s Padiys) 
(Hemer & Others) Mgr ny a; Darling (Carter) 
Schedule Ni Arkansas Fuel, Gulf, Beso Stand ; "¥ Dry Creek (Ohio Ol) 
ont ¥ Valley, La. Crude (Ease Stand- & Others 





ard) 
MN. Leulsiane Arkansas Sweet Cotton Valley, La. Dist. (Beso Stand- ‘ - 
(Cudéeo & others) ard) 2 2 meeny a Others 
Creole (Pure, . " ; Obie . 
At Arkansas Fuci, Gulf, Magnolis . 


Kee Standard. Banciind rgetown, La. (Ark, Fuel 1-1-51). Kevin-Sunburst (Texaco, Philjips) 
Smackover Lime (Ar- ~~ : ee mony 


Northeast Loutstana . kansas Fuel, Gulf) Pondera (Phillips) 
ennings, La. (Guif, Stanolind)....Schedule O 
(Detht & Others) Lisbon, La. Crude (Gulf) ' ~~ M4 WYOMING 
Gehedule A: Eeso Standard, Sanoclind, Sun Lisbon La. Dist. (Easo Standard) Big Sand Draw Condensate (Sinclair, 
(Central Louisiana Neal, La. (Atlantic 5-1-50 1-49) 


Smackover, Ark. (Ark. Fuel 4-30- Byron (Ohio Oi. 12-20-49; ‘Stanolind, 1- 
(Hetty Ridge & Others) Gulf 4-27-49) ° 20-48 12-50) . . 150 


Seheduie ©: Kasco Standard. Stanolind Sweet Lake, La. (Pure) Elk Basin Light & Others (Carter, Con- 
Tullos, La. (Ark. Fuel 1-1-51) tinental, Ohio Of], Sinclair, Stanolind 
Central Louisiane Urania, La. (Ark. Fuel 1-1-51) Texaco) Schedule A 
Otte & Others) Ville Platte, La, (Cantinental) Elk Basin Heavy & Others (Carter 5-14- 
Sehedute F: Arkansas Fuel, Beso Standard W. Mermenteau, La. (Continental) 49; Obio Oll, Stanolind 5-16-49). .Schedule T 
E. Mahoney Dome (Sinclair) 
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(Coastal Louisiana MISSISSIPPI “* . Se 
(Gelden Meadow & Others) Baxterville crude (Gulf 6-1-50) . : Se Oll, 12-20-49; Stanolind, _ 
Continental, Gulf, Magnolia, Pan Baxterville dist. (Guif) = 2.60 Mule Creek (Carter) rt i 241 
Pure, Shell, Beso Standard, Stanc Carthage Pt. dist., 45 & abv. (Pure) Oregon Basin (Obio Ol), 12-20-49; Stano- 
Carthage Pt. Sweet dist. (eso Stand- " nd, 1-12-50; Texaco, 1-13 50) 1 
ard) 285 ae, - , “om 
P eat 1 Eucutta & Others (Ez Standard 4-27. Wertz & Others (Sinclair) . . Schedule C 
“9 
(Mackbery & (Others) Schedule } 
Sar Sake Ginains 91-00, On Payette & Others (lees Standasd) Buen’ CANADIAN FIELDS 
Payette Sweet dist. (Easo Standard) . 2.86 (Prices are in Canadian dollars per Canadian 
Coastal Levistane a lle Sweet dist. (Eeso Standard)... 2.85 bbl. of 35 imperial gals.) 5 
(Lew Cold Test) tchens (Carter, Sohio) Schedule D Bothwell (Imperial, 11-1-50) 
Tinsley (Sohio, 2-1-50) le abov Gienco (Imperial, 11-1-50) 
Sebedule F (26-88 Gravity): Pan American 76 ©. -. Sehedule & Golden Spike (Imperial, 6-1-51) 
7-13-49, Ghell 7-25-40, Sun 7-13-49, Texas Co., COLORADO Leduc-Calmar (Imperial, 6-1-51) 
7-12-48 Ol Springs (Imperial, 11-1-50 
South Louisiana Canon City (Continental) . ee . $2.45 Petrolia " Imperial, 11-1-50> 
(Westwege & (thers) Florence (Continental, 2.45 
Sehedule ©: Beso Standard, Stanolind Ft. Collins (Continental) Se below. . Schedule 


lies (Stanolind, Texaco) 
LOUISIANA-ARKANSAS MISCELLANEOUS Py ie - Senedule 
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Redwater (Imperial, 6-1-51) 
Woodbend (Imperial, 6-1-51) 
Turner Valley Crude (Imperial, 4-24-51) 
(Texaco) Schedule Prices, FOB producers tankage, begin 
13-33.9 at $2.04, 2c differential to 
ver at §3.56 
ption Gasoline (Royalite 
psi (6-15-51 $2.925 


02 09 oo Ge te ho oe 
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Arkansas Sour Dist. (Limestone) Rangely (Phillipe 3-1-49) . Schedule 
Big Creek, Calhoun, Columbia, Dor- Tow Creek (Texaco) .. ; Schedule 
cheat-Macedonia @& McKamie (Esso Walden (Continental) Schedule 
Standerd) $2.80 Wellington (Continental) Se below. . Schedule 
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Schedule Sched hedule 
Aliso Canyon 7 Elk Hille (Shallow) i Kettlieman Hills . Newport-Anaheim ~_— Seal Beach es 2 
Athens- Rosecrans Elk Hille (Stevens Zone) . Area 7 8 ~ : 
Brea -Olinds El Segundo . : Newport- Other Than ae ew Sy aS. 
Buena Vista Hills Elwood ets ; Anaheim © UEEES ed 
Canfield Ranch 3 Gato Ridge . . PI , moar Aven Wasco . 
Coalinga n Greeley . , a McKittrick ............ eases Valley West Cat Canyon- Los 
Cotes Levee Guijarral Hits Midway-Sunset ...... Raisin City .......+.++ Flores 
Cymric Huntington Beach . Montalvo West . Richfield enna West Coyote . 
Del Valle Inglewood . " Montebello ° "i Round Mountain .. . Wheeler Ridge 
Bast Coyote T Kern Front . Mountain View Santa Fe Springs Whittier 
Edison Kern River Mt ‘080 Santa Maria Valley Wumington 
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CLASSIFIED 


special type or with berder— “Positions Wanted” —i5 cents « word. Minim 


um charge insertion 
Box number counts 2 Ceee ei Sach ce by Weansetet? 
“Help Wanted", Preceding date of issue. 
ciassitica 
border—20 cents a word. Minimum 


All classified advertisements are payable in advance. 
No agency ission or cash di on classified adverti 


DISPLAYED: $050 por eie sot in 

per -cluma inch. 
UNDISPLAYED: “For Sale", “Wanted te Buy” 
ties” 
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Gane cet fe = ae 
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For Sale 


Fer Sale 





STEEL STORAGE TANKS 
Railroad Tank Car Tanks 
6,500 to 12,000-Gal. 

Coiled and Non-Coiled | 
Cleaned— Painted—Tested 
Heavier—Safer—Cheaper 

Other Tanks Too 

Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 

Your Inquiries Solicited 
NEWHALL-MARSHALL- 

WOOD, INC. 
50 Church St., Suite * eae 
New York "¢, N. 
Phone: COrtland 7- 3000 








An advertisement in NPN’s Classified 
Section will bring you quick effective 
rewilts ot low cost. 

NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 

WRITE TODAY 








AIR HOSE—SPECIAL 


" male 
and female pipe thread couplings. Suit- 
abie for curb lines, towers, spray guns 
ete Priced at only $2.55 each deliv- 
ered 


Write for our petroleum equipment cat 
alog featuring bargain prices 

TT & LANG 
1300 Sth St. Racine, Wise. 








FOR SALE 


1. Studebaker (1949) 2-tom truck 
used 39.000 miles, 4-speed transmission, 
2-speed rear axle, 172-inch wheel base, 
800-gal.. 4-compartments, Davis tank 
pump and meter with power take-off 
75-foot l-inch hose, good tires 


2. Chevrolet (1941) tank truck with 
19 motor pump and meter, power 


take-off 800 - gal, 5 - compartments 
Sharpevilie tank Wire 
write 


Monroeville Oil Compan 
Monroevilie, Okie” . 


phone, or 








For Sale 


NEW AND USED 4000 oy single axle 
tra jers. Also new and used and 

tandem treiiers, BRICK &. — a. 

Wet Seth St, Kansas Me.. 





We con furnish you with bung 
type and full open head steel 
drums and pails suitoble for 
lubricating oils, greases, fuel 
vils, etc. At any point. Let us 
have your inquiries. 

BUCKEYE COOPERAGE COMPANY 


3800 Orange Ave Cleveland 15, Obie 
Uleh 1.6833 














Supplier, Dealers Convicted 
Of Misrepresenting Lubes 

LOS ANGELES—tThree cases in- 
volving labeling and misrepresenta- 
tion resulted in judgments in El 
Monte justice of peace court July 17 
against two service station operators 
and their lube oil supplier. 

Bill's Super Service, El Monte, was 
found guilty of misrepresentation of 
botWed motor oil and paid $50 fine. 

Fred’s Associated Service Station, 
Fred H. Hahnes, El Monte, was 
charged with mislabeling of lube oil 
containers, and failing to label under- 
ground storage tanks with proper 
gasoline. Mr. Hahnes pleaded guilty, 
and posted $250 bail to assure re- 
appearance for sentencing on Aug. 8 


Craig Oil Products, Upland, lube oil 
eupplier, was charged with two 
counts: (1) all truck tanks were not 
specifically labelled at outlet and (2) 
Geposit and delivery of oil into con- 
tainer displaying different brand 
from that which he was delivering 
Owner John Craig Jr. pleaded guilty 
and posted $300 bail pending sentence 
set for Aug. 8. 


Sun Develops New Method 
For Making Blending Agents 


PHILADELPHIA-—Sun Oil Co. has 
developed a new process for manu- 
facturing benzene, toluene, and xyl- 
enes called the “arosorb” process 


which will be incorporated in an 
$8,000,000 plant soon to be built at 
company’s Marcus Hook refinery. 


Plant will have an annual output 
of 13,000,000 gals. of benzene, 30,000,- 
000 gals. of toluene, and 15,000,000 
gals. of xylenes. 


Davison Chemical Corp. co-operated 
with Sun's engineers by developing 
special silica gel used in process, on 
which Sun research teams worked 
for eight years. 


Advantages claimed for new proc- 
ess include flexibility of operation 
which permits it to be adapted to re- 
covery of other petroleum products 
such as DDT solvents, household solv- 
ents and improved furnace and Die- 
sel oils 


Summary of River Barge Commercial Shipments from Gulf Coast—May 1951 


(Pigures in bbis. Table from date prepared by OF) & Gas Division, Interior Dept.) 


Crude OF 
From TEXAS te: 


Dist. 1 


. tl., Ky. et 
lowa, ete 
3 
From LOUISIANA to 
Dist. 1 
Dist. 2 
East Ohio 
Ind., Ml., Ky., ete 
Mo.. lowa, etc 
ist. 3 
From aaa MISS. to 
Dist 
Ind 3 Ky, etc 
lowa, etc 
: 3 
TOTAL RIVER BARGES 
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(asotine Kerosine Heating O11 

26,051 
925.299 
425,290 


115,872 
115,872 
$13,412 12,960 

86,377 5,673 
567 654 336.005 


467,459 285,143 
100,165 50,885 
342,546 63,249 


1,677,837 19,646 

1,347,376 14,004 

330,461 4,682 
13,127 


4,952,303 S53 408 


Feel on Labes Misc. Prod Total 
203,977 
93,392 
3,302 


48,786 
10,441 
10,441 


278,814 
439,373 
404 525 
34 Bas 
332,291 


183,987 














NEW SEATTLE MULTIPUMP sells Signal branded gasoline at same 








prices charged by nearby self-serve stations 


Multi-Pump Offers Part Service at Self-Serve Prices 


About four months ago the Signal 
(nil Co. built a: new multipump sta 
tion in Seattle with five 2-pump is 
lands set at a 45-degree angle along 
a atreet frontage of 175 ft The out 
let has a small, relatively inexpen 
sive station building, minus any lube 
bays, or any other lubrication or oil 
hanging facilities, except a quick oll 
hanger 


The leasee operator, John W. Brady 
arries the Signal TBA line. He sells 
Signal branded gasoline at l7c gal 
for regular and 19.5c gal. for premium 
(plus 6.5¢ state and 1.5¢ federal tax 
for a total of 25c regular and 27. 
premium ) These prices are 2c gal 
below the level charged by most deal 
ers selling major branded gasoline in 
Seattle 


Although the station is not adver 
tised as a self-serve, and price signs 
are not in evidence, a local trade 
name “Gasoteria 
at another 
which was 


used by the lessee 

private brand station 
originally a multi-pump 
appears twice on the sta 
tion building, as well as on a small 
poster down at the pump level. Ap 
parently these signs, plus the gen 
eral layout of the station, indicates 
to local patrons that it is a self-serve 


self serve 


since customers often do pump their 
own gasoline 


Built by Supplier The entire sta 
tion layout, including the building 
lesign, was the work of the Signal 
OU Co., and all « 
pleted before the lease was nego 
tiated with Mr. Brady There ar 
said to be upwards of 5O self-serve 
stations in the area around Seattk 
and it seems apparent from the con 


onstruction was con 


luct of customers at typical multi- 
pump stations that the public has be 
ye educated to the idea of self- 
service at the large stations with that 
appearance of openness 

Farther out from downtown Seat- 
tle, on the same or connecting thor 
oughfares, there are a number of 
competing stations selling at prices 
at, or near, those posted in the new 
Signal station. Involved in this price 
competition are some private brand 
as well as major brand conventional 
stations 

While Mr. Brady prefers not to 
lisclose his gallonage, competitors 
estimate that the station is as yet 
doing only about 30,000 gals. a month 
The same sources estimate that the 
cost of the station to Signal Oil Co 
was about $25,000, exclusive of land 
Probable cost of the land is difficult 
to estimate, since the location is an 
industrial area 


Computer Handles Removed All 
of the new pumps (high models) are 
equipped with removable re-set han- 
jles. Attendants carry the handles in 
their pockets. Mr. Brady says that 
he went to considerable trouble to 
obtain this special equipment to in- 
sure against any self-serve customer 
setting a computer back during the 
process of doing his own gasoline 


pumping 


The original station, opened about 
three years ago by Mr. Brady, and 
claimed to be Seattle's first self-serve 
Ss equipped with 16 low-model pumps 
spread out on a corner location on 
one of the main motor highways 
south through Seattle. It is a private 
brand station, identified by a large 


flashing neon sign at the curb with 
these three lines of lettering 
U-Serve 
Gasoteria 
U-Save 

In addition there is a big A-board 
at the curb which recently had a sign 
reading Look——regular—24c."” Dur 
ing the afternoon only, the station 
employs one girl who makes change 
for self-serve customers Competi 
tors estimate the gallonage at this 
station to be around 75,000 a month 

Sign Battle The competition in 
sign lettering has developed a tech 
nique all its own Some other ex 
amples are 

“Save $5 Per Month 
tane Available” 

Look-—-Premium Gas For Less 

‘'U Save—4 

On a station calling itself the “Gas 
Mart” appears a two-decker neon 
sign with this wording 

“U Pump” 
“Save” 

At a self-serve emphasizing that 
service is provided in bad weather, a 
sign reads 

When It Rains—-We Pour.’ 

Some dealers with small, conven- 
tional type stations, who meet, or 
partly meet, the multi-pump prices 
put up large signs which do not men- 
tion price but rather seek to capture 
the flavor of the self-serve signs. A 
typical example reads 

Save With Service.’ 

Another example on a Spokane 
station calling itself a “Gasateria 
has a two-deck sign worded 

We Serve” 
U Save 
The idea seems to be to get the 


Highest Ox 
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words “Save” and “Serve” or “Serv- 
ice” into a large sign. Station oper- 
ators apparently rely on these two 
words to flash an instant message to 
passing motorists, indicating that 
gasoline is being sold at the station 
at some unnamed figure below the 
prevailing price 

While there is plenty of multi- 
pump competition, deep price cuts 
are practically impossible to sustain 
without supplier support, since most 
ordinary dealers have to live with a 
tank wagon margin of not over 4 
per gal 


Court Finds Two Guilty 
Of Violating Sign Law 


LOS ANGELES Valley Supply 
Co. was found guilty July 17 in El 
Monte justice of peace court of violat- 
ing California gasoline price sign 
regulations 

Use of “Serve Yourself and Save" 
signs at company's four service sta- 
tions was judged illegal and co- 
owners Frank Delay and Henry 
Armel were sentenced to serve 90 
days in county jail 

Messrs. Delay and Armel were 
given until July 20 to change signs 
to conform with law. If they com- 
ply within specified time, sentence 
will be suspended. They wiil then be 
placed on summary probation for one 
year 


Coal Regaining Lost Ground, 
Chamber of Commerce Says 


WASHINGTON Although oil and 
gas competition has made inroads on 
coal markets, “oil and gas costs, how- 
ever, are likely to increase faster 
than coal prices and thus turn the 
trend,” U. 8S. Chamber of Commerce 
declared last week 

Study just completed by its Nat- 
ural Resources Department, Chamber 
said, “does not bear out reports that 
the industry is slipping.” Other fac- 
tors pointed to as bright spots in 
coal picture included 


1. Production of synthetic fuels 
from coal “is a possibility.” 

2. If Iranian oil fields “are lost to 
the Allies, oil exports would climb 
and coal would have to take up the 
slack.” 

3. Development of coal gas-turbine 
locomotive, on which coal “is pin- 
ning its long-range hopes,” will 
eventually recapture losses suffered 
through shift of locomotives to Die- 
sel. 

“Taking the long-range view,” 
Chamber concluded “coal has an ace 
in the hole. While oil and natural 
gas may continue to maintain known 
reserves of 15 to 20 years, it is an 
established fact that the nation’s 
coal reserves are good for hundreds 
and hundreds of years 
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New AER-O-FOAM ‘'99”" 


hers POLAR SOLVENT Fires 


Smot 


M "99"... new liquid 


g polar solvents or petroleum 


bivents such as methyl, ethyl, iso- 
propy! alcohols, esters, ketones and 
ethers as well as petroleum products, 
AER-O-FOAM "99" offers new, de- 
pendable, stabilized protection. it is 
easily generated. Provides smothering, 
closely-knit blanket of fire-killing foam. 
Will not readily disintegrate or break 
down. Thoroughly tested, it is easily 
applied with existing 6% devices. 


K THESE ADVANTAGES: WRITE FOR DETAILS 
. For further information, see 
Complete protection in auto- rn, ee 
matic systems smog ds 
Simplified storage in tanks plete details today! 


Wide choice of application de- 
vices 


ANOTHER NEW PRODUCT BY NATIONAL FOAM 
—Pioneers in the manufacture of foam and foam equipment 


NATIONAL Foam SystTrem. Ewe 


WEST CHESTER. PENWA 














HIGH GALLONAGE OPENING—Congratulations for pumping over 28,000 gals. of gasoline in a two-day opening are given Mid 
Continent Petroleum dealer Clyde Pope by company officials. Shown during opening in May are (left to right): D. € 


vertising and sales promotion manager; N. B. Ingram, assistant general sales manager; T. FE 
marketing, S 


Rogers, ad 
Fitzgerald, vice president in charge of 
BK. Caldwel!, Southern Division manager; lessee Pope; R. W. McDowell, company president; and E. FE 


tant Southern Division manager 


Marsau, assis 


Promotion Drive Opens Station with Bang 


The largest rcervice station built the past two years. Advance plan- Columbia, Mo., Littl Rock, Ark 


so far by Mid-Continent Petroleum ning with help from Mid-Continent’'s and Oklahoma 
Corp. was opened May 18-19 in Southern division sales force included 
Tulsa. The company decided to shoot heavy direct mail, telephone and per- 
the works with a heavy promotional sonal solicitation drives This was 
barrage. Result gasoline sales total backed up with grand opening ad- 
ing 28,752 gals. during the 36-hour vertising by radio and newspaper Early Start—Actually the station 
opening, which the company believes plus a “mystery key” prize drawing had been completed and in business a 
is a new record Opening day found a driveway and week before the opening Daily 

The station is operated by lessee sales force of 35 on duty at the sta- gallonage of 2,000 in this period 
Clyde D. Pope, whose outlet has had tion. Many of these were company encouraged Mr. Pope and Mid-Con- 
top gallonage among D-X units for retail salesman brought in from tinent to see how high they 


City They stayed 
for the full two days. Mid-Continent 
President R. W. McDowell and other 
company officials were also present 


could 


e 


LARGEST SERVICE STATION built by Mid-Continent shown ac opening May 18-19. Tulsa outlet has been pumping 2,000 gals. of 


gasoline daily since opening 
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push gallonage with “all-out” adver- 
tising 

Since the opening, the 2,000 gals 
per day average (between 7 a.m. and 
10 p.m.) has been maintained. The 
Station employs 15 men and two wo- 
men. Facilities include a large TBA 
display room, three bays, and ten 
pumps on three is'ands parallel to 
the street. Over 19,000 sq. ft. of 6-in. 
reinforced concrete was poured to 
form the driveway 


The station also has two service 
trucks on duty at all times, and does 
“a subsctantial business” in service 
calls in its trading area 
Mr. Pope's formula for high vol- 
ume? Service. He says he and his Beit the finest quality 
assistants try “to ree how much © Quaker Rayon Cord Fan = 
they can do” for each motorist ever made, yet they cost ne more than ordinary betts. 


© Quaker’s line of tan belts Is complete, enabling the 
‘Washday’ Oil Advertising servicing of 100% of the popular cars and 85% of all 


Our oil “washes your motor while 
you drive”—just as detergents clean 
your clothes. 

This is the story British American 
Oil Co. Ltd. told the public in an 
advertising campaign introducing its 
new Peerless heavy duty motor oil 
The campaign began in April. 

Big aim of British American was 
to make the facts about detergent 
oils easy for motorists to understand 
One newspaper ad uses four pictures 
to explain how detergent oils work 


1. Housewife pouring detergent 
soap into washing machine—Copy 
reads: “Modern washday detergents 
have successfully washed clothes 
cleaner and have done away with 
‘soap ecum.’ Now, detergent addi- 
tives have been added to motor oil.” 

2. Man washing hands -— Copy 
reads: “You could actually wash 
your hands with the detergents that 
have been added to the new heavy 
duty motor oils. Just as these deter- 
gents free dirt from your hands, they 
free sludge, carbon and varnich from 
vital engine parts.” 

3. Bathtub with “ring” — Copy 
reads: “You have noticed how a non- 
detergent soap leaves a ring around 
the bathtub in hard water. So too, 
& motor oil without detergent adidi- 
tives allows harmful deposits to ac- 
cumulate on cylinder walls, piston 
rings and other engine parts.” 

4. Washing machine filled with 
dirty water Copy reads: “After 
using a modern washday detergent 
in your washing machine you have 
seen how the dirt is drained off in 
the water when the tub is emptied 
In the same way, sludge, carbon and 
varnish are held in Larmless suspen- 
sion in the oil.” 

Hydraulic Valve Lifters— Another 
ad with a cut-away car engine shows 


hydraulic valve lifters and points out 
that these “must be kept clean.” The 
copy adds that Peeriess oil does not DIVISION 
“tolerate any buildup of carbon or 


sludge, keeps hydraulic valve lifters 
trom cticking.” 








Philadelphia 24, Penna. + Branct 
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Dealer Maps Urged to Define Market 


Socony-Vacuum 
& plan for discovering «a 
trade area” as a« basis for direct 
mail and personal solicitation cam 
paigns. Essentially, it requires deal 
ers to ask customers where they live 
and to form a neighborhood pattern 


has come up with 


station's 


Drawn up by Socony’s advertising 
lepartment, the plan requires “two 
advance admissions” from a dealer 

1. He might not 
in assuming he 
trade area lies 

2. Willingness to 
study 

How System Works 


be 


knows 


100% accurate 


where his 
make a 


serious 


Socony 


REVOLUTIONARY 
4° AND 6" 
TRUCK TANK 
VALVES 


OFFER WEIGHT SAVING OF 
AS MUCH AS 50 TO 100 LBS. 
PER VALVE 


COMBINATION 
cROts AND 
CHECK VALVES 


Standard 4° valve weighs only 29% pounds! 


points out the dealer should be told 
he can do the job without leaving his 
station, with small loss of time. Here 
is how the company says dealers 
should be advised 


1. Get a 
streets 
take a 
aketch, 
the 


city map, showing all 
Using this map as a guide, 
large sheet of paper and 
very roughly, the streets in 
neighborhood, working outward 
from the station location as far as 
the dealer thinks his trade area ex- 
tends and even farther. Write 
in the block numbers (not house 
numbers) between blocks For ex- 
ample: “1200 Jones Street 1400 


@ New, exclusive, lightweight 
pressed steel bodies also give 
added strength, greater efficiency 


Increase pipe sizes on your tank trucks 
to speed up unloading time, and thus 
For 
etheiency, use these new Philadelphia 
Valve Co 


cut costs utmost economy and 


valves. They're durable, re 
sist abuse, and have been tested to 
pressures of 400 lb. per sq. in. without 
leakage 

Their 


construction 


secret is their revolutionary 


They are made with our 
exclusive, patented, lightweight pressed 


steel bodies, which elintinate heavy 


castings and at the same time give 


added strength. An increased number 
ot bolts keeps the lightweight, round 
flanges securely tight; these valves 
won't leak even at high pressures. The 
t” valves have eight *s” S.A.E. bolts: 
the 6” valves twelve %" bolts 


Send today for catalog #170, which 


illustrates and describes our ¢ omplete line 





7 ANGLE 

VALVES 

6° valve weighs 

only 15 pounds’ Mode i» both 4" and 6° sees 


CROSS VALVES 
Seme os angle volves, but with odditionc! outlet 





PHILADELPHIA VALVE COMPANY 


3415 Aramingo Avenue 
Philadelphia 34, Pa. 


PACIFIC COAST DISTRIBUTORS 
Ol Marketing Equipment Co. 325 fremont St San Francisco $. Cal 
Howard Supply Co. 5175 Sante fe Avenue, Los Angetes 11. Cal 
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GATE VALVES 
4” and 6” sizes fh either heot-treated oluminum, 
bronze, or golvenized mollecble won. 4° cluminun 
valve weighs only 16 pounds; 6” only 39 pounds. 








1600 Jones Street 
designating the 


Jones Street 
with each number 
end of a block 

2. Mount this rough map on a 
piece of beaverboard and hang it up 
in the station 

3. For the next two weeks, every 
day, put an “X” on the map in the 
general area of the residence of each 
customer who visits the station for 
service of any kind. Socony says it 
isn’t hard to ask: “By the way, what 
block do you live in?” It also helps 
make friends 

4. At the end of two weeks, the 
dealer will find that the “X's” on his 
trade area map are beginning to form 
a pattern that defines the trade area 

5. If he wants to, the dealer can 
use a different-color pencil to mark 
in his weekend business, since week- 
end customers often vary the pattern 
markedly 

(Socony notes dealers who keep 
accurate customer-record systems can 
make up a similar map from their 
books.) 

Application of System The follow- 
up is to cultivate, customers in the 
station's “real” market, shown on 
the map. Here the first move is to 
get a registration list of all car own- 
ers in the market area. When this 
list is checked (and the names of 
additional customers who may be 
coming in from outside the area are 
added) the dealer can go to work 
with direct mail, phone calls and 
personal calls 

Keep It Up—Neighborhoods never 
stand still, Socony warns. It quotes 
a city directory publisher as saying 
that, as each new directory is print- 
ed, the following has happened to 
every 100 persons in a neighborhood 

More than 16% move away or die 

More than 17% “new people” move 
into the neighborhood or reach adult 
age 

More 


drecs 


than 26% 
job, or some 
affecting their status 

These statistics are quoted to show 
it is impossible ever to have a “100% 
accurate” car owner mailing list. So- 
cony states that dealers who assume 
their trade areas remain the came are 
“tossing away potential new busi- 
ness.” 

Need for System Behind the com- 
pany'’s plan was a study made to 
find out how well dealers knew their 
trade areas The study had two 
parts 

First, the dealer was allowed to 
select what he believed was his trade 
area. 

Second, a research study was made, 
using personal interviews in the 
neighborhood, to check where the 
dealer's customers actually came 
from 

Socony says the results showed 
dealers “were just about 90% wrong 
in their beliefs about the location of 
their trading areas.” 


change their ad- 
other vital fact 
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How to Find Jobber Cost-Per-Gallon 


A system for finding bulk piant 
cost per gallon is shown in a break- 
jown by Verne W. Smith, president 
of Iowa Independent Oil Jobbers 
Assn. It appeared in the association's 
publication 

Mr. Smith's figures are based on 
records of his own company, V. W 
Smith, Oils, Ankeny, lowa, as of No- 
vember, 1950 His calculations in- 
clude bulk sales of gasoline, fuel oil 
and lube oil 

Mr. Smith points out his method 
is simple, providing various expenses 
are grouped so there will not be too 
many divisions. After grouping costs 
he merely divides gallons sold into 
money spent. Mr. Smith alco notes 
‘there will be a lower operation cost 
to those who deliver only to service 


(1) imerease in sales and (2) “new 
equipment with twin pumps which 
speeded up operations by eliminating 
clearing of lines.” 

Below is the table Mr. Smith pre- 
pared to show his method 


OWIU Invites Mergers 


OWTU (CIO) has invited other 
unions in oll and allied fields to merge 
to form one large union. The invi- 
tation was in the form of a 16-page 
booklet describing OWTU's record and 
operations 

The largest oil industry union at 
present, OWIU wants to better its 
bargaining position by increasing 
membership. As inducements, the 
union booklet points to these “assets” 





HL) 


ORCHIDS 


Having oa business anniversary 
this year? Opening a new unit? 
...Write us on your letterhead, 


stations, since mine will run about 
40% service station deliveries to 60°; oil companies for over 30 years 
consumer sales.” He has kept such more than 600 contracts in force with 
a cost record each month since 1946 oil and chemical companies . a 
fulltime staff of 65, most with 15 
Ke : years or more of collective bargaining 
oan a experience . legal, research and 
one OAs education, and publicity departments 
- peaks full-time Washington represent- 
Mr. Smith says the savings of ative headquarters in Denver, 
OO177e per gal. in 1950 was due to with eight district offices 


giving dates of these occasions. 
... in return, we'll send without 
cost or obligation o ple ship- 
ment of “Princess Aloha” Orchids, 
flown fresh from Hawaii—and a 
suggested “Orchids for Pennies” 
Promotion Package designed 
especially for you. 


GRAHAM W. DIBLE 
“The Orchid King” 

Div of WestAdoms Nurseries & Florists, inc 
Dept. K, Dible Bidg.. 8th & Woll 
Los Angeles 14, California + TUcker 2492 

TS. 141 76 465 Gas. gals. sold 692,960 667,050 < 
25.203 21.756 Fuel Of gale 365, 158 277,982 
1.000 1.454 Lube Of} gale. sold 10,208 13,402 


collective bargaining with hundreds of 





Year (ost Per Gal 





Bulk Operation 
( urrent Month 


Year te Date 
This ¥r. Last Yr This Yr. 


Last Yr. 














104.434 99,735 Total Gallons 1,068,352 455 434 


“PHILLIPS” 


Buy Word 
DEPENDABILITY 


Operating Expenses 
(Figures in Dollars) 





Your 


*40.00 770.00 Wages 7 800.0 7,700.00 
(MeO i7 Wage cost per gal 00802 
Interest be) 19.56 for 
Light and power 5.33 
Telephone 
Advertising 
Insurance 
Pachange (bank) 
Mise. bulk expense 
Irues and donations 
Rent of dealer sta 
Bad debts 
Selling expense 


Total Mis 
Mise. cost per cai nao 


Truck operatior : 1484.81 
Truck maint 4 6.04 
Truck license 149 00 
Car operation 306 06 








Tota Aute Cost e746 81 
Aute Cost per cal ood 


Taxes-soc. see 77.00 
Taxes minac 142.68 


Total Taxes 
Maint. of plant m47.11 
Maint of equip 410% 


Maint. of dealer «ta 42 68 


Total Maint 630 86 





Depr. bidges 144.90 6160 
Depr. dealer equip 450 60 450 60 
Depr. plant equip 524.16 332 40 
Dbepr. truck chassis 843.13 768.00 
Depr. truck equip 383.74 364 WO 
Depr dealer sta 166.60 166 60 


Total Depr 3.513.123 3,149.10 
Depr. per gal 0032 00832 
Total op exp 


19,372.77 14,703.49 








Tetal cont per cal o1810 01951 





Jobber's Salesmen Test Own Selling 


A self examination session was re- 
cently introduced into a weekly sales 
meeting at the Red Wing Oil Co 
Inc., Calso jobber at Portiand, Conn 
Besides rasoline and fuel, the com- 
pany instalis and services a complete 
domestic heating line. In the distri- 
bution of these commodities and serv 
ices, saleamen are employed in the 
following capacities 

Wholesale fuel 

Gasoline and motor oll 

Service station-commercial 

Farm 


Domestic heating 

Retail fuel oil, 

From time to time various aspects 
of good sa‘esmanship have been made 
the theme of the weekly meetings of 
the sales force, and the essence of 
these themes was woven into «4 list 
of 20 questions prepared by Jack 
Friedlander, general manager of Red 
Wing, for presentation to the group 

Prior to the actual meeting, Mr 
Friedlander graded each of the sales- 
men on each of the questions, assign- 
ing a point score as follows: 5 for 


AREAL TIME SAVER Platt's NEW—REVISED 
MOBILIZATION OIL DIRECTORY and OILMANAC 


Platts MOBILIZATION Ol DIRECTORY 
AND OWMANAC is designed to stove 
precious time for the busy off mon by 
giving him the names, initicl, titles, com- 
peony of agency offiliction, addremes 
(with postal rone numbers), and telephone 
and extension numbers of thousands of 
industry ond government personnel who 
can help him get things done 


te lets Ol} Associotions and Societies, 
N i and internetione! Ol} Commit- 
tees, Government Agencies ond their Dis 
tricts and the personnel who run 
them more thon 3.888 individuol list 
ings of importance to off men 





With the help of the MOBILIZATION OL 


DIRECTORY AND OILMANAC, an oil exec- 
utive, his secretory or any of his office 
personnel con, in o@ few seconds, find 
the right mon in the right job to help 
them with their problem. 

Every olf company general and branch 
office should heave co copy. Every oil 
executive who travels on company business 
should carry a copy with him 

The 195) Edition is off the press and 
ready for distribution. We invite you to 
use the coupon below to send us your 
order todoy 

Price is $5.00 per copy 


Excellent; 4 for Good; 3 for Fair 
2 for Poor; and 1 for Bad. 


Following is the list of questions 
used for the self-appraisal session. 
together with the group average on 
each question as assigned by Mr 
Friedlander, and as a result of each 
man’s appraisal of himself. 


Do | schedule my work 
properly” 

Do | support company’s 
acheduled prices’ 

Do I follow assignments’ 
De I understand com- 
pany's goal-policy’ 


Do I follow my personal 
commitments” 


Deo | cooperate with the 
credit department’ 
Do I sell honestly’ 


Do I work my share of 
evening calls’ 


Do | make my time 
count” 


Do I analyze problems in 
the Geid. and report mar- 
keting situations as I 
should” 


Do I dress neatly and 
keep myself clean’ 


Do I properly keep pros- 
pect flies’ 


Do I keep appointments 
on time’ 


Do I continuously try to 
maintain the procedure of 
creating suspects pros- 
pects, completed saies” 


Do I recognize when I 
have lost a sale, analyze 
why, and turn in my re- 
port accordingly” 


Do I use ali my selling 
tools” 


Am | earning my earn- 
ings arrangements’ 

Do I like my job? 

Do I like the company? 


What are my chances for 
success at what I am do- 
ne 


Total 76.8 80.6 


The procedure at the sales meeting 
followed these steps: 


1. Salesmen were given a blank 
sheet of paper, on which they listed 
the numbers from one through 20 

2. They were instructed to score 
themselves according to the point 
schedule, and several illustrative ques 
tions were given with obvious an- 
swers. 

3. Each question was then read off, 
and repeated, giving time for each 
man to decide on his score for that 
particular question. 

4. The papers were then collected 
and redistributed, so that no man 
tabulated his own score. 


Upon conclusion of the grading, 
comparisons of group averages were 
disclosed for comment and discussion 
The self-appraisal meeting proved un- 
expectedly interesting to the sales 
force, and a stimulating discussion 
ensued 


In fact the men were interested 
enough to insist that the list of ques- 
tions and the resulting answers be 
saved and the test repeated in the 
near future, so as to measure progress 
in the interim 
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WASHING & GREASIN 
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HEADQUARTERS OF APPLETON OIL CO. are located in this station in downtown Appleton. Thor Holtey (right) and Milton 
(Pete) Martinson (center) are partners in the firm. Mr. Holtey's son, John is at left 


Keeping Farm Oil Tanks Full 


Jobber Insists on Strict Daily Schedule of Truck Delivery; 


Gives Customers Reserve Barrels, Product Order Postcards 


By LEONARD CASTLE 
NPN Staff Writer 


Thor Holtey and Milton (Pete 
Martinson of the Appleton Oi! Co. at 
Appleton, Minn., have reduced thei 
operating expense and provided im- 
proved and dependable service to 
their many farm cuéstomers by es- 
tablishing and adhering strictly to a 
daily route schedule for each of their 
two 800-gal. rural tank trucks 

A third 800-gal. truck, which is 
used principally for service station de- 
liveries, is pressed into service during 
emergencies to get the farm route 
system back on regular schedule be- 
cause, as Mr. Holtey explains it, the 
real value of a farm route system is 
in building up confidence in the far- 
mer that he can expect each delivery 
at a specified time 

“Usually the farmer can check his 
watch by the time of day our driver 
arrives to make his regular delivery,” 
Mr. Holtey observed 

The company’s rural marketing 103,000-GAL. BULK PLANT of Appleton Oil Co., supplies farmers on 10 regularly 
area has been divided into 10 routes, scheduled tank truck routes and 11 service stations 
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DELIVERING OIL TO FARMERS 








Gentlemen: 
Please bring us the following products on 


Misc. 


at our expense. 





“66" gasoline 
“U” gasoline 
Tractor fuel 


“66" oil No. 


if this card cannot reach us before 


Signed 


Date 


phone 19 








MIMEOGRAPHED ORDER BLANK on penny postcard is supplied al! farm custo 
mers. They are used principally when farmer needs something other than his regularly 


scheduled 


five a week for each truck On the 
wall of Mr. Holtey's office are tacked 
typewritten lista containing th 
names of each customer on each of 
the routes. This enables the driver 
to make a quick check each morning 
before starting out to be sure there 
have been no additions or deletions 
The driver, of course, carries a list 
of his own to which he can refer, if 
necessary 

On Saturdays the country drivers 
work out of Mr. Holety's 
station in downtown Appleton 
greasing their trucks, he!ping to de 
liver fuel oi] during rush seasons 
meeting and chatting with their farm 
customers who usually come to town 
on Saturday, and generally picking 
up any loose ends hanging over fron 
the week's activities 

Fighting Bad Weather—About th: 
only time the farm route system bogs 
down is during extremely bad wea 
ther..-when heavy rains in the spring 
turn the side roads into a morass of 
muck, or deep snows in the winter 
make them almost impassable. It is at 
these times that the third tank truck 
is called into service The regular 
service station deliveries are planned 
for early in the morning or late in 
the evening so the third truck can 
spend most of the day helping the 
other trucks battle through the 
country roads 


service 


There are very few times, how- 
ever, that one of company's custo- 
mers becomes in danger of running 
out of products, and the principal use 
of the third truck in the country is 
to help get the route system back on 
achedule rather than to make a criti- 
eal delivery. Advance planning vir- 
tually eliminates the possibility of a 
customer exhausting his supply of 
petroleum products 

For example, each of the company's 


delivery 


country fuel oi] consumers and mos 
farmers in the Appleton area burn 
fuel oil—is furnished with one or 
two empty barrels to hold a reserve 
supply for emergencies. These bar- 
rels, which are in addition to the 
farmer's regular storage, are placed 
in a shed or barn near the hous¢ 
There are several hundred of thes« 
barrels on the farms 
Appleton Oil begins making its sum- 
mer fill deliveries of fuel oil early 
in August and fills the barrels at 
the same time as the storage tanks 

Throughout the winter the farmer 
never uses any of the oil from the 
barrels unless and unti!) his regular 
storage runs dry If this happens 
the farmer always has from 50 to 
100 gals. of fuel oil in reserve to 
tide him over until a truck can fight 
through to the farm. Usually, near 
the end of the heating season, when 


customers 


there is little likelihood of any mor: 
prolonged cold weather, the farme: 
will burn the oil im the barrels and 
leave them empty until refill time 
the next August 

Fueling Harvest—The company's 
summer fill program normally is com 
pleted by mid-August and this clears 
the way for the heavy deliveries of 
gasoline and tractor fuel to take car: 
of the fall harvest and plowing sea 
son 

Appleton Oil Co. takes precautions 
against the farmer exhausting his 
supply of gasoline or tractor fuel 
during heavy work seasons by re- 
quiring that the driver stop at every 
farm once each week, whether or 
not he thinks the farmer needs sup 
plies. Mr. Holtey and Mr. Martinson 
believe that the weekly stop is im- 
portant for other reasons than to 
check the farmer's storage. It gives 
the driver an opportunity to chat with 
the farmer and lets the farmer know 
that the company is interested in 
him 

“That's one way a big storag: 
tank on the farm can cause trouble 
for the jobber,” Mr. Holtey said. “The 
driver figures he only has to stop 
every three or four weeks Then he 
gets out of the habit of stopping and 
misses a fill. Then the farmer sud- 
denly runs out of gasoline in the mid- 
die of plowing. If he doesn't quickly 
change his source of supply, you can 
be sure he’s thinking about it. And 
even if the driver doesn't miss a fill, 
he loses that personal contact with 
the customer seeing him only once 
a month or so.” 

Order Blank Cards—As a further 
precaution against the possibility of 
a farmer running out of supplies, and 
to enable him to place a special ord- 
er with a minimum of inconvenience 
Mr. Holtey and Mr. Martinson fur 
nish their rural customers with a 
stack of self-addressed penny post- 
cards, the back side of which is an 





Amount to date $ 


months from date of purchase 


CHECK YOUR TICKETS NOW 





Statement 


APPLETON OIL CO. 


Includes Only Truck Delivery Sales 


Appleton, Minn 


We aim to send statements of all accounts at regular intervals as this often saves 
misunderstandings. Please check the above amount and if any question see us at once. 


REMINDER Your gasoline tickets are eligible for gas tax refund up to 6 


DON'T LOSE THIS MONEY 


REMEMBER IT’S YOURS AND AT 5c A GALLON 








REGULAR STATEMENT of Appleton Oil Co. reminds its farm customers that their 
bills must be paid before they can claim refund of gasoline tax on products used for 
agricultural purposes 


NATIONAL PETROLEUM NEWS 





DELIVERING OIL TO FARMERS 








Appicton Oil (Company 
Precis 66 Prrectm~ Preece rs 


Sees ase Bera Semvece 
clephome 1% 


Deer F reemde 
FOR YOUR INCOME TAX REPORT 
Amount purchased (room the A pypheton Oh) (mm pees 
from Jemmery |, 1969. to Jemuary |. 1950, allowable 
fee ermmme Man dette: (oom 5 
Balance onpeid of the shows amount § 


May we at thes awe apres: to yon one thanks and 
washes om this sommment whe th mm Wmihlelly carrie omer 
havens 

To thank you a me d lhe to de 
Ve far beyond ser prowess 
Far if me had mo jrremds ‘she you 

There'd be no firm lhe ours 


from oll of ue at the 


Appicton Oil Company 











CHRISTMAS GREETING w Appleton 

Oil Co.'s farm customers lists on inside 

page amount they purchased during past 

year, which farmers may deduct from 
federal income tax 


order blank The cards are run 
through a mimeograph machine which 
prints spaces in which the farmer 
can fill in the number of gals. of 
gasoline, tractor fuel and motor oil 
he needs. There also is a space 
where he can write in a miscellaneous 
order. The cards are particularly 
useful when the farmer wants some- 
thing different than his usual de- 
livery, or requires a greater amount 
of products than normally, The cards 
are dropped into the mail two or 
three days before the scheduled de- 
livery and this gives Appleton Oil 
plenty of time to handle the request. 

The company has a bonus incen- 
tive plan for its drivers to acquire 
new customers and retain its old 
ones. A driver receives $10 for each 
new customer he signs up but is fined 
$10 for each customer lost through 
the driver's personal neglect 


Making Collections—Mr. Martinson 
mails the company’s credt state- 
ments on a form card which uses 
the appeal of the state gasoline tax 
refund as a reason for settling the 
account. In order to obtain the re- 
fund on motor fuel used for agricul- 
tural purposes, the farmer must pre- 
sent tickets proving that the tax ac- 
tually was paid to the jobber. Mr 
Martinson’s statement points out that 
“Your gasoline tickets are eligible 
for gas tax refund up to 4 months 
from date of purchase” and admon- 
ishes the farmers to “Check your 
tickets now—don’t lose the money 
Remember it's yours and at 5c a 
gallon.” 

Appleton Oil also ties its Christmas 
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greetings in with credit collections 
The amount paid for petroleum prod- 
ucts by farmers is deductible from 
their federal income tax and as 4 
service, on the inside page of the 
greeting card, Mr. Martinson lists the 
amount purchased from Appleton Oil 
Co. from the previous Jan. 1, and al- 
lowable for income tax deductions 
The unpaid balance also is listed. As 
with the state refunds, the amount 
to be deducted from federal incom« 
tax must have been paid to the job- 
ber before the deduction can be 
claimed 


Each year the company gives 
Christmas presents to its farm custo- 
mers, including one for the wife, one 
for the husband and candy for the 
children. Last year, for example, 
they gave a set of bath towels to 
the wives and a steel ruler to the 
men. One year they presented plas- 
tic aprons and table cloths to the 
women and hand lanterns to the men 


Company History—Mr._ Holtey en- 
tered the oi] business in 1927 as a 
dealer for Standard Oi] Co. (Indiana) 
in Appleton. A year later he founded 
his own jobbing business, the Home 
Oil Co., the name of which he changed 
to Appleton Oil Co. four years later 
In 1938, Mr. Martinson, his brother- 
in-law, bought the Montevideo Oil 
Co. at nearby Montevideo and moved 


CONSUMER FUELING 





Wonderful Opportunity 


for 


CHEMICAL ENGINEER 


on West Coast 


Century-old firm looking 
for chemical engineer (pre- 
ferably with experience 
in petroleum refining) for 
technical sales. Established 
line of chemical products 
used by petroleum industry 
and others. Must be free 
to travel Western states. 
SALARY OPEN. Give de- 
tails, education, family, ex- 
perience. Photo if avail- 
able. Reply to Box 545. 
NATIONAL PETROLEUM 

NEWS 


1213 West 3rd St., 
Cleveland 13, Obie 


BOWSER ROTARY 
HAND PUMPS 


@ Smooth, nonpulsating, even flow . . . ideal 
for drums, underground tanks or skid tanks. 


@ Available with or without totalizing meter. 


Write for folder and prices 


BOWSER, INC., 1301 CREIGHTON AVE. FORT WAYNE 2, IND. 


© or call our neoredt 
Delles + 
Washington, D.C. 


* Chicege + Cleveland 


ecered_coglens! office * Allente « 
a 7 el Les Angeles + Mew York + Sen Francisco 








LIQUID CONTROL SPECIALISTS SINCE 1885 
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DELIVERING OIL TO FARMERS 





the bulk plant to Appleton as a part 
of the Appleton Oil Co. Total stor 
age of the plant now is 103,000 gals 

The company supplies 11 service 
stations, including two in Appleton 
and one each in Holloway, Danvers 
Milan, Watson, Montevideo, Boyd 
Dawson, Nassau and Bellingham 

In 1928, first year of the Home 
Oil Co., Mr. Holtey'’s gallonage was 
144,660, divided 124,489 gals. of gaso 
line and 16,171 of kerosine. In 1849 
his gallonage totaled 1,251,274, in 
cluding 870,406 gals. of gasoline, 314 
332 gals. of fuel oil and 66,537 gals 
of tractor fuel. Total 19650 gallonage 
was 1,200,633 


Far West Oil Men Plan 
Telling Industry Story 


SAN FRANCISCO.-Heads of the 
West Coast's petroleum information 
committees met for the first time 
July 19 to discuss the organization 
and future plans 

Those on hand were officers of the 
Oil Information Committees of the 
western states, unrelated regional 
counterpart of OLIC and the mem- 
bers of the public relations sub-com 
mittee of Western Oil and Gas Assan 
Agenda included: a discussion of the 


; 
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+ in Principal Cities 


parallel workings of OLIC and OIC, 
a report on OC's experimental 
school program and a discussion of 
plans and material for Oil Progress 
Week 

The West Coast group has not un- 
dertaken a school program but is 
considering one 


FTC to Describe Oil Cartels 


WASHINGTON Federal Trade 
Commission is putting finishing 
touches to its ambitious “interna- 
tional oil cartel” investigation, an 
agency official said July 19 

“It's going to be a lollapalooza, 
he declared 

Investigation has been under way 
for more than a year and a half and 
is considered by FTC as one of its 
most important undertakings 

Chairman Mead of FTC, in an ap- 
pearance July 18 before the House 
Monopoly (Celler) Subcommittee, 
specifically pointed to the petroleum 
study as one of several economic 
surveys the commission is making 

The oil “cartel” probe, Mr. Mead 
declared, “relates to a subject which 
is of far-reaching consequence to the 
country because of the very vital 
importance of petroleum in our na- 
tional economy 


Kentucky Sets Fire Rules 


FRANKFORT, Ky Kentucky's 
Department of Insurance has issued 
in book form the 1951 edition of its 
“Standards of Safety” for preventing 
fire. Prepared by the department's 
Division of Fire Prevention and 
Rates, the standards cover the stor- 
age, handling and transportation of 
flammable liquids, oi) burners, LP 
gas and service station safety. How 
ever, the book includes standards for 
fire prevention in all buildings and 
installations. 

Single copies will be supplied to 
all companies upon request Addi 
tional copies are 50c each. They may 
be ordered from the State Fire Mar 
shal, Frankfort, Ky 


Canada Crude Line Planned 


TORONTOThree oil companies 
Socony-Vacuum, Gulf and Imperial 
Oil—and Bechtel Corp., construction 
company, have become stockholders 
in Trans Mountain Oil Pipe Line Co 
which has an application pending to 
build an all-Canadian route crude oil 
pipe line from Edmonton, Alta., to 
Vancouver, B.C. Each company sub- 
scribed $125,000 for initial capital 
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Te oil men everywhere, the name Bennett 
is synonymous with rugged, dependable, 
lasting quolity. 


A tradition gained from 84 years of experi- 


ence in building fine equipment lies behind 
the craftsmanship and know-how built inte 
this femovus family of Bennett Products. 


in the critical period cheed, moke yours 
the best — Bennett. 


MODEL 200 UNIVERSAL BARREL PUMP 
measures opproximately | pint per stroke. 
MODEL 506 BARREL PUMP 
qvart stroke pump with self-closing return 


drain. 


MODEL 10086 SKID TANK PUMP 





for fast transfer of gasoline, kerosene ond 
fvel oil. A 





per minute. 
MODEL 1000 GALLON STROKE PEDESTAL PumP 
dispenses kerosene from underground tonk:s. 
MODEL 656 MIGHBOY 


60 golion quart oil dispenser with self-clos- 
ing return drain. 


approximately 10 gallons 











BENNETT PUMP DI 
|, MICHIGAN «+ Toronto, ONTARIO 
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Mr. Dove 


Meivin A. Dove, Jr., 30, of the Dove 
Oil Co. Milan, Minn., first entered the 
oil business following his Navy dis- 
charge in 1946, when he bought into 
a partnership with his father, M. A 
Dove, Sr. 

Since that time company sales have 
almost doubled, and a complete line 
of Firestone TBA has been added 

Although a comparative newcomer 
to the oil jobbing business, young 
Dove is of the opinion that LP-gas 
will play a big part in the role of 
future jobber operations. Mr. Dove 
feels a lot of consideration is due this 
new entry in the oil field 

At present, Dove Oil hag nine serv- 
ice station outlets within a 25-mile 
radius of Milan, and mainly handles 
commercial and farm accounts 

Following graduation from Gustav- 
us Adolphus College in St. Peter, 
Minn., in 1943, Mr. Dove entered the 
Navy Air Corp for pilot training 
Later he became an instructor at the 
Pensacola, Fia., training base 

Mayors seem to run in this young 
jobber’s family. Mr. Dove, Jr., tread- 
ing in the footsteps of his father who 
was Milan Village mayor from 1932- 
1940, hag been mayor of the village 
since 1947. On Minneapolis’ annual 
celebration of Mayor Day that same 
year, he at the age of 26, was the 
youngest mayor in attendance 

A Mason and a member of the 
American Legion, he is also active 
in boy scout activities. As a scout- 
master he went to the National Jam- 
boree last year. His plans for the 
summer include taking 10 Milan 
scouts on a canoe trip in northern 
Minnesota and Canada 
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R. L. Tollett, president of the Cos. 
den Petroleum Co., Big Springs, Tex., 
and president of Western Petroleum 
Refiners Assn., will be a principal 
speaker at the annual fall conference 
of the New Mexico Petroleum Indus- 
tries Committee in Ruidoso, N. Mex., 
on Aug. 23 and 24. 

I. G. Morgan, division sales man- 
ager of The Texas Co, Dallas, also 
will speak at the conference, and 
Don Agnew, OTIC representative in 
the area, and F. E. Chapman, state 
chairman of the OTIC will present a 
pre-showing of the new OTIC film 


4. E. Bardone has been appointed 
manager of the sales promotion de- 
partment of Sinclair's western and 
Rocky Mountain division, with head- 
quarters in Kansas City. 

Mr. Bardone joined the Sinclair 
organization in 1928, and was as- 
sistant manager of the merchandis- 
ing department prior to his promo- 
tion. He succeeds James F. Reilly, 
who recently retired after 39 years 
in the ofl business. 

> > >. 

James F. Drake, dr. has been 
named assistant to the vice presi- 
dent of product development and 
product engineering for Gulf Oil. 

Prior to his new appointment, Mr 
Drake, who joined Gulf in 1937, was 
chief fuels and lubricants engineer 
marine engine section, of automotive 
products engineering 

> . * 

Paul Anderson of Paul Anderson's 
Oil Co., Inc., Fort Wayne, Ind., writes 
that construction of a new complete 
service station has been finished re- 
cently 


PRESENT OFFI 
CERS of Colorado 
Petroleum Indus 
tries Committee, 
re-elected at the 
committee's annual 
meeting recently in 
Denver, are left to 
right: Leo L. Lea- 
bo, vice president 
of Bay Petroleum 
Corp., chairman; 
and George R 
Dunehoo, division 
manager, Skelly Oil 
Co., vice chairman 
and treasurer 


The St. Louis Oi] Men's Club re- 
cently made an annual gift dona- 
tion of $500.00 to Boys’ Town of 
Missouri. The presentation was made 
by Rey Mueller, of Shell Oi) and 
chairman of the welfare committee 
of the club, to William James, foun- 
der of the Boys’ Town. 

Last year the oil men presented 
their annua] gift to Weasley House 
in St. Louis. 


Phil Lipschultz, assistant manager 
of purchasing for Shell Oil's Los 
Angeles office, recently was pro- 
moted to manager of purchasing and 
stores, and transferred to Houston 

Lipschultz has been with Shell for 
30 years. 


0. B. Reger has been elected a 
director and A. L. Wilson appointed 
a vice-president of Shell Oil of Can- 
ada, Ltd. 

Mr. Roger will continue his duties 
as vice-president and treasurer, and 
Mr. Wilson, former marketing man- 
ager, will be in charge of Shell's 
Canadian marketing activities 


K. ©. Jeffries, president of K. C 
Jeffries Oil Co., Miami, Okla., says 
his firm has recently purchased an- 
other oil company in Nowata, Okla 

Even though Mr Jeffries has an 
interest in a lead and zinc mine, 
which he has turned into a tourist 
attraction, he still finds time to be 
e director of the Chamber of Com- 
meree, chairman of its membership 
committee, a director of the Okla- 
noma Oil Jobbers Assn., and vice 
president of the Lions Club 











to increased production with Towmotor MH* 


The right step to increased production and lowered costs is the light 
step on Towmotor’s accelerator that quickly puts Mass Handling to 
work in YOUR plant! Loading and unloading operations speed up... 
in-plant movement of materials is swift... hard-to-reach storage space 
is used profitably as Towmotor reduces handling costs as much as 95% 
in America's leading industries. 12 Towmotor models, engineered for 
round-the-clock service, handle loads from 1,500 to 15,000-Ibs. . a 
Towmotor for every handling job. Tow motor Corporation, Div. 77, 
1226 E. 1$2nd St., Cleveland 10, Ohio. Representatives in all principal 
cities in U.S. and Canada 


“MH is Mass Handling—the systematic movement 
of the most units in the shortest time, at lowest cost 


FOR COMPLETE FACTS about how Towmotor cut hondling 
costs 95% cut loading costs 75% increased plant 
capacity 400% . soved 160 man-hours per week write 
today for the lotest issve of “HANDLING MATERIALS ILLUS 
TRATED containing on the job photos! 
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Gus Kaufman has been named as- 
sistant manager of the technical and 
research division of The Texas Co 

Mr. Kaufman has been with Texa- 
co since 1924, and prior to his new 
appointment was staff technologist 
and assistant to the manager of the 
technical and research division, New 
York 

A lubrication specialist and au- 
thor of several patents and publica- 
tions on lubricating products, Mr 
Kaufman was the recipient of a Nav- 
al Ordnance Development award for 
his work during World War II 


E. E. Nichols, district manager of 
the Magnolia Petroleum Co., Amar- 
illo, Tex., has been elected chair 
man of the New Mexico Petroleum 
Industries Committee 


Rue Gentry, Phillips Petroleum Co 
Albuquerque, was elected vice chair- 
man, and re-elected were R. A. Gas- 
kins, Continental Oil Co., Albuquer- 
que, treasurer; and Fred Lina, execu- 
tive secretary 


M. A. Wright, 
deputy co-ordi- 
nator of all pro- 
ducing activities 
of New Jersey 
Standard recent- 
ly was elected ex- 
ecutive vice- 
president of the 
International Pe- 
troleum Co., LAd 

Mr. Wright will 
take over his new 
position Aug 1 
He first entered 
the oil business with the Carter Oil 
Co After serving in various engi 
neering and production positions for 
Carter, he became an executive as 
sistant in the producing co-ordination 
department with the Jersey Stand- 
ard in 1946, and deputy co-ordinator 
ff producing activities in 1949 


Mr. Wright 


4. R. McWilliams, executive presi 
dent and a director of The Carter Oil 
Co., was recently appointed Jersey 
Standard’s deputy co-ordinator of 
producing activities 

Mr. McWilliams joined Carter, an 
affiliate of Jersey Standard, in 
1934, and has served as a director 
and manager of its production de- 
partment, and as vice president. In 
1945 he was director of the produ 
ing division of the Petroleum Ad 
ministration for War 


Henry B. Wilson, Jr., has been ele« 
ted to the board of directors of In 
ternational Petroleum Co., Ltd 

Mr. Wilson, who will take over 
his new post Sept. 1, has been as 
sistant manager of the employe rela- 
tions department of Jersey, Stand 
ard since 1948 
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PLANS FOR OIL PROGRESS WEEK highlighted this meeting of the Middle Adantic ONIC. Left to right; district vice chairman 

E. M. Howard, division manager of American Oil, Phila< ‘lelphia; Maryland state chairman J. H. MacLeod, division manager of Esso, 

Baltimore; Pennsylvania state chairman H. B. Stone, manager, domestic lubricating sales for Avantic, Philadelphia; Middle Atlantic 

district chairman, Walter E. Black, division manager of Esso, Philadelphia; Virginia state vice chairman, D. D. Buck, state mana 

ger of Texaco, Alexandria; West Virginia state chairman E. B. Watson, district manager of Gulf, Charleston; and Delaware chair 
man W. S. Candee, president, Brandywine Oil Co., Wilmington 





Lieutenant owners and distributors of Phillips 


Commande A. Petroleum products Chicago's wes 
COMING MEETINGS G. ares Ou. a ae 


tern suburbs. The firm handles gaso 
brese, formerly line, fuel oils and lubricants 
was state representa- Mr. Plunkett had been with Apex 
Seciety of Automotive Enagincers West Coast tive and whole Motor Fuel Corp. for 16 years and 


a saatet, Dette a, ae sale distributor was sales manager of the fuel oil 


National Congress of Petroieum Retailers sales manager of department. Mr. Bauer had been with 
Motel Gherman, Chicas 21-24 the Pheisen Apex for six years and was gasoline 

Keatucky Petroteum Marketers Asan ! Clemens Co., St ~ sales manager, prior to that he was 
Borings ¢ aay Cub. Lantana, Joseph Mich y with Indiana Standard for 21 years 

and president > 

and treasurer of 

the United P¢ Lt. Code. Pucthrese 

"| fe 1 os 1 . 

wt ty 3 tye troleum Co,, Bat ADVERTISERS’ INDEX 

Kansas O81 Men's Assn. i War . le Creek, Mich., has been recalled to 

ns., Sept. ¢ active duty with the Navy Seabees 
Wichigan Petesteam heen. f ' ‘(Construction Battalions 





SEPrTe Maen 


& Netir Inside Back 


Springs, Mich. Sept. ¢ An Army veteran of World War 

na Sate Save ; -- ns I, Lt. Cmdr. Puttbrese volunteered 
2-14 for Naval duty in World War Il. He 

Yetroteum Marketers Assn. of Texas ne served with the Petroleum Admin 
nnu ¢ t Shar k Hote 
on Sept ‘4-15. 

Independent oti Compounders Asse annua as executive and pervonnel officer 
neeting, Detr ar . et rott of Petroleum Division One. He was 

“ 

(te Petroicum Marketers Axon nua in charge of a Kansas City refinery 
agesenes and galt teuraament. tMas@eue during government seizure due to Int tho abrieant Corp 
Hotel, Akron, Ot Se 25. 2¢ strikes, and acted as administrative ternatio Metal Hose Cx 

on = Greup Midwest Se mn mee officer in the Department of Inter eanid te r- 

- 7 ‘ ior when the government seized the nal Cast 
TOBER coal mines Nationa Pere 

National Association of cm Squipment a =, He is at present assigned to the Neptune Meter 
fall meeting, Sheraton H 2 1 New Engiand 
7.9 Ninth Naval District at Great Lakes OPW Cort 

OM Progress Week, Oct. 14 as a Seabee training officer in charge Peragmn © 

ee ES See Sea - of 46 companies and 52 volunteer 

15-17 y P units 

—. Petreiecum Ax««n 
meet 2 OCOT Manor M Pocot 
Pa.. Oct. 21-2 The Burnex Fuel Oj] Co., Cicero 

ladependent Petsctoum Anen, of America zn lll.. was formed on July 1 by William 


—— <a F. Bauer and Thomas ©. Plunkett as 


istration for War, and went overseas 


- . . 
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NEW OFFICERS of the North Carolina Petroleum Indusiries Committee are congratulated by the men they succeed. Left to right, 


chairman F. A 


Exse Standard, Charlotte 


F. 4. Dunderman, former agent for 
Sinclair Refining, is now manager of 
the D and M Oj] Co., Hicksville, Ohio 

Mr. Dunderman reports that the 
company plans to install a new bulk 
plant soon 

D and M Co 
products 


markets Fleetwing 


. . . 


William F. Briggs, president of 
Valley Ol! Co., Portland, Conn., writes 
us his firm recently has completed 
construction of a main office and 
garage buildings as additions to his 
plant 

A fire in March, 1949, destroyed 
the old buildings, on the site and 
new ones have been built with an 
eye for future expansion, A combina 
tion office, warehouse and truck re 
pair department is located in ons 
structure, and drummed lubricants 
& paint spraying department and 
housing for part of the company's 
truck fleet of 5O is in the other 


M. D. Milam, Jdr.. of H. D. Payne 
& Co., Clinton, 8. C., writes that a 
new recapping company has been 
added as part of company expansior 

“ 

Francis J. Schuster, vice president 
and general manager of The Troy 
OU Co. In Indianapolis, Ind. is 
the organizer and chief of the Perry 
Township Volunteer Fire Depart 
ment 

Mr Schuster reports that the 
group of eight volunteers and 10 
trainees works in conjunction with 
the Indianapolis Gamewell 
and Fire Department 


systen 


64 


Adkins, assistant sales manager of Shell Oil, Charlowe; retiring chairman J 
vice chairman W 


4. Edgar Heston is new manager 
of oil production for Cities Service 
succeeding Warren A. Sinsheimer 
who was recently appointed petro- 
leum economics co-ordinator for the 
company 


4. T. Dickerson, Midland; W. A. 
Alexander, Tulsa; Bouwe Dykstra, 
New Orleans; and E. G. Robinson, 
Calgary, Alberta, Canada, have been 
appointed vice presidents in their 
respective areas, of Shell's explor- 
ation and production organization 

A new exploration and production 
technical services group is being 
formed in Houston, headed by Dr. 
Harold Gershinowitz, also named a 
vice president 


Marvin Hass and Peter Hass, Jr., 
of the Haas Oil Co., Miles, Iowa, tell 
us that they plan to build a new 
warehouse and office this summer 

Active in civic activities, Mr. Mar- 
vin Hass is past commander of the 
American Legion, chairman of the 
board of trustees of the Presbyterian 
Church, and a Mason, as well as a 
member of 40 and Eight and Odd 
Fellows Lodge 

Peter Haas is present American 
Legion commander, a volunteer fire- 
man, a Mason, and a member of Is 
aac Walton League and Odd Fellows 
Lodge 


= 

Ralph R. Risser, Kansas City, Mo 
sales representative for Continental 
Oil, recently completed his 25th year 
with the company 


Laurens Wright, division manager of 
L. Lee, state manager of Texaco at Greensboro; and a former chairman C. R. Dillard, 
assistant district manager for Sinclair Refining at Charloue 


A. A. Stambaugh, chairman of the 
board of Standard of Ohio, has been 
elected a director of Brand Names 
Foundation, Inc 


Ely Horne, Americus, Ga., recently 
became a consignee for Wofford Oil 
Co. Previously, Mr. Horne was with 
G & O Service Co., Pure Oil jobber 
as manager, and at the same time 
operated his own service station and 
recapping plant 


David S. Kilgour, secretary of 
Western Oi] and Gas Asan., Los An- 
geles, Calif., retired from the organ- 
ization June 30. Mr. Kilgour has 
served the association 25 years, join- 
ing in 1925 when it was known as the 
Chamber of Mines & Oil 


New chairman of Rhode Island 
OC is William J. Schoenhardt, dis- 
tribution manager for Sun Oil Co.'s 
packaged goods and TBA in New 
England. He succeeds Hugh R. Allbee, 
former Providence district manager 
for Sun, now transferred to the Bos- 
ton district 

Mr. Schoenhardt has been with 
Sun for 20 years, serving as an audi- 
tor in Philadelphia, departmental su 
pervisor in New York and credit man 
ager in Bridgeport, Conn 


. . - 


Parker S. Wise is now assistant 
general manager of Socony-Vacuum’'s 
marine transportation department in 
New York Mr. Wise was formerly 
assistant manager of the depart- 
ment's traffic division 


NATIONAL PETROLEUM NEWS 





EXTRE 


VALVOLINE 





100% Pennsylvania 
MOTOR OIL 


Just as an umbrella and raincoat give double protection in rainy 
weather, the Valvoline sales program gives double protection to 
the profits of the INDEPENDENT JOBBER. 


Valvoline is the oldest name in petroleum lubrication . . . dating 
back to 1866. It is nationally advertised in The Saturday Evening 
Post and is extensively promoted by radio and newspapers. It is 
sold throughout the United States and in 40 foreign countries. 


It will pay you to push Vaivoline, the 100% 
pure Pennsylvania motor oil which provides 
an adequate margin of profit to the INDE- 
PENDENT JOBBER. 


F REEDOM-VALVOLINE OIL COMPANY, FREEDOM. PENNSYLVANIA 


AN AFFILIATE OF ASHLAND OIL & REFINING COMPANY 
New York Toronto Pittsburgh Jacksonville 
Atlanta Detroit Cincinnati Chicago Los Angeles 
San Francisco Portland Seattle Vancouver. B. C. 





3 extra feet 
of capacity! 


with New Wiggins Full Travel Lodek... 





at no extra cost! 


Now—for the first time, a floating roof that utilizes Full Tank Hei,ht! 
When empty, the roof actually rests on the tank bottom without pipe 
supports. The Full Travel enables you to utilize the full capacity of 
the tank for conservation storage. 

Result: 1. Complete protection of product for the entire tank 
height. 2. Effective elimination of dead storage space. 3. More usable 
capacity without increase in cost. 

Only a General American patented Wiggins Lodek can offer you 
this new Full Travel . . . this 100% use of capacity. 
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